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B6042 Master of Applied Marketing 

Year 1 
Semester 1 

MKF5917 
Driving organisational 

value through marketing 

MKF5760 
Shaping ethical 
marketplaces 

 
 

Mastery knowledge  
unit 1 

Mastery knowledge  
unit 2 

Year 1 
Semester 2 

MKF5741 
Using marketing 

analytics for better 
decision making 

Mastery knowledge  
unit 3 

 
 

Elective  
unit 2 

Elective  
unit 1 

Year 2 
MKF5351 

Marketing strategy masterclass 
(12 credit points) 

 
 

Elective  
unit 3 

Elective  
unit 4 

 

Part A Mastery knowledge 

Part B Electives 

 

 

 


