








AVERAGE PUBLIC TRUST IN BUSINESSES
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THE CONSCIOUS CONSUMER MINDSET

21% 92% 50%
Want brands to use Believe that sustainable Feel it's important that a
sustainable ingredients or - business practices should be product is made from
materials standard recycled material
66% 70% 53%
Are willing to pay more for Are willing to pay more Feel that shopping
products from a sustainable for products that don't contributes to their

or socially conscious brand  infringe on human rights quality of life

Top: J. Walter Thompson.Intelligence 2018; ditto; ACRS Omnibus November 2018
Bottom: Nielson 2018; J. Walter Thompson Intelligence 2018; ACRS Omnibus November 2018
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BUSINESSES ARE BEGINNING TO
BUILD A CULTURE OF PURPOSE

“‘An organization’s culture of purpose answers the
critical questions of who it is-and why it exists. They
have a eulture of purpose beyond making a profit...A
culttire or purpose quides behaviour, influences
Strateqgy, transcends leaders - and endures.”

- Punit Renjen, Deloitte Global CEO






Conin | vemreo custowes

Excellent customer service and features
published 11 days ago

Excellent customer service and banking features (Apple Pay, pay ID and app)
with great rates from a responsible bank - what more could you ask for in a bank.

Mo issues so far and highly recommend.

Transparency | ?) Customer Service

W Like <« Share

£ OO =@

I'' angi iralpanker!

published 2 months ago

| am so excited to have joined Bank Australia. | researched all the options,
wanting to find a bank that cares about our world, my world. | found some, but
only one had great customer reviews... Bank Australia. | applied online one
evening and it was done, the card was on its way to me. | didn't realise how good
it would feel to make an ethical choice in my banking. Join me.

Review Type
New Account

W 1like « Share
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182 reviews

Mashika 5.

58 reviews
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Ben M.

50 reviews

Hope M.

56 reviews

2 0.0 0.8 ¢

Ilowve this store. It has amazing clothes. Everything is so cute and not too expensive.
Some of their items are pricey but they are worth it. The clothes are amazing and your
should ship her. [ recommend this store to anyone looking for cute clothes.

v

Yorkkkk

I love this brand. There clothes are simple yet beautiful and [ appreciate the way they
are so ransparent about where their clothing items are sourced. They are also great
when it comes to customer service. [ have gotten advice on denim sizing more than
ONCE.

~ -

rundzily quality 1w wee price. Everlane consistently comes in lower than much of the
competition, and the quality is often quite a bit higher. They are always expanding their
offering for both men and women. They are very transparent about how their products

are made and how much they cost to make. [ will definitely be buying more from
Everlane!
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Just made my first purchase last weeks of two shorts and [ absolutely love them. [
ordered a size four for both of them and they fit perfectly. I love this brand because
they are honest about where the money your spending is going and they care about
their employees. [ would definitely recommend this store to friends and family.

o



- Anita Kroess reviewed Flora & Fauna - €3 Ses
' 6 September 2018 - @

I love this company! | just received my second delivery and love the little personal
notes in the delivery box - it's such a simple thought with such a great impact as
it made me smile and feel "special”, not just another random customer! The
products are amazing and the service is outstanding - | highly recommend this
business with it's amazing employees, such a great service! Thank you!

Australia’s Largest

Flora@ Fauna @: & Vegan
Health/beauty ™= 165,149 Likes

&

e Like Page
OO Ellen Seipold and others 1 Comment
u"j Like () Comment £ Share
~=== Flora & Fauna @ Thank you Anita, that is lovely and very humbling. You

are very special. We don't get to meet you in person but we get to see
you on Facebook, talk to you on the phone and send you a little message
too so you make us feel very special too. Thank you so much. Have a
lovely weekend 2

Like - Reply - 1y Q1

- ° Write a comment... ) 2
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Powershop Electricity review

' 8.8 6.1 Overall rating 8/10

Have a good price on solar power generated

Power Shop allows us to use the credit we accrued from solar to purchase
discounted power. With this we have purchased enough power at
discounted price for the next 40 weeks, saving us a lot of money!

Full review

Don, Victoria. reviewed 15 days ago

| wersl  Elec icity review

WHRRRW Overallrating 10/10

Easy to manage and great user experience

| love seeing easily in an app how much I'm spending on electricity as it
gives me the option to reduce my usage. The ability to pre-purchase packs
is also a big plus rather than getting a big bill at the end of the month. The
funny specials...

Full review

Ebony, New South Wales, reviewed almost 2 years ago



Image source: Unilever via YouTube







SUMMARY FOR PREPARING FOR
THE NEXT-GEN CONSUMER

Enable Educate

Give consumers tools to Educate consumers by being

make decisions that they can transparent about your
feel good about and that align business practices and how

with their values they can contribute
Encourage Evolve

Encourage consumers Continue to evolve by having
to engage in good a clear purpose and through
behaviour through Innovation, collaboration, and

business initiatives commitment



ACRS

ACRS, Monash Univers
Building S, Level 6

26 Sir John Monas i
Caulfield East VIC -

+61 3 9903 1340
stephanie.atto@monash.edu

monash.edu/acrs .
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