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How to use the Handbook
This is one of seven volumes which make up the Chis
holm Institute of Technology 1990 Handbook.
Volume One, the Student Manual, contains important
dates and information on student administration matters,
student services and the Institute’s student regulations.
Volumes Two to Seven cover the courses and subjects
offered by the Faculties and Schools of the Institute. These
volumes contain staff lists, course descriptions for under
graduate and postgraduate courses, and subject synopses.
Where a course is offered by two Schools or Faculties,
it is listed in both volumes, but the relevant subject synop
ses are generally contained in the volume of the School or
Faculty which administers the course. Check the course list
inside the front cover of this book to determine who ad
ministers each course.
Subject synopses are listed in order of subject code.
They provide information on contact hours, prerequisites,
aims and syllabus, and major reference books for each
subject. Where no references or assessment are explicitly

stated, these will be advised at the commencement of
classes.
Maps of the Caulfield and Frankston campuses are
printed inside the back cover of each volume.

Special Note on Course Titles
The title shown in bold at the start of each course is the
official Chisholm title. Where these differ from the “ge
neric” titles as defined by the Australian Council on Terti
ary Awards, the ACTA title is shown in brackets.

For more information
Enrolment, Course Information: Admissions
Office, level one, building A, Caulfield campus,
(03) 573 2000.
Financial Assistance, Scholarships, Regulations:
Student Administration, level one, building A,
Caulfield campus, (03) 573 2115.

The Chisholm/Monash Merger
Chisholm Institute of Technology and Monash Uni
versity have entered into an agreement through which they
will merge to form an expanded Monash University.
The advantages for students will be:
• A diverse, unified and more equitable higher education
system serving Melbourne’s eastern and south-eastern
regions.
• A major expansion of higher education opportunities
within Monash University, with a greater range of avail
able disciplines and awards.
* Improved flexibility of subject choice and better provi
sions for transfer of credit within and between disciplines.
* A broadening of student services and facilities for
teaching and research.
Students will enrol under Chishohn regulations during
early 1990. At the time of the merger on 1 July 1990, their
status will change to that of enrolled students of Monash
University. Similarly, Chisholm courses will become
Monash courses and all students will have the right to
complete the courses in which they are enrolled.

The merger agreement states:

"The merger of these two institutions will result in a
significantly enlarged and changed Monash University
capable ofboth maintaining the reputation ofthe academic
programs currently ojfered by both institutions and ena
bling the development of important new academic initia
tives that will benefit the community they serve. Such an
association will be to the mutual advantage ofboth institu
tions by adding to the strengths of existing courses and
extending the range ofeducational opportunities available
to students.
'"The association will recognise the record ofexcellence of
both institutionsandtheir ethosandorientation, especially
the established relationships with the professions, indus
try, business and the community. The bringing together of
these interests will generate opportunities for available
resources to be used to advantage, providing a better basis
of innovation and change."

1990 Handbook
Volume One — Student Manual
Volume Two - School of Art and Design
Volume Three - Faculty of Business
Volume Four — School of Education
Volume Five — School of Nursing
Volume Six — School of Social and Behavioural Studies
Volume Seven - Faculty of Technology

Information contained in the Handbook was correct at
1 August 1989. Please check specific details with the
relevant School or Faculty, or with the Admissions Office,
telephone (03) 573 2000. The Institute accepts no respon
sibility for changes to information contained in the Hand
book.

Published by the Public Relations Office (03) 573 2099, Chisholm Institute of Technology. PO Box 197, Caulfield East. Victoria 3145.
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Technology Services Manager
Ian Beaman
BScfUNSW). DipIndEng, PhD(Newcastle)

Supervisor
Narelle Krueger

Technician
Hunsen Law

SCHOOL OF ACCOUNTING
Head of School (Acting)
Eric Smith
BCom, DipEd(Melb), AA5A

Secretary
Ann Mclnnes

Student Services Officers
Elvira Gall
BBus( Chisholm)
Edith Rosengarten

Administrative Assistant

Lecturers
Lilli Allgood
BCom(Melb). Dip(SIA). ASIA. AASA
Bryan Baker
BA(VictoriaWellington). MAdmin(Monash). AASA,
CPA
Ian Beck
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Kim Wyatt
BEc, BEdStud(Monash)

Noela McKenzie

Principal Lecturer
Vacant

3

SCHOOL OF BANKING AND FINANCE
Head of School
Denise Wheller
BEc(Monash). DipEd(SCVHawlhorn), MCom(Melb)

Personal Assistant
Susan Fox

Student Services Officer
Kim Miller

Administrative Assistant
Deanne Gilbert

National Australia Bank Fellow in Treasury
Operations
Kevin Tant
BBus(Chisholm), AASA, AAIB(Snr)

Principal Lecturers
Robin Edwards
BJuris, LLM(Monash), Barrister and Solicitor of the
Supreme Court of Victoria
John Hicks
BCom(Hons). DipEd, MA (Hons)(Melb),
PhD(Massey)

Senior Lecturers
Andrew Child
BEc(Hons), DipEd, MEc(Monash), AIMM
Ron Edwards
BCom(Hons), DipEd, MA(Econs)(Melb), AASA
Richard Morgan
BA, BEd, LLB, DipComLaw, DipEd(Monash),
DipPrimTeach(Victoria), Barrister and Solicitor of
the Supreme Court of Victoria
Greg Tucker
BA, LLM(Monash), Barrister and Solicitor of the
Supreme Court of Victoria

Lecturers
Katherine Avram
BEc(Hons), DipEd(Monash)
Stephen Barkoczy
BA, LLB(Monash), Barrister and Solicitor of the
Supreme Court of Victoria
Wayne Gumley
BSc, LLB(Monash), Barrister and Solicitor of The
Siq>reme Court of Victoria
Siang Ng
BCom(Nanyang), MEc(Sydney)
Stan O’Dwyer
LLB(Melb). Barrister and Solicitor of the Supreme
Court of Victoria
Lyall Phillips
LLB, DipIntComLaw(Monash), BBus(VIC), AFAIM,
FIBA, AFAMI, Barrister and Solicitor of the
Supreme Court of Victoria
Antoinette Semia
BA, LLB(Monash), DipEd(MCAE)
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Michael Vincent
DipEx(AIEx)
Barry Williams
BEc(LaTrobe)
Yve Yamouni
LLB(Melb), Barrister and Solicitor of the Supreme
Court of Victoria

Senior Tutors
Anita Doraisami
BEc(IIons)(LaTrobe), BSW(Melb)
Alexander Milhnow
BEc(Hons)(Monash)
Mei-Leng Rankin
BEc(Hons), MEc(Monash)
Graham Roberts
MA(Manchester), LLB(Hons)(Monash)
Brendan Sweeney
LLB, BCom(Melb), Barrister and Solicitor of the
Supreme Court of Victoria

SCHOOL OF MANAGEMENT

Head of School(Acting)
Tim Haslett
MA(Hons)(Auckland), MEdAdmin(UNE),
MAdmin(Monash), DipTeach(NZ)

Secretary
Jo McLean

Student Services Officer
Yvonne Kumar

Administrative Assistant
Anne Browne

Office Administration
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Wendy O’Brien
Margaret Gillard
Nancy Peterson

ICI Fellow in Manufacturing Management
John Marshall

Senior Lecturers
Aime Bardoel
BEx, DipEdPysch(Monash), MBA(Melb)
Jeff McLean
BA(VIC), GradDipAppPyschlCFT), MBA(Monash),
MIPMA, MAITD
Ed Neff
Kathleen Ralston
DipPrivSecPrac(CIT), GradDipEdAdmin,
TnC(SCVHawthorn)
Ian Stagg
PhC(VicCollegeofPharmacy), MAdmin(Monash),
GradDipOrgDev(RMIT)
Denice Welch
BBus(Personnel)(DDIAE), MPhil(Brunel)

Lecturers
Mary Anderson
BBus(Chishobn), MBA(Monash)
Kerry Bagdon
TCSS(KelvinGrCAE), BA(CanberraCAE)
Wendy Bell
BBus(Chishobn), TTTC(SydneyTeachersColl),
DiplPSA
Rolf Bergman
BBusAdminEc(Lund)
Tsittiaq Riitopqc

BCom, MBA. DipEd(Melb). AAIM, CIT
Max Coulthard
BBus(Chisholm), AAIB(Seruor)
Pat Davis
DipComPrac(RMn'), BA(LaTrobe),
TrrC(SCVHawthorn)
Nellie Eastaughffe
BBus(Chisholm), AIPS
Hans Eisen
BCom, DipSocStud(Melb)
Arme Langdon
BA(Hons)(Monash), AIPS
Gerald Lascelles
BA(NZ). BA(Hons)(VictoriaWellington), MAPsS
Yvoxme McLaughlin
BA, DipEd, MBA(Melb). AAIM
James Sarros
BA, DipEd(LaTrobe), BEd, MEd(Melb),
PhD(Alberta). MACE. MACEA, MAUD, AIMM

Senior Tutors
Fiona Hicks
DipPrivSecPrac(RMIT), 111 C(SCVHawthorn)
Loretta Inglis
DipPrivSecPrac(RMIT), BBus(Chisholm),
nTC(SCVHawthorn)
Marion Pollack
BA(Monash), GradDipEr^^SCVHawthorn)
Vivienne Weir
AssDipBusStud(RMPT), DipEd(MercerHouse)

Mayne Nickless Fellow in
Logistics Management
Adrian Fumiss
BComlMelb), MSc(LogMgt)(AirForceInstofrech)

Fellow in Retail Management
Michael Headberry
BA. DipEd(Monash), GradDipMklg(Crr). ARMIA

Principal Lecturer
Michael Collins
MA{Cantab), FRMIT(Mngt). ARMIA

Senior Lecturers
Vernon G. Alford
BSc, BA(Melb)
Nairy Baghdikian
BBiis{Mklg)(Crr)
Don Bradmore
BA. DipEd, MEd(Melb), MA(Sydney). TPTC, AFMA
Ken Grant
BComIMelb). MBA(MichiganState). AASA. CPA.
AAMl.MIPMA
Gway Harris
DipBusMklg(CIT), BBus(Mktg)(Chisholm), AAIM
Michael Shaw
BSc(lIons), MAdmin(Monash), GradDipMkJg(CIT)

Lecturers
Peter Butler
BA(Econs&SocStuds)(Hons)(VictoriaUniManchester)
Peter Dapiran
DipAppChem(Footscray), BSc(Melb),
FRMIT(Mgnt). MIMH
Sally Joy
BA(Chisholm)
Chris Kimberley
BAgrSc(Melb), DipContEd(UNE), MBA(Monash)
Irene Powell

CENTRE FOR
COMPETITIVE ADVANTAGE

SCHOOL OF MARKETING

Director

Head of School (Acting)

Terry Moroney
BAppSc(Crr), MACS

Peter Reed
BBus, GradDipMklg, MBus(Chisholm). AASA

Secretary

Secretary

Angela Bailey

Liz Dumps
DiplPSA

CENTRE FOR THE DEVELOPMENT
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Student Services Officer

Executive Director (Acting)

Cassie Goffin

Administrative Assistant

Denis Kiellerup
BA(Hons). PhD(Melb), TPTC, MAPsS

Kerrie Haigh

Office Manager

Elders IXL Fellow in Agribusiness

Margaret Boyes
BA(Chisholm), AssocDipPrivSecPrac(CTT)

Bill Schroder
PhD(Purdue)
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DAVID SYME INTERNATIONAL
BUSINESS CENTRE

Executive Director
Bill Yeadon
BBehavSc(LaTrobe), AIM, FCDA

Project Director
Peter Wynne
BEc(Monash)

Secretary
Tracey Bradshaw
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UNDERGRADUATE COURSES
Admission Requirements for
Undergraduate Courses
Applicants with the following qualifications are eli
gible for consideration for admission into the Institute’s
undergraduate courses:
1. Successful completion of a VCAB Year 12. This can
include VCE (HSC) Group One or Group Two subjects,
VCE (TOP), VCE (T12) and VCE Approved Study Struc
tures;
2. Interstate or overseas qualifications certified by VCAB
as equivalent to Year 12;
3. Any other qualification requirement approved by the
Academic Board, e.g. Certificate of Business Studies; or
4. Qualifications or experience acceptable to the Chis
holm Admissions Committee.
The David Syme Business Schools make the following
additional statement regarding entrance requirements into
its undergraduate courses. Additional information regard
ing specific course admission requirements has been in
clude in the course descriptions below as appropriate.
1. VCE passes must include four subjects, including
English.
2. Students with Group 1 VCE (HSC) subjects are likely
to receive preference over those with Group 2 VCE (HSC)
subjects when being considered for selection into the
course.
3. Preference will be given to students from (i) above who
have passed at least four subjects including English at one
sitting, an accumulation of subjects is acceptable where
those subjects have been studied solely on a part-time
basis.
Intending applicants who do not meet the above
Admission Requirements are referred to Regulation 3 Admission Requirements (see Student Manual 1990).
Information on recommended Year 12 subjects and
Special Requirements has been listed in the course descrip
tions below. Prerequisite and recommended subjects may
be drawn from any of the qualifications mentioned above
as acceptable except when otherwise stated.
According to guidelines set out in January 1989 by the
Departmentof Employment, Education andTraining based
on the Higher Education Funding Act (1988), students can
apply for credits/exemptions for non-credit subjects undert^en previously.

Bachelor of Business (Accounting)
Course Code: BA
Course Leader: Gurdarshan Gill

The Course
In order to qualify for the award of the degree, a student
must normally complete the equivalent of 24 four-hour
weekly contact subjects.

Recognition
The Bachelor of Business (Accounting) is recognised
by both the Australian Society of Accountants and the
Institute of Chartered Accountants as meeting academic
requirements for membership. However, students are
advised to note the specific requirements for each of these
bodies.

Venue
Day and evening classes are offered at the Caulfield
campus. At the Frankston campus students may be able to
timetable classes between 8.00 am and 8.00 pm. Part-time
Frankston students must be prepared to attend day classes
as necessary.

Admission Requirements
For a general sutement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on this page.

Recommended Year 12 subjects
Accounting, Economics, Legal Studies, Mathematics.

Diploma to Degree Conversion
(Course Code XAl)
Provision is made for persons holding a Diploma of
Business from an Australian College to upgrade their
qualification to that of a degree. The course that would be
prescribed would depend upon the subjects completed in
the diploma; candidates could qualify for the degree after
approximately one year full-time study or the equivalent on
a part-time basis.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students mustprovide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the years in which the subjects were
passed. Applicants should obtain from the Admissions
Office, (telephone 573 2000), a copy of the application
form. Application for Credit Transfer (SR6) to facilitate
this process. This information enables credits to be proc
essed by the David Syme Business Schools CreditTransfer
Committee. In all cases at least eight equivalent semester
subjects must be completed at Chisholm before a student is
eligible for the award.
The following credit transfers have been standardised
by the Academic Board:
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.
Holders of arecognised Certificate of Business Studies are
eligible for credit for up to a maximum of four subjects in
the course, to be determined by the Course Leader.
Holders of an Associate Diploma in Accounting from
a TAFE College are eligible for up to a maximum of six
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subjects on a subject-by-subject basis, depending on the
specialisation undertaken in the Associate Diploma in
Accounting. A maximum of eight subjects on a subject-bysubject basis is possible for an approved articulation pro
gram.
Students who are members of a professional account
ing body approved by the Academic Board of Chisholm
will be admitted to Year 2 of the course. A list of approved
professional bodies is available from the David Syme
Business Schools Administration Office.

Transfer Between Major Strands
Marketing, Banking and Finance, Management, Of
fice Administration and Business Administration students
may seek permission to change their specialisation at the
end of the first year of their course to Accounting, and
Accounting studentj(<to one of the other specialisations.
Students wishing to transfer must apply on form SRI as a
new student. Permission to transfer will depend on prior
academic performance and availability of places.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching takes the form of lectures, classes, seminars
or tutorials and workshops or laboratory sessions. Fulltime students are expected to undertake four subjects per
semester and are required to attend for approximately 16
hours per week.
Part-time students are expected to undertake two sub
jects per semester, involving approximately eight hours
per week. Part-time evening students are generally re
quired to attend two evenings per week.

Private Study

Course Structure
Subject
Year 1, Semester 1
ACC 103

ACC 104
CC)T172
FIN 111
MAT164

Hrs per wk

Accounting and Financial Decision
Making, or
4
Accounting Systems and Procedures 4
Data Processing
4
Contract Law
4
Business Mathematics & Statistics 4

Semester 2
FIN171
ADM 130
ACC 105
FIN115

Macroeconomics
Introduction to Management
Accounting Information Systems
Law of Business Organisations

4
4
4
4

Year 2, Semester 1
MKT112
FIN217
ACC242
ACC205

Marketing Theory and Practice
4
Business Statistics and Forecasting 4
Productive Systems and Accounting 4
Financial Modelling
4

Semester 2
ACC243
ACC263
ACC249
Elective

Management Accounting
Financial Management
Company Reporting

4
4
4
4

Year 3, Semester 1
ACC363 Auditing
FIN271 Microeconomics
FIN393 Taxation Law
Elective

4
4
4
4

Semester 2
ACC352
ACC349
Elective
Elective

Advanced Management Accoimting 4
Financial Accounting Issues
4
4
4

Bachelor of Business
(Agribusiness)

Students are expected to devote at least as much time
per week per subject in private study as they do to attending
classes.

Course Code: lA
Course Leader: Bill Schroder

Calculator

The Bachelor of Business (Agribusiness) is a seven
semester, full time, program combining four semesters of
business studies at Chisholm with three semesters of agri
cultural science and technology at the Victorian College of
Agriculture and Horticulture (VCAH). The broad aim of
the course is to integrate technology and business disci
plines as they apply to the agribusiness sector. The course
is designed to produce graduates equipped to work in all
parts of the sector - with farm input supply companies, in
agricultural production and with organisations concerned
with the marketing and processing of agricultural products.

Students are required to possess a calculator with the
following facilities: financial mathematical functions;
statistical functions for frequency distribution; two vari
able statistical functions (correlation and regression).

Course Structure for Students Enrolled before
1988
Students enrolled before 1988 will undertake theequivalent to the course set out in the Handbook for the year in
which they first enrolled, unless advised to the contrary.
Where there has been a break in study other than by Leave
of Absence, the student will undertake the equivalent to the
course set out in the Handbook for the year in which study
is resumed.
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The Course

Venues
The first two semesters of the course are offered at the
Frankston campus. The following three semester are taken
at the Dookie campus of VCAH and students return to the
Frankston campus for the last two semesters of the course.

Residential accommodation is available on both campuses.
(Applications for accommodation at the Frankston Cam
pus of Chisholm should be made to the Frankston Campus
Manager at the time of enrolment.)

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Recommended Year 12 subjects
Mathematics and at least one of chemistry, physics,
biology and economics.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
documentary evidence of prior tertiary studies including a
copy of academic records and subject synopses from the
handbooks of the years in which the subjects were passed
to enable credits to be processed by the Faculty of Business
Credit Transfer Committee. Applicants should obtain from
the Admissions Office, (telephone 5732000) a copy of the
form. Application for Credit Transfer (SR6), to facilitate
this process. In all cases, at least eight equivalent semester
subjects must be completed at Chisholm before a student is
eligible for the award. Specific subjects are required to be
completed at Chisholm. Details are available from the
Course Leader or the School’s Student Services Officer.
Students who have completed Diplomas in Applied Sci
ence in colleges of agriculture should be eligible for up to
two semesters credit.

Electives
There is one elective in the course. For the choice of
electives, see page twenty.

Assessment
Where subjects are wholly or partly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching takes the form of lectures, classes, seminars,
tutorials, workshops, laboratory sessions and field trips.
While on the Frankston campus, students will normally
take four subjects per semester, involving 16 contact hours
per week. Contact hours on the Dookie campus average
approximately 19.

Private Study

Subject
Year 1, Semester 1

ADM130 Introduction to Management
ACC 103 Accounting and Financial
Decision Making
FIN171
Macroeconomics
MKT112 Marketing Theory and Practice

F

4

F
F
F

4
4
4

F

4

F
F
F

4
4
4

D
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D
D

4
5

D

5

D
D
D
D

4
5
4
4

D
D

4
4

D
D

4
4

Semester 2
FIN 122
MAT164
ACC203
MKT 123

Business Law
Business Statistics and
Mathematics
Financial Controllership
Introduction to Agribusiness

Year 2, Semester 3
MKT222
MKT224

MKT225

Agricultural Systems 1
Communication and
Information 1
Physical Sciences 1

Semester 4
Agricultural Systems 2
Communication and
Information 2
MKT228 Physical Sciences 2
MKT229 Farm Management Economics
MKT230 Government and Agribusiness

MKT226
MKT227

Year 3, Semester 5
MKT322
MKT325
MKT326
MKT327

Animal Management
Plant Management
Agricultural Process
Engineering
Technology and Agribusiness

Semester 6
Agribusiness Marketing
Management
F
MKT376 International Agribusiness
F
ADM269 Management of Organisational
Performance
F
MKT220 Marketing Planning
and Control
F

MKT276

4
4
4
4

Year 4, Semester 7
Commodity Trading
Management
MKT321 Agribusiness Strategy
MKT399 Agribusiness Project
Elective

MKT396

F
F
F
F

4
4
8
4

’ P = Frankston; D = Dookie

Bachelor of Business
(Banking and Finance)

Students are expected to devote at least as much time
per week to private study as they do to attending class.

Course Code: BN
Course Leader: Kathy A vram

Course Structure

The Course

In order to qualify for the award, a student must
normally complete 28 subjects comprising a total of 1852
contact hours. The course structure is set out below.

Hrs per
Loc’n’ week

This course is principally designed for students seek
ing a career with a financial institution or who are already
employed in the banking and finance industry and are
seeking a relevant tertiary qualification on a part-time
basis. In addition to a core of business foundation subjects,
the course provides specialist study in a number of key
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functional areas of relevance for financial institutions
management. Four elective subjects may be taken from the
beginning of second year. For electives see page twenty.

Holders of a TAFE Associate Diploma in Business
Studies (with Year 12 entry) are eligible for credit for up to
a maximum of six subjects.

Recognition

Transfer Between Major Strands

The banking and finance industry also supports a
number of academic prizes for outstanding students. (See
Student Manual 1990). The degree satisfies the educa
tional requirements for Senior Associate membership of
the Australian Institute of Bankers.

Accounting, Business Administration, Management,
Marketing and Office Administration students may seek to
change their specialisation to Banking and Finance, and
Banking and Finance students to one of the other speciali
sations. Students wishing to transfer must apply on form
SRI as anew student. Permission to transfer will depend on
prior academic performance and the availability of places.

Venue
Day and evening classes are offered at the Caulfield
campus.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Recommended Year 12 subjects
Economics, Accounting and Mathematics.

Diploma to Degree Conversion
(Course Code XNl)
Provision is made for persons holding a Diploma of
Business from a former Victorian College to upgrade their
qualifications to that of a degree. The course that would be
prescribed would depend upon the subjects completed in
the diploma; candidates could qualify for the degree after
approximately one year of full-time study or the equivalent
on a part-time basis.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the years in which the subjects were
passed to enable credits to be processed by the David Syme
Business Schools Credit Transfer Committee. Applicants
should obtain from the Admissions Office, (telephone 573
2000), a copy of the application form. Application for
Credit Transfer (SR6), to facilitate this pirocess. In all cases
at least eight equivalent semester subjects must be com
pleted at Chisholm before a student is eligible for the
award. Specific subjects are required to be completed at
Chisholm. E)etails are available from the Course Leader or
the School’s Student Services Officer.
The following credit transfers have been standardised
by the Academic Board:
Holders of the AAIB award from the Australian Insti
tute of Bankers are eligible for credit for up to six subjects
to be determined by the Course Leader. These will usually
include ACC104 or ACC103, FIN130, FIN171, FINlll.
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.
Holders of a recognised Certificate of Business Studies are
eligible for credit for up to a maximum of four subjects in
the course, to be determined by the Course Leader.
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Electives
The provision of four electives allows Banking and
Finance students to further develop their expertise in spe
cialised areas of financial markets or to develop a second
area of business expertise such as accounting, marketing,
management or electronic data processing thus improving
job flexibility and career prospects.
S tudents may, with the permission of the Course Leader,
study electives offered by other Schools at Chisholm or at
other tertiary institutions. Students are strongly advised to
discuss their proposed electives with the Course Leader at
the end of the first year.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching takes the form of lectures, classes, seminars,
or tutorials and workshops or laboratory sessions. Fulltime students are expected to undertake four subjects per
semester and are required to attend classes for approxi
mately 16 hours per week.
Part-time students are expected to undertake two sub
jects per semester, involving approximately eight hours
per week. Part-time evening students are generally re
quired to attend on two evenings per week.

Private Study
Students are expected to devote at least as much time
per week per subject in private study as they do to attending
classes.

Calculator
Students are required to possess a calculator with the
following facilities: financial mathematical functions;
statistical functions for frequency distribution; two vari
able statistical functions (correlation and regression).

Course Structure
In order to qualify for the award, a student must
normally complete the equivalent of 24 four-hour weekly
contact subjects.

Subject
Year 1, Semester 1
FIN130
FIN171
MATI64

Hrs per wk

Money and Capital Markets
Macroeconomics
Business Mathematics &. Statistics

4
4
4

Accounting and Financial Decision
Making, or
4
Accounting Systems and Procedures 4

ACC 103
ACC 104

Semester 2
FIN 111
Contract Law
ADM 130 Introduction to Management
COT172 Data Processing
MKTl 12 Marketing Theory and Practice

4
4
4
4

Year 2, Semester 1
Commercial Banking and Finance 4
Business Statistics and Forecasting 4
Banking & Lending Practice
4
4

F1N240
FIN217
FIN260
Elective

Semester 1.
FIN280
FIN245
FIN271
Elective

Financial Institutions Law
Company Law & Accounting
Microeconomics

4
4
4
4

Year 3, Semester 1
FIN233
FIN363

FIN393
Elective

Monetary Theoryand Policy
Investments and Portfolio
Management
Taxation Law

4
4
4

Semester 1
FIN365
Treasury Management
FIN333
InternationalBanking and Finance
ADM323 Strategic Planning for Financial
Institutions
Elective

4
4

4
4

Bachelor of Business
(Business Administration)*
Course Code: BU
Course Leader: James Sarros
* There will be no intake in this course after J 989

The Course
This course is designed as a general business program
with added attention to the field of human resource (people)
management. An underlying objective of the course is to
produce graduates who can integrate human and tech
nology based disciplines of business. Complementing this
objective is that of preparing graduates with a specific
functional or vocational specialisation. To this end, the
course is also designed to allow students flexibility in their
choice of a vocational specialisation grouping of elective
subjects.
Employment opportunities for graduates from this
course are broad, extending in the directions of business
administration, human resource management and, depend
ing upon the specialisation electives chosen, marketing,
banking and finance, agribusiness, logistics management,
etc.

Recognition
The Human Resource Management Specialisation
option satisfies the educational requirements of the The
Institute of Personnel Management Australiainc. (IPMA).
The Logistics Management Spiecialisation option sat
isfies the education requirements for professional mem

bership of The Institute of Purchasing & Supply Manage
ment in Australia (IPSM).
The Banking and Finance Specialisation option satis
fies the educational requirements for Senior Associate
status of The Australian Institute of Bankers.

Venue
Day classes and limited evening classes are offered at
Frankston Campus. Some later-year elective subjects may
have to be taken at Caulfield Campus.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, set beginning of Under
graduate Courses section on page seven.

Recommended Year 12 Subjects
One or more of Economics, Mathematics, Legal Stud
ies, Accounting, Computer Science.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the year in which the subjects were
passed to enable credits to be processed by the David Syme
Business Schools Credit Transfer Committee. Applicants
should obtain from the Admissions Office, (telephone 573
2000), a copy of the application form. Application for
Credit Transfer, (SR6), to faciliute this process. In all cases
at least eight equivalent semester subjects must be com
pleted at Chisholm before a student is eligible for the
award. Specific subjects are required to be completed at
Chisholm, Details are available from the Course Leader or
the Frankston campus David Syme Business Schools
Administration Office.
The following credit transfers have been standardised
by the Academic Board:
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.
Holders of arecognised Certificate of Business Studies
are eligible for credit for up to a maximum of four subjects
in the course, to be determined by the Course Leader.
Students who are members of a professional account
ing body approved by the Academic Board of Chisholm
will be admitted to Year 2 of the course. A list of approved
professional bodies is available from the David Syme
Business Schools Administration Office.

Transfer Between Major Strands
Business Administration students may seek to change
to another strand of the Bachelor of Business degree.
Students wishing to transfer must apply on form SRI as a
new student. Permission to change strands will depend on
prior academic performance and the availability of places.

Electives and Subject Specialisation Groupings
At least four of the six elective subjects in the course
must be taken as a “specialisation” sequence from subject
groupings approved by the Course Leader. A specialisa-
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tion sequence will normally be chosen from specified
subjects available within the range of Bachelor of Business
offerings. It may be possible to undertake a specialisation
sequence from outside the David Syme Business Schools
provided prerequisites are passed and approval is given.
This allows students to decide, during years two and three,
which vocational specialisation direction their course will
take. Examples of alternative elective program choices
available to students include:
Human Resource Management (major). Marketing/
Public Relations (major). Marketing (major). Banking and
Finance (major). Agribusiness (sub-major). Logistics
Management (sub-major). Management Accounting Sys
tems (sub-major). Office Administration (sub-major) and
Foreign Business Languages.

Course Structure
In order to qualify for this degree, a student must
normally complete 24 four-hour weekly subjects. The
structure of the course is set out below. Subject sequences
studies in years two and three of the course will be individu
ally planned and approved by the Course Leader.

Subject
Year 1, Semester 1
ADM 130
ACC103

FIN171
MKT112

Hrs per wk

Introduction to Management
Accounting & Financial Decision
Making
Macroeconomics
Marketing Theory & Practice

4

Business Law
Data Processing
Business Mathematics & Statistics
Money and Capital Markets

4
4
4
4

4
4
4

Semester 2
FIN122
COT172
MATI 64
FIN130

Year 2, Semester 1
ADM266
MKT210
FIN271
Elective

Human Resource Management
Operations Process
Microeconomic

4
4
4
4

Semester 2
ACC203 Financial Controllership
ADM282 Human Resource Management
Information Systems
MKT220 Marketing Planning &Control
Elective

4
4
4
4

Year 3, Semester 1
ADM336
ACC305
Elective
Elective

HRM Appraisal & Development
Advanced Financial Modelling

4
4
4
4

Entrepreneurship
Labour Relations

4
4
4
4

Semester 2
ADM390
ADM334
Elective
Elective
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Bachelor of Business
(Human Resource Management)*
Course Code: IH
Course Leader: James Sarros
* This course is subject to accreditation

The Course
This course is designed to provide students with an
appreciation of the broader issues and concepts of manage
ment and organisational behaviour, as well as an added
emphasis on human resource management and its func
tions. An associated objective of the course is to produce
graduates who can integrate human as well as technology
based disciplines of business. Employment opportunities
for graduates from this course are broad, extending into
business administration and management through the
business-specific subjects, and into human resource man
agement through the specialised offerings in the field of
human resource management.

Recognition
Graduates in the degree ofB achelor of Business (Human
Resource Management) may be eligible for membership of
the Institute of Personnel Management - Australia (IPMA),
depending on relevant work experience.

Venue
Day classes and limited evening classes are offered on
the Frankston Campus.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see begiiming of Under
graduate Courses section on page seven.

Recommended Year 12 Subjects
One or more of economics, mathematics, legal studies,
accounting, computer science.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the year in which the subjects were
passed to enable credits to be processed by the David Syme
Business Schools Credit Transfer Committee. Applicants
should obtain from the Admissions Office, telephone 573
2000, a copy of the application form. Application for
Credit Transfer (SR6), to facilitate this process. In all cases
at least eight equivalent semester subjects must be com
pleted at Chisholm before a student is eligible for the
award. Specific subjects are required to be completed at
Chisholm. Details are available from the Course Leader or
the Frankston campus David Syme Business Schools
Administration Office. The following credit transfers have
been standardised by the Academic Board:
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.

Holders of a recognised Certificate of Business S tudies
are eligible for credit for up to a maximum of four subjects
in the course, to be determined by the Course Leader.
A list of approved professional bodies is available from
the David Syme Business Schools Administration Office.

Semester 2
FIN122
COT172
MAT164
ADM 123

Business Law
Data Processing
Business Maths & Statistics
Business Communications

4
4
4
4

Year 2, Semester 1

Transfer between Major Strands
Accounting, Manufacturing Management, Marketing,
International Trade, Banking & Finance and Agribusiness
students may seek to change their specialisation to Human
Resource Management, and Human Resource Manage
ment students to any of the other specialisations. Students
wishing to transfer must apply on form SRI as a new
student. Permission to change strands will dep>end on prior
academic performance and the availability of places.

Electives and Subject Specialisation Groupings
The provision of four electives allows Human Re
source Management students to further develop their ex
pertise in specialised areas of human resource management
and management generally, or to develop a second area of
business interest and expertise in accounting, marketing,
banking and finance, international trade and foreign busi
ness languages. Job flexibility and career prospects are
enhanced through the elective stream. Students may, with
the permission of the Course Leader, study electives of
fered by other Schools at Chisholm or at other tertiary
institutions. Students are strongly advised to discuss their
proposed electives with the Course Leader at the end of the
first year.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching takes the form of lectures, classes, seminars
or tutorials and workshops, or laboratory sessions. Fulltime students are expected to undertake four subjects per
semester and are required to attend classes for approxi
mately 16 hours p>er week. Part-time students are expected
to undertake two subjects per semester, involving approxi
mately eight hours per week. Part-time evening students
are generally required to attend on two evenings per week.

ADM266
ADM269

FIN271
Elective

Human Resource Management
Management of Organisational
Behaviour
Microeconomics

4

4
4
4

Semester 2
ADM234 Employee Relations
ACC203 Financial Controllership
nN299
Law and Managerial
Responsibility
Elective

4
4
4
4

Year 3, Semester 1
ADM282 Human Resource Management
Information Systems
4
ADM336 Human Resource Management
Appraisal & Development
ADM3O8 Human Resource Management
Research Project, Part 1
Elective

4
4
4

Semester 2
Current Issues in Human Resource
Management
4
ADM344 Human Resource Management
Strategy & Planning
4
ADM3O9 Human Resource Management
Research Project, Part 2
4
Elective
4
ADM388

Bachelor of Business
(International Trade)
Course Code: IT
Course Leaders: Andrew Child and Ron Edwards

The Course

Students are expected to devote at least as much time
per week per subject in private study as they do to attending
classes.

This course is principally designed for students seek
ing a career in organisations which are involved in interna
tional trade, or who are already employed in the trade sector
of the economy and are seeking a relevant tertiary qualifi
cation on a part-time basis. The course comprises: a core of
business foundation subjects (common to allBBus degrees
at Chisholm); specialist studies in areas of relevance to
international trade; and a sequence of six foreign business
language electives.

Course Structure

Recognition

Private Study

Subject
Year 1, Semester 1
ADM 130
ACC103

FIN171
MKT112

Hours
per week

Introduction to Management
Accounting & Financial Decision
Making
Macroeconomics
Marketing Theory and Practice

4
4
4
4

The Bachelor of Business (International Trade) satis
fies the educational requirements for Associate status of
The Australian Institute of Export; accreditation as a full
member is also possible, but this depends on employment
experience.

Venue
Day and evening classes are offered at the Frankston
campus.

13

Admission Requirements

Assessment

For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Recommended Year 12 Subjects
Economics, mathematics and a foreign language.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the years in which subjects were passed
to enable credit to be processed by the David Syme Busi
ness Schools CreditTransfer Committee. Applicants should
obtain from the Admissions Office, (telephone 573 2000),
a copy of the application form. Application for Credit
Transfer (SR6), to facilitate this process. In all cases at least
eight equivalent semester subjects must be completed at
Chisholm before a student is eligible for the award. Spe
cific subjects are required to be completed at Chisholm.
Details are available from the Course Leader or the Frank
ston campus David Syme Business Schools Administra
tion Office.
The following credit transfer has been standardised by
the Academic Board:
Holders of a recognised Certificate of Business Studies
are eligible for credit for up to a maximum of four subjects
in the course, to be determined by the Course Leaders.

Transfer Between Major Strands
Accounting, Business Administration, Management,
Marketing, Banking and Finance and Office Administra
tion students may seek to change their specialisation to
International Trade, and International Trade students to
one of the other specialisations. Students wishing to trans
fer must apply on form SRI as a new student. Permission
to transfer will depend on prior academic performance and
the availability of places.

Contact Hours
Teaching takes the form of lectures, classes, seminars,
or tutorials and workshops or laboratory sessions. Fulltime students are expected to undertake four subjects per
semester and are required to attend classes for approxi
mately eighteen hours per week.
Part-time students are expected to undertake two sub
jects per semester, involving approximately nine hours per
week.
Part-time evening students are generally required to
attend on two evenings per week.

Private Study
Students are expected to devote at least as much time
per week per subject in private study as they do to attending
classes.

Calculator
Students are required to possess a calculator with the
following facilities: financial mathematical functions;
statistical functions for frequency distribution; two vari
able statistical functions (correlation and regression).

Course Structure
In order to qualify for the award, a student must
normally complete the equivalent of eighteen four-hour
and six six-hour weekly contact subjects.

Subject
Year 1, Semester 1
FIN302
FIN306
FIN171
MKT112
ACC 103
ACC 104

Electives
The six electives must be taken as a sequence of study
in one of the language programs offered by the School of
Banking and Finance.
These currently comprise Business Chinese (Man
darin) and Business Japanese. The programs assume no
prior knowledge of the language. At the conclusion of the
sequence students will have reached a level of competence
sufficient to allow them to effectively communicate in
social and business situations with native speakers of the
language. The elective sequence will therefore comple
ment the trade subjects and enhance career prospects.
Students may, with the permission of the Course Lead
ers, study foreign business language electives offered at
other tertiary institutions. Students are strongly advised to
discuss their proposed electives with the Course Leaders
prior to commencement of the language sequence.
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Hrs per wk

Business Chinese 1, or
Business Japanese 1
Macroeconomics
Marketing Theory & Practice
Accounting and Financial
Decision Making, or
Accounting Systems
and Procedures

6
6
4
4
4

4

Semester 2
FIN303
FIN307
FIN271
FIN130
MAT164

Business Chinese 2, or
Business Japanese 2
Microeconomics
Money and Capital Markets
Business Mathematics & Statistics

6
6
4
4
4

Year 2, Semester 1
FIN321
FIN325
ADM130
FIN273
COT172

Business Chinese 3, or
Business Japanese 3
Introduction to Management
The International Economy
Data Processing

6
6
4
4
4

Business Chinese 4, or
Business Japanese 4
Business Statistics and Forecasting
Contract Law
Commercial Banking and Finance

6
6
4
4
4

Semester 2
FIN322
FIN326
FIN217
FENlll
FIN240

Prerequisite

Year 3, Semester 1
FIN323
FIN327
FIN233
FIN329
FIN320

Business Chinese 5, or
Business Japanese 5
Monetary Theory and Policy
Multinational Trade and Industry
International Law

6
6
4
4
4

In addition to the academic entry standard set out on
page seven, applicants are required to have at least three
years’ relevant work experience.

6
6
4
4

Provision is made for persons holding a Diploma of
Business from a former Victorian College to upgrade their
qualification to that of a degree. The course that would
prescribed would depend upon the subjects completed in
the diploma; candidates could qualify for the degree after
approximately one year of full-time study or the equivalent
on a part-time basis.

Semester 2
FIN324
FIN328
FIN333
MKT353
FIN330

Business Chinese 6, or
Business Japanese 6
International Banking and Finance
International Marketing
Case Studies in International
Trade

4

Bachelor of Business
(Management)
Course Code: BK
Course Leader: Gerald Lascelles

The Course
This course is intended for students desiring a Business
degree with a strong emphasis on management studies.
Most students enrol on a part-time basis and are already in
junior or middle management positions.
Students taking this program are expected to have
appropriate work experience of at least three years dura
tion. Current enrolment includes students from a variety of
industry backgrounds, and both private and public sectors
are represented.
There are three related groups of subjects within the
course:
1. The first consists of seven areas of foundation studies
designed to provide a grounding in the major discipline
areas that contribute to business education.
2. The second group of nine compulsory subjects devel
ops skills and knowledge in general management; includ
ing human resource management, business planning and
strategic management.
3. The third group of eight elective subjects allows stu
dents to specialise in functional areas such as data process
ing, marketing, etc.
Alternatively, elective units may be taken in special
ised management studies such as entrepreneurship, inter
national business or any other arearelevant to career needs.

Recognition
The business community supports a number of aca
demic prizes for outstanding students (see Student Manual
1990).

Venue
Day and evening classes are offered for most subjects
at Caulfield campus, although some later-year subjects are
offered only as evening classes.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Diploma to Degree Conversion
(Course Code XKl)

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies, includ
ing a copy of academic record and subject synopses from
the handbooks of the years in which the subjects were
passed, to enable credits to be processed by the David Syme
Business Schools Credit Transfer Committee. Applicants
should obtain from the Admissions Office, (telephone 573
2000), a copy of the application form. Application for
Credit Transfer (SR6), to facilitate this process. In all cases,
at least eight equivalent semester subjects must be com
pleted at Chisholm before a student is eligible for the
award. Specific subjects are required to be completed at
Chisholm. Details are available from the Course Leader or
the School’s Student Services Officer.
The following credit transfers have been standardised
by the Academic Board:
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.
Holders of a recognised Certificate of Business Studies or
TAFE Associate Diploma in Business Studies are eligible
for credit for up to a maximum of eight subjects in the
course, to be determined by the Course Leader.
Students who are members of a professional account
ing body approved by the Academic Board of Chisholm
will be admitted to Year 2 of the course. A list of approved
professional bodies is available from the David Syme
Business Schools Administration Offices.
Holders of the AAIB award from Australian Institute
of Bankers are eligible for credit for up to six subjects to be
determined by the Course Leader.

Transfer Between Major Strands
Accounting, Banking and Finance, Business Admini
stration, Marketing and Office Administration students
may seek to change their specialisation to Management and
Management students to one of the other specialisations.
Students wishing to transfer must apply on form SRI as a
new student. Permission to transfer will depend on prior
academic performance and the availability of places.

Electives
Provision of eight elective subjects enables students to
specialise further in particular aspects of management
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(e.g., personnel, organisation change, entrepreneurship,
international business), as well as undertaking major stud
ies in another area of related interest (e.g., marketing, EDP,
accounting and finance). Students should discuss their
future choice of electives with the Course Leader by their
second year of their part-time attendance, as certain com
binations of electives may be necessary to satisfy academic
prerequisites and meet particular industry or professional
requirements. Electives should be chosen so as to consti
tute an integrated program of study. For choice of electives
see page twenty.

Year 6, Semester 1

Assessment

The Course

Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching modes may include any or all of lectures,
classes, seminars, tutorials, workshops and laboratory
sessions.
Part-time students are expected to undertake two sub
jects per semester, involving approximately eight hours
per week. Part-time evening students are generally re
quired to attend on two evenings per week.

ADM 123
FIN171

Hrs per wk

Business Communication
Macroeconomics

4
4

Data Processing
Marketing Theory & Practice

4
4

Semester 2
COT172
MKT112

Year 2, Semester 1
ADM 130
FIN122

Introduction to Management
Business Law

4
4

Semester 2
ACC 103
MATI 64

Accounting and Finance
4
Business Mathematics & Statistics 4

Year 3, Semester 1
ADM269

Management of Organisational
Performance

Elective

4
4

Semester 2
ADM266
ACC203

Human Resource Management
Financial Controllership

4
4

Year 4, Semester 1
FIN271
Elective

Microeconomics

4
4

Organisational Change
or
Management Projects

4

Semester 2
ADM262
ADM263
Elective

4
4

Year 5, Semester 1
ADM337
ADM334

Managing the Environment
Labour Relations

4
4

Semester 2
Elective
Elective
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Strategic Management

4
4

Semester 2
Elective
Elective

4
4

Bachelor of Business
(Manufacturing Management)
Course Code: IM
Course Code: Ed Neff
The course prepares students for careers in the manu
facturing sector. Students completing the course will be
able to apply leading edge manufacturing and management
techniques so as to be able to meet the competitive needs
of the manufacturing sector in the international marketplace.
The first year of the course is common to all the Bachelor
of Business programs and the third year has a practical
work experience component.

Venue
Day and evening classes are offered at the Caulfield
Campus.

Admission Requirements

Course Structure Part-time Students
Subject
Year 1, Semester 1

ADM340
Elective

4
4

For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses Section on page seven.
Applicants will also be considered if they have a
relevant trade or apprentice qualification approved by the
Course Committee in conjunction with recommendations
from the applicant’s employer that the person is suitable for
a management education.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies, includ
ing a copy of academic record and subject synopses from
the handbooks of the years in which the subjects were
passed, to enable credits to be processed by the David Syme
Business Schools Credit Transfer Committee. Applicants
should obtain from the Admissions Office, (telephone 573
2000), a copy of the application form. Application for
Credit Transfer (S R6), to facilitate this process. In all cases,
at least twelve equivalent semester subjects must be com
pleted at Chisholm before a student is eligible for the
award. Specific subjects are required to be completed at
Chisholm, Details are available from the Course Leader or
the School’s Student Services Officer.

Transfer Between Major Strands
Accounting, Banking and Finance, Business Admini
stration, Management, Marketing and Office Administra
tion students may seek to change their specialisation to
Manufacturing Management and Manufacturing Manage
ment students to one of the other specialisations. Students
wishing to transfer must apply on form SRI as a new

student. Permission to transfer will depend on prior aca
demic performance and the availability of places.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching modes may include any or all of lectures,
classes, seminars, tutorials, workshops and laboratory
sessions. Full-time students are expected to undertake four
subjects per semester, and are required to attend for ap
proximately 16 hours per week. The only exception to this
is in the first semester of the third year of the program when
students will be required to work full-time for 14 weeks in
a manufacturing organisation.
Part-time students are expected to undertake two sub
jects p>er semester, involving approximately eight hours
per week. Part-time evening students are generally re
quired to attend on two evenings per week.

Course Structure
In order to qualify for the degree, a student must
normally complete the equivalent of 24 four-hour weekly
subjects. The structure of the course for full-time students
is set out below.

Subject
Year 1, Semester 1
ADM130
MATI 64
MKT112
ADM151

Hrs per wk

Introduction to Management
Business Maths & Statistics
Marketing Theory & Practice
Quality Management

ACC 103

4
4
4
4

Year 2, Semester 1
Human Resource Development
Systems for Controlling
Manufacture
ADM281 Customer Service
ADM286 Materials Management

ADM287
ACC232

4

4
4
4

Semester 2
Employee Relations
Safety and Environmental Issues
Advanced Manufacturing
Technology
Production Planning and Control

ADM234
ADM283
ADM280
FIN232

4
4
4
4

Year 3, Semester 1
ADM385
ADM381
MKT385

Industry Placement Project
Manufacturing Strategy
Marketing Strategy

8
4
4

Strategic Management
Manufactuing Simulation
Issues in Global Manufacturing

4
4
4

Semester 2
ADM340
ADM382
ADM383
Elective

Course Code: BM
Course Leader: Ken Grant

The Course
In this course marketing studies are combined with a
general business education to ensure that the graduate has
a broad perspective of business. The program aims at
developing a basis that will enable the graduate to deal with
change in a dynamic society and also provide a foundation
for further study. Students completing the course are ex
pected to be well informed, developed in their decision
making skills and approach to business problems and
situations. The course is designed to equip students for
future business roles including the areas of general market
ing, sales, product and advertising management, retoiling
and marketing research.

Part-time Study
The course can be studied on a part-time basis over six
years. This involves attendance on a minimum of two
evenings each week normally between 6.00 and 10.00 pm
at the Caulfield campus.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Recommended Year 12 Subjects
4
4
4
4

Semester 2
Accounting & Financial E>ecision
Making
COT172
Dau Processing
FIN171
Macroeconomics
ADM 150 Operations & Manufacturing
Management

Bachelor of Business (Marketing)

Mathematics, Accounting, Economics and a Grade C
or better in English.

Diploma to Degree Conversion
(Course Code XMl)
Provision is made for p>ersons holding a Diploma of
Business from a former Victorian College to upgrade their
qualifications to that of a degree. The course that would be
prescribed would depend upon the subjects completed in
the diploma; candidates could qualify for the degree after
approximately one year of full-time study or the equivalent
on a part-time basis.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students mustprovide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the year in which the subjects were
passed to enable credits to be processed by the David Syme
Business Schools Credit Transfer Committee. Applicants
should obtain from the Admissions Office, (telephone 573
2000), a copy of the application form. Application for
Credit Transfer (SR6), to facilitate this process. In all cases
at least eight equivalent semester subjects must be com
pleted at Chisholm before a student is eligible for the
award.
The following credit transfers have been standardised
by the Academic Board:
Members of the Institute of Chartered Secretaries and
Administrators may be granted credit for three subjects.
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Holders of arecognised Certificate of Business Studies
are eligible for credit for up to a maximum of four subjects
in the Course, to be determined by the Course Leader.
Students who are members of a professional account
ing body approved by the Academic Board of Chisholm
may be achnitted to year two of the course. A list of
approved professional bodies is available from the David
Syme Business Schools Administration Offices.

Transfer Between Major Strands
Accounting, Banking and Finance, Business Admini
stration, Management and Office Administration students
may seek to change their specialisation to Marketing, and
Marketing students to one of the other specialisations.
Students wishing to transfer must apply on form SRI as a
new student. Permission to transfer will depend on prior
academic performance and the availability of places. The
process is not automatic.

Electives
The inclusion of four elective subjects enables the
student to follow an in-depth specialisation or to gain a
broadening of the base developed in the core. To be
ajjproved, the electives, together with the compulsory
units, must constitute an integrated program of study. By
appropriate choice of electivepackages, students who wish
to do so may specialise in selling, retailing, advertising,
services, agribusiness, logistics, industrial and interna
tional marketing (including Japanese language), market
research, banking and finance, EDP or accounting (and
may thereby satisfy the requirements for provisional
membership of the Australian Society of Accountants).
For choice of electives see page twenty. As well, in
ternships and special studies units are available for students
who wish to study a narrow area of marketing in some
depth.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

statistical functions for frequency distribution; two vari
able statistical functions (correlation and regression).

Course Structure
In order to qualify for the degree, a student must
normally complete the equivalent of 24 four-hour weekly
subjects. The structure of the course is set out below.
Courses of study in the second and third years of the course
will be individually planned and approved by the Course
Leader.

Subject
Year 1, Semester 1

Foundation in Business
MAT166 Business Mathematics and
Statistics (0.5 unit)
MKT112 Marketing Theory and Practice
ACC 103
Accounting and Financial Decision
Making
FIN171
Macroeconomics
Applied Marketing (0.5 unit)
Information Technology
Introduction to Management
Business Law
Statistics for Marketing

Tools and Techniques (Strand)
Iimovative Management
Pricing for Marketers
Buyer Behaviour
Marketing Law
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4
4
4
4
4
4
4
4

Year 3, Semester 1
Integration and Specialisation (Strand)
MKT346 Marketing Communication
MKT348 Logistics
MKT312 Marketing Management
Elective

Semester 2

Students are required to possess a calculator with the
following facilities: financial mathematical functions;

2
4
4
4
4

Semester 2
MKT212 Marketing Research
MKT213 Marketing Support Systems
MKT249 Product Management
Elective

MKT347
MKT313
Elective
Elective

Calculator

4
4

Year 2, Semester 1
Marketing
ADM212
FIN212
MKT211
FIN218

Teaching takes the form of lectures, classes, seminars
or tutorials and workshops or laboratory sessions. Fulltime students are expected to undertake four subjects per
semester and are normally required to attend for approxi
mately sixteen hours per week. Some hours differences
apply to first two semesters.
Part-time students are expected to undertake two sub
jects per semester, involving approximately eight hours
per week. Part-time evening students are generally re
quired to attend on two evenings per week.

Students are expected to devote at least as much time
per week per subject in priv ate study as they do to attending
classes.

2
4

Semester 2
MKT115
COT173
ADM130
FIN 122
MKT113

Contact Hours

Private Study

Hrs per wk

Sales Strategy and Negotiation
Strategic Marketing

4
4
4
4
4
4
4
4

Bachelor of Business
(Office Administration)
Course Code: BB
Course Leader: Pat Davis

Content
This course prepares potential office administration
staff for their roles as members of a management team in
the business environment. The course also offers people
interested in a teaching career the opportunity to obtain a
degree qualification in office administration. The study of
office administration includes the control of information,
coordination of office systems, supervision and training of

suff and the integration of organisation functions, as well
as expert skills and knowledge of those tasks normally
associated with the work of professional assistants and
administrative staff. Other areas studied include the aims
and objectives of organisations, concepts of business
administration, accounting, finance, marketing, law, eco
nomics, data processing and word processing.
Communications, interpersonal skills and leadership
training are also integrated into the curriculum through role
playing, case studies and simulated office situations.

Holders of the AAIB award from the Australian Insti
tute of Bankers are eligible for credit for up to six subjects
to be determined by the Course Leader.
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.
Students who are members of a professional accounting
body approved by the Academic Board of Chisholm will be
admitted to year two of the course. A list of approved
professional bodies is available from the David Syme
Business Schools Administration Offices.

Venue

Transfer Between Major Strands

Day and evening classes are offered only at the Caul
field campus.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Diploma to Degree Conversion
(Course Code XBl)
Provision is made for persons holding a Diploma of
Business from a former Victorian College to upgrade their
qualification to that of a degree. The course that would be
prescribed would depend upon the subjects completed in
the diploma; candidates could qualify for the degree after
approximately one year of full-time study or the equivalent
on a part-time basis.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbook of the years in which the subjects were
passed. This information enables credits to be processed by
the David Syme Business Schools Credit Transfer Com
mittee. Applicants should obtain from the Admissions
Office, (telephone 573 2000), a copy of the application
form. Application for Credit Tranrfer (SR6), to facilitate
this process. In all cases at least ei^t equivalent semester
subjects must be completed at Chisholm before a student is
eligible for the award. Specific subjects are required to be
completed at Chisholm. Detoils are available from the
Course Leader or the School’s Student Services Officer.
The following credit transfers have been standardised
by the Academic Board:
Certificate of Business (Secretarial) holders with a
minimum of two years appropriate business experience
may be granted exemptions in ADM119, ADM129,
COT172 and ADM121 or ACC103. Holders of other
recognised Certificates of Business Studies may, upon
application, be considered for credit for up to a maximum
of four subjects in the Bachelor of Business, to be deter
mined by the Course Leader.
Students who have completed an Associate Diploma in
Secretarial Studies at Chisholm will, upon application, be
granted exemption from a maximum of thirteen of the pre
scribed subjects. The subjects they will be required to
undertake will be specified.

Accounting, Banking and Finance, Business Admini
stration, Management and Marketing students may seek to
change their specialisation to Office Administration and
Office Administration students to one of the other speciali
sations. Students wishing to transfer must apply on form
SRI as anew student. Permission to transfer will depend on
prior academic performance and the availability of places.

Electives
The provision of six electives allows Office Admini
stration students to develop a second area of business
expertise such as accounting, banking and finance, market
ing, administration or electronic data processing, thus
improving job flexibility and career prospects.
Students may study electives offered by other Schools
at Chisholm or at other tertiary institutions with the permis
sion of the Course Leader. A list of elective subjects offered
by the David Syme Business Schools is included on page
twenty.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching takes the form of lectures, classes, seminars
or tutorials and workshops or laboratory sessions. Fulltime students are expected to undertake four subjects per
semester and are required to attend for approximately
sixteen hours per week.
Part-time students are expected to undertake two sub
jects per semester, involving approximately eight hours
per week. Part-time evening students are generally re
quired to attend on two evenings per week.

Private Study
Students are expected to devote at least as much time
per week per subject to pri v ate study as they do to attending
classes.

Course Structure
In order to qualify for the award, a student must
normally complete the equiv alent of 24 four-hour pier week
contact subjects. The course structure is set out below.

Subject
Year 1, Semester 1
ADM119 Communication Method I
FIN122
Business Law,or

Hrs per wk
4
4
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Contract Law
Accounting & Financial
Decision Making, or
ACC 104 Accounting Systems
& Procedures
ADM121 Business Communication
MATI 66 Statistics & Business Mathematics

FIN 111
ACC 103

4
4

4
2
2

Semester 2
ADM 129
COT172
FIN171
MKT112

Communication Method n
Data Processing
Macroeconomics
Marketing Theory & Practice

4
4
4
4

Year 2, Semester 1
ADM219
ADM130
ADM229
Elective

Control of Office Services
Introduction to Management
Business Support Services

4
4
4
4

Semester 2
ADM230 Planning for Conferences &
Meetings
ADM269 Management of Organisational
Performance
ADM239 Supervision of Office Systems
Personnel
4
Elective

4
4

4

Year 3, Semester 1
ADM339 Designing Productive Office
Systems
ADM338 Information Management
Elective
Elective

4
4
4
4

Semester 2
ADM302
FIN271
Elective
Elective

Issues in Office Administration
Microeconomics

4
4
4
4

Choice of Elective Subjects for
Bachelor of Business Students
Students enrolled in any of the Bachelor of Business
strands should discuss their choices of electives with their
Course Leader before entering the second year of the
degree, so that a cohesive program can be planned.
A student may take as electives in his/her own course
any of the compulsory subjects offered in another Bachelor
of Business strand. In addition, there is a number of noncompulsory subjects which may be taken, provided always
that the necessary prerequisites are met. They are:
ACC268 Corporate Takeovers and Insolvency
ACC280 Financial Controls in Management
ACC3(X)/301 Special Studies Subjects
ACC305 Advanced Financial Modelling
ACC362 Advanced Financial Management
ACC364 EDP Auditing and Controls
ACC369 Accounting Theory
ACC371 Public Sector Financial Management
ADM225 Shorthand
ADM242 Work Systems: Processes and Issues
ADM261 Management Decision Making
ADM264 Managerial Communication
ADM265 Public Administration
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Entrepreneurship & Small Business
Management
ADM268 International Management
ADM269 Management of Organisational
Behaviour
ADM3(X)/301 Special Studies Subjects
ADM325 Administrative Skills through
Individual Learning
ADM335 International Business
ADM336 HRM Appraisal & Development
ADM350 Problem Solving Theory & Practice
ADM388 Issues in Human Resource
Management
SFT275 Data Processing
SYS276 Data Processing
FIN230
Money Market Operations
FIN273
The International Economy
FIN275
Futures and Options Markets
FIN3OO/3O1 Special Studies Subjects
FIN320
International Law
FIN370
Labour Economics
FIN372
Public Finance
FIN373 Managerial Economics
FIN380 Lending Decisions and Pricing
FIN395
Tax Planning
MKT210 Operations Process
MKT250 Retail Management Principles
MKT251 Social Marketing
MKT276 Agribusiness Marketing Management
MKT280 Logistics Elements
MKT3OO/3O1 Special Studies Subjects
MKT320 Industrial Marketing
MKT330 Services Marketing
MKT340 Promotion: Direct & Public
Relations/Publicity
MKT342 Advanced Marketing Research
MKT350 Retail Buying & Merchandising
MKT353 International Marketing
MKT360/361 Retail Internship
MKT362 Advertising Management
MKT363 Marketing Internship
MKT364 Sales Management
MKT365 Manufacturing Processes
MKT370 Advanced International Marketing
MKT371 Financial Services Marketing
MKT374 Advanced Marketing Research Quantitative Techniques
MKT375 Advanced Marketing Research —
Qualitative Techniques
MKT376 International Agribusiness
MKT377 Sales Promotion & Public Relations
MKT378 Direct Marketing
MKT379 Marketing High Technology Products
MKT380 Logistics Systems and Strategy
Students should be aware that not all electives are
offered in each semester. The Schools’ Administration
Offices will have information on the availability of specific
subjects before each enrolment period.
It is possible also to study as an elective a degree
subject offered by another School at Chisholm, provided
that this is approved by the appropriate DSBS Head of
ADM267

School and the Head of School teaching the subject. Forms
for this purpose are obtainable from the David Syme
Business Schools Administration Offices.

Bachelor of Arts/
Bachelor of Business
BA/BBus (Accounting)
Course Code: JA
BA/BBus (Banking and Finance)
Course Code: JN
BA/BBus (Business Administration)*
Course Code: JU
BA/BBus (Human Resource Management)
Course Code: JH
BA/BBus (International Trade)
Course Code: JT
BA/BBus (Management)*
Course Code: JK
BA/BBus (Marketing)
Course Code: JM
BA/BBus (Office Administration)*
Course Code: JB

Course Leader: Dennis Woodward
* There will be no intake in these courses after 1989

The Course
Each Double Degree program is designed to provide a
broadly based business education together with a major
study in one specialised area of business (Accounting,
Banking and Finance, Business Administration, Human
Resource Management, International Trade, Management,
Marketing or Office Administration), and one specialised
area of Arts (Applied Psychology, Applied Sociology,
Literature or Political Studies). In addition, minor studies
for the Arts component are available in Applied Psychol
ogy, Applied Sociology, Labour Studies, Literature, Cin
ema Studies or Political Studies. In the Bachelor of Arts a
major consists of eight semester subjects in an approved
sequence and a minor of four such subjects.

Recognition
By selecting appropriate subjects in the degrees a
student may progress towards qualification for member
ship of one or more of: the Australian Society of Account
ants, the Institute of Chartered Accountants in Australia,
the Institute of Professional Secretaries (Australia), the
Bankers Institute of Australia and the Australian Psycho
logical Society. Full membership of these professional
bodies may require additional study and work experience.

Venue
Day and evening classes are offered in arts subjects at
both the Caulfield and Frankston campuses. For informa
tion about the availability of business subjects at the
Frankston campus see the appropriate sections of the
Bachelor of Business course.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Recommended Subjects
Pass(es) in particular subject(s) at Year 12 level as
stipulated in individual Bachelor of Business strand en
tries.

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of their academic record and subject synopses
from the handbooks of the years in which the subjects were
passed to enable credits to be processed by the School of
Social and Behavioural Studies and the David Syme Busi
ness Schools. Apjplicants should obtain from the Admis
sions Office, (telephone 573 2000), a copy of the applica
tion form. Application for Credit Transfer (SR6), to facili
tate this process. In all cases at least eight equivalent
semester subjects must be completed at Chisholm before a
student is eligible for the awards of Bachelor of Arts and
Bachelor of Business.
The following credit transfers have been standardised
by the Academic Board:
Holders of the AAIB award from the Australian Insti
tute of Bankers are eligible for credit for up to six subjects.
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.
Holders of a recognised Certificate of Business Studies are
eligible for credit for up to a maximum of four subjects in
the course.
Students who are members of a professional account
ing body approved by the Academic Board of Chisholm
will be admitted to year two of the course. A list of
approved professional bodies is available from the David
Syme Business Schools Administration Offices.
For further information and advice on all matters
concerning credit transfer students should consult with the
Course Leader.

Transfer Between Double Degrees
Permission to transfer between double degree strands
depends on academic performance and availability of
places. If such a transfer occurs, additional subjects may be
required to fulfil the structural requirements of the Bache
lor of Arts and the Bachelor of Business with respiect to
major and minor strands. Students wishing to transfer must
apply on form SRI as a new student.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Contact Hours
Teaching takes the form of lectures, classes, seminars
or tutorials and workshops or laboratory sessions. Fulltime students are normally exjjected to undertake four
subjects per semester and are required to attend for ap
proximately sixteen hours p>er week.
Part-time students are normally exjjected to undertake
two subjects jjer semester, involving approximately eight
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hours per week. Part-time evening students are generally
required to attend on two evenings per week.

Private Study
Students are expected to devote at least as much time
per week per subject in priv ate study as they do to attending
classes.

Course Structure
For each student an integrated program of subjects is
constructed to meet personal and vocational needs. Advice
regarding possible combinations of subjects will be given
to students by the Course Leader or other nominated staff
from both Schools.
Different business strands require different numbers of
subjects. The usual number of semester subjects required
in each strand, and the time normally required for a fulltime student to complete a program, are shown below:

1. BA/BBus (Accounting)
33 full subjects
Time Required: 4 years (provided summer semesters are
available)

Year 4
SOC310, FIN233,
SOC360,FIN365,
FIN363, FIN393.
FIN333, ADM323.
(Total: 32 full subjects)
Example 2: BA/BBus (Marketing) — with a major in
Applied Psychology and a minor in Applied Sociology
within the BA.

Semester 1
Year 1

Semester 2

PSYlOl, SOC102,
MAT166 (0.5)’,
MKT112.

PSY102, SOC104,
MKT113’, COT173,
MKT115(0.5).

Year 2
PSY201, SOC212,
ACC103, FIN171.

PSY202, SOC208,
FIN122, ADM130.

Year 3
PSY301, ADM212,
FIN212, MKT211.

PSY302, MKT212,
MKT213, FIN218.

Year 4

This course is subject to accreditation. Details to be ad
vised.

PSY3O3, MKT249,
PSY3O4\ MKT347,
MKT346, MKT312,
MKT348, MKT313.
PSY3O4^.
(Total: 32 full subjects)
’ MAT166 (03 sub) plus MKT113 fulfils the statistics
prerequisites for second year Applied Psychology and
the major in Applied Sociology.
PSY304 is a full year subject.
This course is administered by the School of Social and
Behavioural Studies. Some of the subject synopses can be
found in Volume Six of the Handbook.

5. BA/BBus (International Trade)

Awards

2. BA/BBus (Banking and Finance)
32 full subjects
Time Required: 4 years

3. BA/BBus (Business Administration)*
32 full subjects
Time Required: Minimum 4 years

4. BA/BBus (Human Resource Management)

Details to be advised.

6. BA/BBus (Management)*
32 full subjects
Time required: 4 years

7. BA/BBus (Marketing)
32 full subjects
Time Required: 4 years

8. BA/BBus (Office Administration)*
32.5 full subjects
Time Required: Minimum 4 years
* There will be no intake in these courses after 1989
Note: Slight variations in the number of subjects required
for each strand may occur because of different statistics
prerequisites for arts majors.
Two examples of double degree programs are shown
below. Additional information is available from the course
brochure and the Course Leader.
Example 1: BA/BBus (Banking and Finance) - with a
major of Applied Sociology and a minor in Political Stud
ies within Ae BA.

Students successfully completing a double degree would
qualify for two degree awards:
Bachelor of Arts, and
Bachelor of Business (Accounting, Banking and Finance,
Human Resource Management, International Trade,
Management, Marketing, Business Administration or Office
Administration).

Bachelor of Business (Accounting)/
Bachelor of Applied Science
(Computing)
Course Code: BJ
Course Leaders: John Rice (Accounting)
Paul Nash (Computing)

The Course
This course is a combination of two degree programs.
It aims to provide a sound Accounting and Data ftocessing
basis that will enable graduates to deal with any form of
accounting and business activity, particularly the applica
tion of computerised business systems.

Semester 1
Year 1

Semester 2

SOC102, POL153,
FIN130, MAT171.

SOC104, POL154,
FIN171, ACC103.

Awards

S(X:210, POL256,
ADM130, FIN240.

Students completing this course qualify for two degree
awards:
Bachelor of Business (Accounting), and
Bachelor of Applied Science (Computing).

Year!
SOC212, POL264,
COT172, FINlll.

Year 3
SOC216, MKT 112,
FIN217. FIN260.
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SOC208, FIN271,
FIN280, HN245.

Recognition

Calculator

Students will meet the academic requirements for entry
to the professional year of the Australian Society of Ac
countants and the histitute of Chartered Accountants in
Australia, and satisfy the knowledge requirements of the
Australian Computer Society for admission to corporate
membership to the grade of member.

Students are required to possess a calculator with the
following facilities: financial mathematical functions,
statistical functions for frequency distribution; two vari
able statistical functions (correlation and regression).

Venue
Day and evening classes are offered at Caulfield and
day classes only are offered at Frankston.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Course Structure
In order to qualify for the awards of this Double
Degree, a student will normally complete the equivalent of
38 half-year subjects over four years equivalent full-time
study.
This course is administered by the David Syme Busi
ness Schools.

Subject
Year 1, Semester 1

COT113
SFTlll
Recommended Year 12 Subjects
-j‘-MAT123
Accounting, Economics, Legal Studies and Mathe -/FINlll
matics (at least to Year 11).
*/XCC103

Credit Transfer
Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the years in which the subjects were
passed. This information enables credits to be processed by
the David Syme Business Schools Credit Transfer Com
mittee and the Admissions Committee for the School of
Computing and Information Systems. Applicants should
obtain from the Admissions Office, (telephone 573 2000),
a copy of the application form. Application for Credit
Transfer(SR6), to facilitate this process. In all cases at least
sixteen equivalent semester subjects must be completed at
Chisholm before a student is eligible for the award. Spe
cific subjects are required to be completed at Chisholm.
Details are available from the Course Leader or the School’s
Student Services Officer.
The following credit transfers have been standardised
by the Academic Board:
Members of the Institute of Chartered Secretaries and
Administrators will be granted credit for three subjects.
Holders of a recognised Certificate of Business Studies are
eligible for credit for up to a maximum of four subjects in
the course, to be determined by the Course Leader.
Students who are members of a professional account
ing body approved by the Academic Board of Chisholm
will be admitted to the equivalent of year two of the course.
A list of approved professional bodies is available from the
David Syme Business Schools Administration Offices.

Assessment
Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

Private Study

ACC 104

Hrs per wk

Computer Technology 1
Software Development 1
Mathematics for Computing
Contract Law
Accounting and Financial Decision
Making, or
Accounting Systems & Procedures

4
4
4
4

Computer Technology 2
Software Development 2
Business Mathematics & Statistics
Accounting Information Systems
Macroeconomics

4
4
4
4
4

4
4

Semester 2
COT114
SFT112
'^MAT164
ACC 105
/FIN171

Year 2, Semester 1
Information Systems 1
Productive Systems and
Accounting
MKT112 Marketing Theory and Practice
/FIN115
Law of Business Organisations
/ADM130 Introduction to Management

SYS 115
'/ACC242

4
4
4
4
4

Semester 2
Information Systems 2
Company Reporting
Management Accounting
Business Sutistics and Forecasting
Microeconomics

SYS116
'^ACC249
'/ACC243
v'FIN217
/FIN271

4
4
4
4
4

Year 3, Semester 1
SFT211
COT213
SYS215

\/aCC263
'/ACC349

Software Development 3
Computer Technology 3
Information Systems 3
Financial Management
Financial Accounting Issues

4
4
4
4
4

Semester 2
SYS216
SFT212
COT214
ZFIN393
V/ACC363

Information Systems 4
Software Development 4
Computer Technology 4
Taxation Law
Auditing

4
4
4
4
4

Year 4, Semester 1
SFT311
COT313
SYS315
VACC352

Software Development 5
Computer Technology 5
Information Systems 5
Advanced Management
Accounting

4
4
4
4

Students are expected to devote at least as much time
per week per subject in priv ate study as they do to attending
classes.
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Semester 2
COT314
SETS 12
SYS316
SFT303

Computer Technology 6
Software Development 6
Information Systems 6
Industrial Project

4
4
4
2

Subject
Year 1, Semester 1
MKT112
MAT166

MKT115

Associate Diploma in Marketing*
(Associate Diploma of Business in Marketing)
Course Code: QM
Course Leader: Ken Grant
* There will be no intake in this course after 1989

The Course
This four year part-time course is designed to provide
a broad perspective of business and an understanding of the
marketing function. It is intended for those aspiring to or in
middle management positions who seek a blend of busi
ness principles and contemporary marketing theory.

ACC 103
FIN171

Private Study
Students are exf>ected to devote at least as much time
per week per subject in private study as they do to attending
classes.

Calculator
Students are required to possess a calculator with the
following facilities: financial mathematical functions;
statistical functions for frequency distribution; two vari
able statistical functions (correlation and regression).

Course Structure
Students must complete seventeen semester subjects
of which fifteen are compulsory and two are electives. Stu
dents will normally take two subjects each semester.
In most instances the course will be taken in the
following sequence:
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2
2

4
4
4
4

ADM 130 Introduction to Management
MKT113 Statistics for Marketing

4
4

Semester 2

Year 3, Semester 1
MKT412 Marketing Research Techniques
Elective

Semester 2

Where subjects are partly or wholly assessed on a
cumulative basis, students may not qualify for apass unless
attendance is satisfactory and all prescribed assignments
are submitted.

4

Data Processing

COT172

MKT414
MKT411

Assessment

Accounting & Financial Decision
Making
Macroeconomics

Year 2, Semester 1
FIN418
Marketing Law

For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Students who hold the Certificate of Business Studies
(Sales and Marketing) may, upon application, be granted
exemptions for up to four subjects of the Associate Di
ploma in Marketing, to be determined by the Course
Leader.
Students who hold the Certificate of Business Studies
(other than with a specialisation in Sales and Marketing)
and who have had a minimum of two years business
experience may, upon application, be granted exemptions
in four first year subjects of the Associate Diploma in
Marketing. The exemptions granted will be determined by
the Course Leader in the light of the subjects the student has
studied in the Certificate of Business Studies.

Marketing Theory «& Practice
Business Mathematics & Statistics
(0.5 unit)
Applied Marketing (0.5 unit)

Semester 2

Admission Requirements

Credit Transfer

Hrs per wk

Buyer Behaviour
Marketing Planning & Control

4
4

4
4

Year 4, Semester 1
MKT446
MKT447

Promotional Planning
Personal Selling Strategy

4
4

Case Studies in Marketing

4
4

Semester 2
MKT413
Elective

Electives
MKT464 Sales Management
4
MKT462 Advertising Management
4
MKT443 Product Management
4
MKT448 Distribution Management
4
MKT453 International Marketing
4
MKT470 Retail Principles
4
MKT471 Retail Merchandise Management
4
Students may also select electives from Bachelor of
Business subjects, subject to approval from the Course
Leader.
Students should note that not all electives are offered in
each semester. The School’s Administration Office will
have information of the availability of sp>ecific subjects
before each enrolment period.

Associate Diploma in
Secretarial Studies (Legal)*
(Associate Diploma of Business in
Secretarial Studies - Legal)
Course Code: QL
Course Leader: Nellie Eastaughffe

AND

Associate Diploma in
Secretarial Studies (Medical)*

Course Structure and Duration
The Associate Diploma course is of two years (fulltime) duration and comprises seventeen units of study,
which includes two units of work placement.

Medical
Subject
Year 1, Semester 1
ADM 141
ADM 143
ADM 130
ACC 198

Secretarial Practice 1
Secretarial Practice 2
Introduction to Management
Accounting (Medical)

5
8
4
4

Secretarial Practice 3
Secretarial Practice 4
Australian Health Care Systems
Business Communication

5
8
2
2
4

(Associate Diploma of Business in
Secretarial Studies - Medical)
Course Code: QD
Course Leader: Nellie Eastaughffe
* There will be no intake in these courses after J 989

Semester 2

Content

Year 2, Semester 3

These two year full-time courses provide a broad
business education, advanced secretarial skills and basic
management training for potential secretaries.
Each course is based on the need for particular exper
tise in either the legal or medical secretarial area, and this
expertise is an additional element to the normal compe
tence and skills of the secretary.

Exemptions
Students who hold the Certificate of Business Studies
(Secretarial) who wish to enter an Associate Diploma in
Secretarial Studies and have a minimum of two years’
appropriate business experience may, upon application, be
granted exemptions for ADM 143, ADM 144, FIN150,
ADM 121, and ACC 198 or ACC 199 provided their Certifi
cate includes the Advanced Typewriting IB and 2A
(Advanced Typewriting I and II in old course) and Secre
tarial Projects A and B.

Class Hours
Teaching takes the form of classes, lectures, seminars
or tutorials, workshops or laboratory sessions.
Students are expected to undertake five subjects per
semester during the first year, and four subjects per semes
ter in the second year.

Admission Requirements
For a general statement regarding admission require
ments for undergraduate courses, see beginning of Under
graduate Courses section on page seven.

Recommended Year 12 Subjects

ADM 142
ADM144
ADM171
ADM 121
Elective

Hrs per wk

Secretarial Practice (Medical) 1
Practice Management
Office Automation
Medical Language 1

8
4
4
4

ADM274 Secretarial Practice (Medical) 2
ADM276 Medical Language 2
ADM240/241 Work Placement

8
4
8

ADM273
ADM247
ADM254
ADM275

Semester 4

Legal
Subject
Year 1, Semester 1
ADM141 Secretarial Practice 1
ADM 143 Secretarial Practice 2
ADM 130 Introduction to Management
Elective
4

Hrs per wk
5
8
4

Semester 2
ADM 142
ADM 144
ACC 199
FIN151
ADM121

Secretarial Practice 3
Secretarial Practice 4
Accounting (Legal)
Legal Procedures 1
Business Communication

5
8
4
2
2

Year 2, Semester 3
Secretarial Practice (Legal) 1
Practice Management
Office Automation
Legal Procedures 2

8
4
4
4

ADM256 Secretarial Practice (Legal) 2
FIN255
Legal Procedures 3
ADM240/241 Work Placement

8
4
8

ADM255
ADM247
ADM254
FIN254

Semester 4

VCE (TOP) applicants should pass in one of Account
ing, Economics or Data Processing and may count only one
of Shorthand, Typewriting, or Private Secretarial Practice.

Course Structure
To be awarded the Associate Diploma, a student must
obtain passes in sixteen single semester subjects and must
complete two units of Work Placement.
A pass in ADM256 Secretarial Practice 2 (Legal) or
ADM274 Secretarial Practice 2 (Medical) will not be
awarded unless the student has satisfied the skill require
ments of the subject.
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GRADUATE COURSES
Credit Transfer

Course Structure

Applicants who have undertaken studies at tertiary
level may apply for credit in equivalent subjects in the
course. When applying, prospective students must provide
full documentary evidence of prior tertiary studies includ
ing a copy of academic record and subject synopses from
the handbooks of the years in which the subjects were
passed. Applicants should obtain from the Admissions
Office, telephone 573 2000, a copy of the application form
Application for Credit Transfer (SR6) to facilitate this
process. This information enables credits to be processed
by the David Syme Business Schools Credit Transfer
Committee.
According to guidelines set out in January 1989 by the
Department of Employment, Education and Training based
on the Higer Education Funding Act (1988), students can
apply for crediLs/exemptions for non-credit subjects under
taken previously.

The course will consist of twelve compulsory subjects.
The usual course progression for part-time students will be
as follows:

Graduate Diploma in Accounting*
(Graduate Diploma of Business in Accounting)
Course Code: GY
Course Leader: Ian Beaman
* This course will be offered subject to Institute approval

The Course
The Graduate Diploma in Accounting is a two year
part-time fee-paying course which is designed as a “con
version course” for those without tertiary qualifications in
accounting. It will therefore enable graduates who have
completed degrees in disciplines other than accounting to
meet the academic requirements for admission as a Provi
sional member of the Australian Society of Accountants
and for admission to the Professional Year Programme of
the Institute of Chartered Accountants in Australia.

Admission Requirements
To be eligible for admission to the course, applicants
must have:
1. A degree from a recognised University or College of
Advanced Education, or
2. A three year Diploma from a College of Advanced
Education, or
3. Tertiary qualifications deemed equivalent to the above.
Preference will be given to applicants with qualifica
tions in a non-accounting area.

Credit Transfer
Exemptions with credit up to a maximum of three
subjects may be granted for equivalent units completed in
previous study within the last five years prior to admission
to this course.
See above under Credit Transfer for application de
tails.
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Subject
Year 1, Semester 1
ACC650

FIN640
ACC651

Hrs per wk

Introductory Accounting & Financial
Information Systems I
3
Business Law
3
(Quantitative Methods
3

Semester 2
ACC652
FIN641
FIN642

Introductory Accounting & Financial
Information Systems 11
3
Economics
3
Company and Commercial Law
3

Year 2, Semester 1
ACC660
ACC661
ACC662

Financial Accounting I
Managerial Accounting
Auditing

3
3
3

Financial Accounting II
Business Finance
Taxation Law & Practice

3
3
3

Semester 2
ACC663
ACC664
FIN643

Graduate Diploma in
Accounting Information Systems*
(Graduate Diploma of Business in
Accounting Information Systems)
Course Code: GI
Course Leader: Ian Beaman
* There will be no intake in this course after 1989
The rapid development of computer technology over
the last 20 years has dramatically affected the business
environment. Today, business organisations and govern
ment agencies and bodies rely heavily on computers to
perform avariety of activities. Without computers, organi
sations would not function as effectively and efficiently as
they do. The computer has become an integral part of the
modem business organisation.
One area heavily affected by the computer is the
operation of accounting systems. The traditional account
ing cycle or process can now be handled with speed. The
practice of responsibility accounting and other managerial
accounting techniques can be greatly facilitated by the use
of computers. Thus, although the objective of accounting
to provide information remains intact, the nature of proc
essing the data has changed significantly.
Further, although the auditing objective to render an
opinion on the truth and fairness of financial statements
still holds, the nature of evaluating computer based ac
counting information systems has undergone considerable
change.
This change has affected the procedures of control,
recording and summarising, accounting data.
The aim of this course is to provide further education
to accountants and (in exceptional cases) consultants to

Admission Requirements

accountants who are working in the accounting informa
tion systems area.
The course includes considerable hands-on computing
and allows students to choose subjects for recognition for
the Australian Society of Accountant’s specialist designa
tions of Cost and Management Accounting (CMA). Fur
ther details on the course are available from the School of
Accounting on 573 2526 or 573 2027.

A recognised degree or diploma qualification, or equiva
lent and a minimum of two years’ work experience. Some
candidates may be admitted without a qualification as
special entry students. Candidates are required to have
passed an economics subject as part of their tertiary study.
Where this has not been done a preliminary economic
subject is required.

Admission Requirements

Course Structure

1. A recognised degree or diploma, with a major in
accounting, from a College of Advanced Education or a
University; or
2. A recognised degree or diploma, without a major in
accounting, from a College of Advanced Education or a
University, and at least three years relevant business expe
rience in accounting or finance; or
3. Recognised professional qualifications, and at least
three years of relevant business experience in accounting
or finance; or
4. Equivalent of any of the above as approved by the
Institute Admissions Committee.

The course will be offered as a series of eight intensive
five-day sessions presented over a two year period. Eight
specific subjects will be required.
Subject
Year 1, Semester 1
MKT671 Agribusiness Marketing
MKT672 Agribusiness I
Semester 2
MKT673 Agribusiness II
ACC683 Agribusiness Financial Control
Year 2, Semester 1
MKT674 Agribusiness Trade and Policy
ADM642 Agribusiness Management
Semester 2
MKT676 Agribusiness Channels
MKT677 Strategic Agribusiness

ASA Specialisation in Management Accounting
ACC610
ACC611
ACC620
ACC621
ACC630
ACC631
ACC625
ACC640

Accounting Information Systems*
Financial Modelling*
Management Accounting Systems I
Management Accounting Systems 11
Financial Control of Production
Management Accounting Issues
Financial Management and Theory
Corporate Financial Strategy*

* compulsory subjects

Note:
1. All units are three hours of class contact per week for
14 weeks.
2. Students not interested in the ASA Management Ac
counting Specialisation may choose for their five electives
any subjects from any Graduate Diploma at Chisholm
which they are qualified to undertake.

Graduate Diploma in Agribusiness
(Graduate Diploma of Business in Agribusiness)
Course Code: GJ
Course Leader: W.R. Schroder

The Course
Agribusiness includes all private firms, public agen
cies, and statutory marketing authorities that bring food
and fibre products to consumers or industrial customers.
This course provides applied and practical marketing
and management training, including analytical and deci
sion-making skills, for people working within agribusi
ness.

Credit Transfer
The modules of this course are integrated. While the
subject matter may be covered in other units, the integra
tion cannot be achieved if students do part of the program
at another institution.

Graduate Diploma in
Banking ana Finance
(Graduate Diploma of Business in
Banking and Finance)
Course Code: GN
Course Leader: Robin Edwards

The Course
This two year part-time course offers specialised stud
ies in banking and finance for people working in the
financial services and corporate treasury sectors. The aim
of the program is to provide students with the conceptual
and managerial decision making skills necessary for effec
tive management in the continuously changing domestic
and international financial market environment.

Recognition
The Australian Institute of Bankers recognises this
program as satisfying the educational requirements for
advancement to Senior Associate status. Prospective appli
cants should contact the Australian Institute of Bankers for
details.

Admission Requirements
A recognised degree or diploma qualification, or equiva
lent as approved by the Institute Admissions Committee,
and aminimum of two years ’ relevant work experience; or,
a minimum of five years’ relevant work experience in
financial markets.

Credit Transfer
Exemption, without credit, may be granted for up to
two (maximum) similar subjects completed at a postgradu
ate level.
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See the entry under Credit Transfer at the beginning of
the Graduate Courses section for application details.

Course Structure
The program is based on an eight-unit structure, with
two subjects of three class contact hours each per week p>er
semester. Exemptions will not be granted from subjects
within the course.

Subject
Year 1, Semester 1
ACC625
FIN626

Hrs per wk

Financial Management and Theory 3
Capital Markets, Financial Institutions
and Funding Decisions
3

Banking Law and Practice
Commercial Banking Decisions

3
3

Year 2, Semester 1
FIN627
FIN616

Treasury Management for
Financial Institutions
International Banking and Finance

Portfolio Management and Theory
Financial Institution’s Planning
and Strategy

Course Structure
This course is conducted on a part-time basis over two
years. The progress is based on an eight-unit structure, with
two subjects of three class contact hours each per week per
semester.

Subject
Year 1, Semester 1

3
3

3

Hrs per wk

International Market Dynamics
International Economics

MKT650
FIN621

Semester 2
FIN635
F1N618

At least six subjects must be completed at Chisholm.
Exemptions with credit may be granted for equivalent units
completed at tertiary level to a maximum of two.
See the entry under Credit Transfer at the beginning of
the Graduate Courses section for application details.

International Finance Specialisation

Semester 2
FIN638
FIN614

Credit Transfer

3
3

Semester 2
3

ADM650 International Management Process
FIN619
International Trade Law & Export
Procedures

3

Year 2, Semester 1
3

Graduate Diploma in
International Business

FIN622
FIN620

Capital Markets, Financial
Institutions and Funding Decisions 3
International Banking and Finance 3

Semester 2
International Marketing Policy
and Strategy
International Accounting
and Taxation

(Graduate Diploma of Business in
International Business)
Course Code: GV
Course Leaders: John Hicks and Chris Kimberley

MKT653

The Course

International Marketing Specialisation

This two-year, part-time course has been especially
designed to provide business personnel with an in-depth
understanding of current practices and future develop
ments in international business. The Graduate Diploma in
International Business is offered in a Finance strand and in
a Marketing strand and the course aims to provide a post
degree level of study for students seeking to deepen their
level of knowledge and to enhance their practical skills in
the international business arena from the perspective of
either the finance function or the marketing function.

Subject
Year 1, Semester 1

Admission Requirements
Normal Requirement: A degree in the field of business,
economics or commerce from a recognised university or
College of Advanced Education, or an equivalent tertiary
level course. OR
Special Entry: Candidates who do not meet the above
normal requirements may be admitted subject to approval
by the Admissions Committee.
Typically, a candidate is expected to have been in
employment appropriate to the course for a period of five
years, and provide evidence of academic capability and a
high level of motivation.
A maximum of 25 p>er cent of applicants will be se
lected from this category.

FIN623

MKT650
FIN621

3

3

Hrs per wk

International Market Dynamics
International Economics

3
3

Semester 2
ADM650 International Management Process
FIN619
International Trade Law & Export
Procedures

3
3

Year 2, Semester 1
MKT651
MKT652

International Marketing & Logistics 3
Marketing, Planning &
Opportunity Analysis
3

Semester 2
MKT653

MKT654

International Marketing Policy
and Strategy
3
Field Project

3

Graduate Diploma in
Logistics Management
(Graduate Diploma of Business in
Logistics Management)
Course Code: GK
Course Leader: Adrian Furniss

The Course
Logistics Management is the planning, administering,
coordinating and controlling of the activities, resources
and information systems involved in the flow of materials
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and products from source to the final customer. The aim of
this course is to educate persons, currently employed in
industry, in the planning and management of logistic
support areas of companies, the public service, and the
defence forces so that they may more effectively perform
their duties.

Admission Requirements
A recognised degree or diploma qualification, or equiva
lent and a minimum of two years’ work experience. Some
candidates will be admitt^ without a qualification as
special entry students subject to successful completion of
a selection test and appropriate experience levels.

Credit Transfer
As per Graduate Diploma in Agribusiness.

Course Structure
Attendance at eight sessions, each comprising five
days of continuous study, is required over a period of two
years. Generally, each session will comprise one subject.
The following eight subjects must be studied and success
fully completed:

institution subject to the approval of the Head of School
and Course Leader.
See the entry under Credit Transfer at the beginning of
the Graduate Courses section for application details.

Course Structure
The course consists of two years of part-time study
comprising eight subjects.
In first year students complete four compulsory sub
jects or their equivalent. In second year, three compulsory
subjects and one elective are undertaken.
Each unit requires three hours per week. Classes in
elective units will not run unless there is sufficient enrol
ment

Subject
Year 1, Semester 1
MKT616
MKT611

Marketing Theory and Practice
Buyer Behaviour

3
3

Marketing Research and
Forecasting
Marketing Decision Systems

3
3

Semester 2
MKT612
MKT636

Year 1, Semester 1

Year 2, Semester 1

MKT640
MKT641

MKT626

Logistic Elements
Logistics Management I

ACC680

Semester 2
MKT643
MKT642

Decision Techniques
Logistics Management II

Year 2, Semester 1
MKT645
MKT644

Logistics Environment
Logistic Control Systems

Semester 2
MKT646
MKT647

Special Project
Strategic Logistic Planning

Graduate Diploma in Marketing
(Graduate Diploma of Business in Marketing)
Course Code: PJ
Course Leader: Don Bradmore

The Course
The aim of this course is to provide students with an
understanding of marketing and marketing functions, and
to develop marketing management analytical and deci
sion-making skills.
The course is designed principally for diplomates and
graduates who have undertaken tertiary level study in an
area other than marketing.

Hrs per wk

Marketing Communication
Strategies
Marketing Financial Control

3
3

Semester 2
MKT637 Marketing Strategy
3
plus one of the following electives:
MKT627 Product Management
3
MKT628 Sales Management
3
MKT638 Industrial Marketing
3
MKT633 Advanced Marketing Research
3
MKT634 Marketing in Foreign
Environments
3
FIN615
Competition and Consumer Law
3
Note: Students who have not passed a unit in statistics
either with their previous tertiary qualifications or at a
tertiary level deemed satisfactory by the selection
committee of the School of Marketing must enrol in, and
pass, an additional unit MAT665 Statistics for Marketers
in the first semester of the course.

Graduate Diploma in Taxation*
(Graduate Diploma of Business in Taxation)
Course Code: GX
Course Leader: Stephen Barkoczy
* This course is subject to accreditation

Admission Requirements

The Course

An ajjproved degree or diploma, or equivalent. Candi
dates are required to have passed a statistical component in
their tertiary qualification or in an equivalent course.
Where this is not the case, candidates will be required to
undertake a preliminary statistics subject. A minimum of
three years relevant business experience is also normally
required.

This two year part-time course offers specialised studies in
taxation for people practising in the taxation area or who
wish to obtain taxation specialisation. The aim of the
program is to provide students with practical knowledge in
the revenue area necessary for providing tax planning
advice in industry.

Credit Transfer

A recognised degree or diploma qualification, or equiv alent as approved by the Institute Admissions Committee, or
a minimum of two years’ relevant taxation experience, or

Students must complete six of the eight units at Chis
holm. Two units may be completed at another tertiary

Admission Requirements
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a minimum of five years’ relevant practical business expe
rience.
Note: At the discretion of the Course Leader, students
who have not successfully completed an undergraduate
subject in Taxation Law within the last five years may be
required to undertake a bridging course in Taxation Law
offered by the School of Banking and Finance.

Credit Transfer
Exemptions with credits to a maximum of two subjects
may be granted to students who have successfully com
pleted similar subjects at a postgraduate level at a tertiary
institution.
See the entry under Credit Transfer at the beginning of
the Graduate Courses section for application details.

This program will be offered at the Caulfield Campus
on a full-fee paying basis.

Course Structure
This program is based on an eight-unit structure, with
two subjects of three class contact hours per week per
semester.

Subject
Year 1, Semester 1
Taxable Entities
Taxation Administration

Hrs per wk
3
3

Semester 2
FIN646
FIN647

Capital Gains Tax
Remuneration & Retirement
Packages

3
3

Year 2, Semester 1
FIN648
FIN649

International Tax
Current Issues in Taxation
& Tax Planning

3
3

Semester 2
FIN650
FIN639

Indirect Taxes
Penalties & Prosecutions

3
3

Master of Business (Marketing)
- by Coursework
Course Code: MM
Course Leader: Garry Harris

Content
This is a part-time afternoon and evening course of four
years’ duration. It involves attending the campus at Caul
field on one (or occasionally two) afternoons or evenings
a week for two semesters each year.
This course is designed for middle managers who
intend to become marketing directors, and marketing di
rectors who recognise the need in their present job to
substantially improve their professional expertise and ef
fectiveness.
The course aims to do three things for these people:
1. Provide them with a comprehensive, intellectually
demanding and up-to-date understanding of business
concepts.
2. Improve their current performance at work.
3. Enable them to direct a complete marketing operation
at the corporate level.
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Normal entry requirements are a Bachelor degree in
business, commerce or a related discipline such as eco
nomics in which the applicant has read business units at an
acceptable level.
Entry is subject to the approval of the Master of
Business in Marketing Board.
Students without a Bachelor degree in business, com
merce or a related discipline will be eligible for entry
provided they have both a Bachelor degree and bridging
studies in business, such as an appropriate Graduate Di
ploma.
All applicants must normally have a minimum of five
years’ relevant work experience.

Credit Transfer

Venue

FIN645
FIN644

Admission Requirements

Where an applicant is transferring from or has com
pleted a course with equivalent units, exemptions may be
granted for appropriate and equivalent units from Part 1 of
the degree.
No exemptions will be granted for any part of Part 2 of
this degree.
See the entry under Credit Transfer at the beginning of
the Graduate Courses section for ap>plication details.

Course Structure
The course is divided into two parts, each of two years
duration:
Part 1 is designed to update students in the foundation
subjects of business providing a level, depth and breadth of
knowledge that is not only appropriate for a marketing
director but is at the forefront of current knowledge.
The subjects may be studied in any order.

The subjects in Part 1 are:
ZBM501 Accounting
ZBM502 Organisational Dynamics
ZBM503 Decision Support Systems
21BM504 Economic Analysis and Public Policy
ZBM505 Finance
ZBM506 Legal Analysis
ZBM507 Marketing Analysis
ZBM508 Marketing Strategy and Tactics
Part 2 concentrates on the marketing director’s job.
This involves integrating the marketing function with other
functions as well as simultaneously achieving integration
within the marketing function. Part 2 tackles the problem
through units studied serially, structured on a management
process model.

The subjects in Part 2 are:
ZBM511
ZBM512
ZBM513
ZBM514

Marketing
Marketing
Marketing
Marketing

Decision Making
Planning
Implementation
Monitoring and Modification

Teaching Methods and Assessment
The whole course is taught using the seminar method
with the Course Leader acting as a discussion facilitator
and students providing the major part of the input.
Students are expected to prepare thoroughly for each
seminar. This means perhaps twelve hours reading each

week in addition to the time spent in seminars. All neces
sary reading matter is provided in the form of study
packages for each seminar.
Since the course is a highly practical one in which
students are expected to apply theory to practice, particu
larly in their own organisations, part of the discussion will
involve an evaluation of the applicability of theory to
practice and where necessary the creation of theory from
practice.
The ability to communicate concisely and precisely on
paper and verbally is important. Each subject is continu
ously assessed in terms of the preparation and presentation
of views, analyses and papers at seminars. In some sub
jects, this assessment is supplemented by end of semester
examinations.
In addition to this on-going assessment, each student
must submit a portfolio of project work completed in Part
2 of the course and an article of publishable quality, for
examination by the Master of Business in Marketing Board.
These will be the subject of discussion at a final viva voce
examination by the Board.

Master of Business - by Research
Course Code: MB
Course Leader: Peter Reed
The David Syme Business Schools also offer a Master
of Business program by research thesis.
Enquiries should be directed in the first instance to the
appropriate Head of School.
Areas for Master’s research within the Schools in
clude:
Accounting (by research): Studies in all areas of Finan
cial and Management Accounting, and Accounting Infor
mation Systems.
Marketing (by research): This is a two year full-time or
four year part-time course in which any marketing topic
can be studied in depth. One or more supervisors will be
assigned to each student, depending upon the topic. The
Master of Business in Marketing Course Leader should be
contacted to discuss possible topics.
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SUBJECT SYNOPSES
ACC103*

Accounting and Financial Decision
Making

Contact: Four hours p>er week for one semester.
Prerequisite: Accounting at Year 121evel or equivalent
for Accounting and Banking and Finance students. Nil for
all other Bachelor of Business students.
Syllabus: This subject aims to provide all students with
an understanding of the nature and purpose of accounting
information, so that they are able to use financial data to
assist in the decision making and control processes of a
business organisation. Topics include nature and environ
ment of accounting, nature and purpose of accounting
information and management accounting information for
decision making purposes.
* As ACC103 and ACC104 are similar in content, credit
can be obtained for only one of the two subjects if both
are studied

ACC 104*

Accounting Systems and
Procedures

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject aims to develop an accounting
framework for financial reporting through the process of
collecting, analysing, classifying and presenting and inter
preting financial information. Topics covered will include
the accounting cycle, accounting system design, process
ing accounting data, profit measurement under accrual
accounting, accounting for different forms of business
organisations and analysis and interpretation of financial
reports.
* Aj ACC103 and ACCl 04 are similar in content, credit
can be obtained for only one of the two subjects if both
are studied

ACC 105

Accounting Information Systems

Contact: Four hours per week for one semester.
Prerequisite: ACC 103 or ACC 104
Syllabus: This subject aims to develop student under
standing of accounting as an information system or series
of related information systems within an organisation.
Topics include a study of accounting information and
accounting information systems, general ledger systems
and sub-systems and the development, implementation
and review of accounting information systems.

ACC198

Accounting - Medical

Contact: Four hours per week for one semester. Labo
ratory assistance is also available.
Ih-erequisite: Nil.
Syllabus: This subject aims to give students avocationally oriented, as well as theoretical grasp of a double entry
book-keeping system of service industries, and a special
grasp of the requirements of medical practitioners, either as
a sole trader, or in partnership. This includes recording and
summarising of transactions applicable to those practitio
ners.
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ACC199

Accounting - Legal

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject aims to give students a vocation
ally oriented as well as theoretical grasp of a double entry
book-keeping system of legal practitioners. This includes
recording and summarising of transactions applicable to
those practitioners.

ACC203

Financial Controllership

Contact: Four hours per week for one semester.
Prerequisite: ACC 103
Syllabus: Functions of cost accounting and managerial
finance, cost classifications for control, cost estimation
methods, cost/volume/profit analysis, budgets and stan
dards for control, variances, cost allocations, decentralisa
tion and transfer pricing, financial reporting to manage
ment; managerial finance, investment valuation, working
capital management, capital budgeting.
BRIGHAM, E.F., Fundamentals of Financial Manage
ment, (4th ed.), Dryden Press, 1986.
GARRISON, R.H., Managerial Accounting: Concepts of
Planning, Control and Decision Making, (4th ed.).
Business Publications, 1985.

ACC205

Financial Modelling (replaces
ACC259)

Contact: Four hours per week for one semester.
Prerequisites: ACC105 and COT172 (formerly
EDP 172)
Syllabus: This subject aims to enable students to un
derstand the concepts of systems development necessary in
the business environment of the 1990s, particularly in the
area of implementation of financial or accounting informa
tion system models/packages, computerised financial
modelling, and spreadsheets. Topics include computer
concepts, decision support system development, corporate
modelling and spreadsheets, financial modelling systems
and database concepts.

ACC232

Production Systems and Control

Contact: Four hours per week for one semester.
Prerequisite: ACC 103
Syllabus: Introduction to accounting systems for
manufacturing, control of the factors of production, inter
action of the production function with accounting, produc
tion systems, production methods, materials planning and
control and accounting for labour and overhead costs.
MOSCOVE, S.A., et al. Cost Accounting with Managerial
Application, (5th ed.), Houghton Mifflin Co., Boston,
1985.
GARRISON, R.H., Managerial Accounting, (5th ed.).
Business Publications Inc., Plano, Texas, 1988.
A Managerial Emphasis, (6th ed.), 1987.
Selected articles from current Journals; Harvard Business
Review, Strategic Management, etc.

ACC242

Productive Systems and
Accounting (replaces ACC241)

Contact: Four hours per week for one semester.
Prerequisite: ACC 105 or equivalent.
Syllabus: This subject aims to enable students to un
derstand the interaction of the productive function with ac
counting and to introduce accounting control of the factors
of production. Topics include productive systems, produc
tion methods, materials planning and control and account
ing for labour and overhead costs.

ACC243

Management Accounting

Contact: Four hours per week for one semester.
Prerequisite: ACC242
Syllabus: The aim of the subject is to develop the
student’s ability to use management accounting techniques
in decision making. This will require the ability to design
cost accounting information systems, to be aware of exist
ing relevant computer packages, and the ability to critically
appraise existing practices. Topics include accounting data
for decision making, product costing, budgeting for plan
ning and control, capital budgeting and using management
accounting data in operating decisions.

ACC249

Company Reporting (replaces
ACC245 and ACC246)

Contact: Four hours p>er week for one semester.
Prerequisite: ACC105.
Syllabus: This subject aims to provide students with an
understanding of the reporting processes applicable to
public companies with one or more fully and/or partly
owned subsidiary companies. Accounting standards, pro
fessional reporting requirements and legal and stock ex
change requirements are all examined. Issues in financial
reporting are also explored.

ACC263

Financial Management

Contact: Four hours per week for one semester.
Prerequisites: ACC103 or ACC104 and ACC105. It is
advisable for students to have completed at least 12 sub
jects in their course before attempting this subject.
Syllabus: This subject aims to give students an under
standing of the conceptual framework of financial manage
ment, and to develop the skills of analysis and evaluation
needed in applying the concepts to the practical situation.
Topics covered include capital budgeting, financing,
working capital and other relevant applications.

ACC268

Corporate Takeovers and
Insolvency

Contact: Four hours per week for one semester.
Prerequisites: ACC249 and FIN115.
Syllabus: This subject aims to provide students with a
conceptual and practical appreciation of the economic,
legal, managerial, financial and accounting aspects of
corporate takeovers and corporate insolvencies and recon
structions. Topics include takeover plaiming and tactics,
evaluation of targets, and legal, financing and accounting
aspects of takeovers. The law and practice of corporate
failures, causes and avoidance of failures and case studies
of corporate failures will also be examined.

ACC280

Financial Controls in
Management

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject will enable the non-accounting
major to understand and interpret financial and manage
ment accounting data and reports. On completion of this
unit students should be able to use financial and managerial
accounting to plan and control business activities. In addi
tion students will be able to explain the nature, purpose and
limitations of accounting methodology and be able to
converse with accountants in their own language, as well as
to be able to use appropriate accounting techniques to
analyse the financial impact of business actions and strate
gies.

ACC282

Database Systems for Personnel

Contact: Four hours per week for one semester.
Prerequisite: COT172
Syllabus: Database concepts. DMBS classifications,
relational database design, database tools and methods as
applied to human resource information systems, payroll
administration system, personnel administration system,
personnel planning system; hands-on design, coding and
documentation of a database system for personnel manage
ment.
JONES, E., Using dBase HI, McGraw-Hill, 1987.
CCH, Personnel Management in Practice Series, Wage
and Salary Administration, (3rd ed.), CCH Australia,
1986.

ACC300/301 Special Studies Subjects
Contact: Independent study equivalent to four hours
per week for one semester.
Prerequisite: Students will normally have completed
the first two years of their business degree course.
Syllabus; Students electing to undertake special stud
ies subjects offered by the School of Accounting will need
to select a research area for individual investigation under
the supervision of an appropriate member of staff. Propos
als to undertake a special studies subject should be pre
pared at least six weeks before the start of the semester, in
order for the student to arrange a supervisor and finalise a
viable study program (with a written contract detailing
performance requirements and assessment methods). A
literature review and a substantial rejxirt is normally re
quired for formal assessment and oral examination may
also be required. Information on staff members interests in
particular areas of accounting may be obtained from the
Secretary of the School of Accounting.

ACC305

Advanced Financial Modelling

Contact: Four hours per week for one semester.
Prerequisite: ACC205 or any introductory modelling
unit. For Bachelor of Business (Business Administration)
students, ACC203 and MKT210 are prerequisites.
Syllabus: This subject aims to provide students with
the opportunity to develop computer supported decision
making which is appropriate to the business environment
today, using spreadsheet and database packages. A further
aim of this subject is to encourage students to assess the
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requirements of the user for this type of software, as well
as to define the requirements of software that supports
decision making.

ACC348

Accounting - Advanced Financial

Contact: Four hours per week for one semester.
Prerequisite: ACC246 or ACC249.
Syllabus: This subject aims to develop further skills of
evaluation and synthesis in the areas of financial account
ing and reporting and in the process, to create an awareness
of current developments in the field. Topics covered in
clude purpose and structure of financial accounting, alter
native methodologies, alternative accounting valuation
systems, and funds statements.

ACC349

Financial Accounting Issues

Contact: Four hours per week for one semester.
Prerequisite: ACC249.
Syllabus: This subject aims to enable students to criti
cally evaluate the concepts adopted in reporting under
contemporary accounting principles. Topics include a
review of contemporary accounting, standards and ac
counting objectives, measurement problems created by
imcertainty of status and changing values of the dollar.
Fimds flow concepts and statements will also be consid
ered.

ACC351

Accounting - Management

Contact: Four hours per week for one semester.
Prerequisite: ACC241 or ACC242.
Syllabus: Design of financial planning, control and
reporting systems, together with practical problem solving
and a management simulation exercise. Topics covered
include profit planning and control, responsibility centres,
performance measures, relevant costing budgetary sys
tems for planning and control.

ACC352

Advanced Management
Accounting

Contact: Four hours per week for one semester.
Prerequisite: ACC243.
Syllabus: This subject aims to draw upon the students’
existing knowledge of management accounting and the
discussion of current issues in management accounting and
to extend their use of computer packages for management
decision making. Topics include the current state of man
agement accounting knowledge and techniques, division
alisation and segmentation, budgeting, small business and
the management accountant and future trends in manage
ment accounting.

ACC359

Advanced Computerised Business
Systems

Contact: Two hours per week for one semester.
Prerequisite: ACC259 or ACC205.
Syllabus: This subject aims to provide students with a
guide to determining the requirements of an accounting
system, the selection of the most appropriate method and
the selection between various sujjpliers of accounting
computer facilities. Topics dealt with include development
of accounting information systems, evaluation of suppli

34

ers, requests for proposal, hardware, software, in-house
computers, service bureau and EDP controls.

ACC360

Accounting - Business Finance

Contact: Four hours per week for one semester.
Prerequisite: Successful completion of all first year
subjects and at least four second year subjects.
Syllabus: Corporate financial objectives, financial
planning and forecasting, financial mathematics, working
capital management, capital budgeting, financing deci
sions, capital markets and introduction to portfolio theory.

ACC362

Advanced Financial Management

Contact: Four hours per week for one semester.
Prerequisite: ACC263.
Syllabus: This subject aims to extend the students’
conceptual framework in financial management into new
areas and to develop their capacity to apply financial theory
in the practical environment. Conceptual topics relevant to
financial management will be examined and students will
undertake individual projects and syndicate case studies.

ACC363

Auditing

Contact: Four hours per week for one semester.
Prerequisites: FIN115 and ACC249.
Syllabus: This subject aims to familiarise students with
the legal requirements governing an audit; audit standards,
concepts and methodologies and the accountants’ manda
tory compliance with ethical pronouncements. An imderstanding of the principles of internal control in manual and
computerised accounting systems will also be developed.
Topics include an examination of auditing, the auditing
process and audit evidence; internal controls and cycle
approach to compliance testing of internal controls; sub
stantive tests of transactions and balances resulting from
each cycle and the ethical and legal responsibilities of the
auditor.

ACC364

EDP Auditing and Controls

Contact: Four hours per week for one semester.
Prerequisites: COT172 (formerly EDP 172), ACC363
and ACC205.
Syllabus: This subject aims to enable students to un
derstand the impxjrtance of controls in EDP systems, and to
develop an understanding of computer assisted audit con
cepts, procedures and techniques. Topics include the
computer audit environment; impact of EDP systems on
the auditor’s study and evaluation of internal control;
general controls; application controls; types of CAATS;
computer abuse; computer audit areas requiring special
consideration.

ACC369

Accounting Theory

Contact: Four hours per week for one semester.
Prerequisite: ACC249.
Syllabus: This subject aims to enable students to appre
ciate the directions of contemporary debate, research and
practice on a number of topics in the area of financial and
other corporate information reporting to internal and exter
nal user groups. Topics include approaches to the forma
tion of accounting theory, the background to external

reporting, research into the usefulness of public account
ing, issues in external reporting and the future of external
reporting.

ACC370

Field Projects

Contact: Two hours per week for one semester.
Prerequisites: ACC348 and ACC351.
Syllabus: Students are required to carry out a field
study in an accounting related area and write a comprehen
sive report The objective of the unit is to integrate account
ing studies relating theory to practice and develop commu
nication skills. Students are allocated to a supervisor for the
purpose of the study.

ACC371

Public Sector Financial
Management

Contact: Four hours per week for one semester.
Prerequisite: ACC249.
Syllabus: This subject aims to provide a description of
systems of financial management in the public sector in
Australia (including control mechanisms, budgeting tech
niques, financial flows, financial reporting and manage
ment accounting practices) at the Federal, State and Local
government levels. Emphasis will be placed on financial
management in Statutory Authorities and at the Federal
and State levels rather than at the Local Government level.
The subject aims to evaluate the appropriateness and ade
quacy of these systems, and to consider alternatives, in
particular the ne«l for expansion of the role and scope of
accounting systems in order to provide more pertinent
information in relation to performance measurement.

ACC372

Issues in Public Sector Financial
Management

Contact: Four hours per week for one semester.
Prerequisite: ACC371.
Syllabus: An examination in depth of major contempo
rary issues in public sector financial management in Aus
tralia, building on topics in the prerequisite. An examina
tion will be made of future changes in public sector finan
cial management practices in Australia.

ACC379

International Accounting

Contact: Four hours per week for one semester.
Prerequisites: ACC245 or ACC249 or an acceptable
equivalent
Syllabus: Accounting practices and requirements in
other countries. The international accounting standards.
The impact of political, legal and cultural factors on ac
counting in our major trading partners. Accounting in
multinational enterprises. Accounting in developing coun
tries.

ACC610

Accounting Information Systems

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject reviews the range of computer
technology (hardware and software) that can be involved in
an accounting information system. This will enable the
student to understand contemporary system development
methodologies, including the importance of the logical

database approach in the context of an accounting informa
tion system. In addition students will experience, through
practical case studies on mainframe and microcomputer
respectively, accounting information system usage.

ACC611

Financial Modelling

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject aims to develop a theoretical
and practical appreciation of computer-based financial
models and decision support tools for decision makers to
use interactively while they are formulating business plans
and monitoring results. The subject will discuss the impor
tance of matching the modelling package chosen and
models created to the decision styles and needs of users and
organisations. Students will investigate the sophisticated
ways in which computer based financial models may be
used, e.g. analytical techniques, datacollection techniques,
interactive techniques. The student’s hands-on experience
will extend in building, testing and documenting fmancial
decision models using a microcomputer package, e.g.
Multiplan; and a mainframe computer package, e.g. SPSS.

ACC620

Management Accounting
Systems 1

Contact: Three hours per week for one semester.
Prerequisite: ACC611
Syllabus: This subject reviews the essential elements
of a management accounting system as a sub-system of a
complete management information system operating in a
distributed data processing envirorunent. Students will
identify and discuss the aspects of effective management
and operational control of a management accounting sys
tem. The subject will develop a practical working knowl
edge of the use of a computerised management accounting
system that is concerned with profitability and cash flow
accounting in the manufacturing, retail and service indus
tries. This includes interpretation of results from this sys
tem in various case situations.

ACC621

Management Accounting
Systems 2

Contact: Three hours per week for one semester.
Prerequisite: ACC620 as a prerequisite or concurrent
subject.
Syllabus: This subject aims to build on the structure of
the management accounting system developed in the unit
ACC620 Management Accounting Systems 1. Uses of this
structure are to be extended to more complex and contro
versial areas of management accounting and management
decision making. Students will identify and discuss the
many implications of accounting information systems for
managerial performance and decision-making, as well as
for organisational structure and processes.

ACC625

Financial Management and
Theory

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Introduction to financial statements; finan
cial mathematics and pricing of financial instruments;
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review of the foundations of finance; concepts and models
for working capital; financial leverage and theory of capital
structure; evaluation of major projects.

ACC630

Financial Control of Production

Contact: Three hours per week for one semester.
Prerequisites; ACC620 and ACC621.
Syllabus: To develop a systems approach to the pro
duction function, with emphasis on computer-based tech
niques of financial control of both production processes
and plans. Students will become familiar with die use of
various mathematically-based decision models for finan
cial decision-making by the production account.

ACC631

Management Accounting Issues

Contact: Three hours per week for one semester.
Prerequisites: ACC620 and ACC621.
Syllabus; To introduce students to problem areas and
controversies in management accounting theory and prac
tice, by presenting them with both a theoretical interpreta
tion and a practical application of each of several manage
ment accounting topics. Topics selected for discussion will
vary each year.

ACC640

Corporate Financial Strategy

Contact: Three hours per week for one semester.
F’rerequisites: All first year subjects.
Syllabus: This subject develops an understanding of
the management process and its specific relationship to
strategic planning. This understanding will be extendi to
include the specific skills required to formulate and ad
minister strategic plans. The integration of behavioural,
economic, financial, marketing and management concepts
will be used to demonstrate the requirements of a corporate
plan and the financial analysis required to assist evaluation
of such a plan.

ACC650

Introductory Accounting &
Financial Information Systems 1

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus; This subject aims to develop an accounting
framework for financial reporting through the process of
collecting, analysing, classifying and presenting financial
information. Topics covered will include basic accounting
concepts, terminology and relationships, the accounting
cycle, design and integration of general ledger systems and
subsidiary ledgers systems, profit measurement under
accrual accounting, the Balance Sheet.

ACC651

Quantitative Methods

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Descriptive statistics for one and two vari
ables; introduction to probability; confidence limits and
hypothesis testing; use of a statistical package; time series
analysis and forecasting; simple linear regression and
conelation analysis; mathematics of finance.

ACC652

Introductory Accounting &
Financial Information Systems 2

Contact: Three hours per week for one semester.
Prerequisite: ACC650
Syllabus: Introduction to spreadsheeting; development
and implementation of accounting information systems;
present value model; analysis and interpretation of finan
cial reports.

ACC660

Financial Accounting 1

Contact: Three hours per week for one semester.
Prerequisites: ACC652 and FIN642
Syllabus: This subject aims to provide an understand
ing of the reporting processes applicable to public compa
nies with one or more fully and/or partly owned subsidiary
companies. Accounting standards, jirofessional reporting
requirements and legal and stock exchange requirements
are all examined. Issues in financial reporting are also
explored.

ACC661

Managerial Accounting

Contact: Three hours per week for one semester.
Prerequisite: ACC652
Syllabus: Cost-Volume-Profit analysis; accounting for
material, labour and overhead costs; product costing, flex
ible budgets, standard costing and variance analysis; in
come effects of alternative product costing methods; rele
vant costing and pricing; divisional performance evalu
ation and transfer pricing.

ACC662

Auditing

Contact: Three hours per week for one semester.
Prerequisites: ACC652 and FIN642.
Syllabus: This subject aims to give an understanding of
the legal requirements governing an audit; audit standards,
concepts and methodologies and the accountant’s manda
tory compliance with ethical pronouncements. An under
standing of the principles of internal control in manual and
computerised accounting systems will also be developed.
Topics include an examination of auditing, the auditing
process and audit evidence; internal controls and cycle
approach to compliance testing of internal controls; sub
stantive tests of transactions and balances resulting from
each cycle and the ethical and legal responsibilities of the
auditor.

ACC663

Financial Accounting 2

Contact: Three hours per week for one semester.
Prerequisite: ACC660
Syllabus: The contempxjrary accounting framework;
objectives and regulatory guidelines; asset concepts; lia
bility concepts; owners equity concepts; profit concepts;
instalment payment contracts; construction contracts;
accounting for leases; accounting for intangibles; foreign
currency translation; sources and apjplication of funds;
alternative measurement systems.

ACC664

Business Finance

Contact: Three hours per week for one semester.
Prerequisite: ACC652
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Syllabus: Corporate financial objectives; financial
planning and forecasting; working capital management;
capital budgeting; financing and alternative sources of
ct^ital; capital markets and introduction to portfolio the
ory.

ACC680

Marketing Financial Control

Contact: Three hours per week for one semester.
Prerequisite: Nil. Students with accounting studies at
the undergraduate level are advised to seek permission
from Course Leader of the Graduate Diploma in Marketing
to attempt another subject in lieu of ACC680.
Syllabus: This subject aims to enable marketing stu
dents to understand and interpret major financial and
management accounting data and reports. To explain the
nature and importance of planning, co-ordination and
control using financial data that particularly relates to the
marketing function.

ACC683

Communication Method 1

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: The development of competence in effective
keyboarding and the use of the keyboard as a means of
communication. Acquisition of basic word processing
skills. This unit provides a basis for further studies in office
administration or transferable skills to complement studies
in other disciplines.
A selection of suitable texts is available in the Office
Administration Resource Centre.

ADM121

Business Communication

Contact: Two hours per week for one semester.
Prerequisite: Nil.
Syllabus: This unit aims to develop and extend skills in
their application of oral and written communication within
a business environment. Common forms for verbal and
non-verbal communication are explored and considerable
emphasis is placed on strategies for effective letter and
report writing. Ojjportunities are provided for students to
obtain feedback on their ability to make brief speeches.

ADM123

ADM129

Business Communication

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Seminars and skill workshop sessions are
designed to develop oral and written communication skills
with particular reference to the preparation and presenta
tion of business reports. Areas to be covered include: the

Communication Method 2

Contact: Four hours per week for one semester.
Prerequisite: ADM119.
Syllabus: The further development and consolidation
of keyboarding skills. Instruction in the formatting of
complex documents using both typewriters and word proc
essing equipment. Analysis of basic office roles and provi
sion of office-centred communication experiences and
theory.
A selection of suitable texts is available in the Office
Administration Resource Centre.

ADM130

Agribusiness Financial Control

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: This subject has an emphasis upon using
accounting financial information in managing the agri
business firm, explores accounting methodology; use of
agribusiness data; corporate performance; profit planning;
revenue and expense planning; cash planning and working
capital management; inventory plaiming; capital expendi
tures; control of revenue, profit and investment centres;
and international accounting.
DEVINO, G., Agribusiness Finance, Interstate, 1981.

ADM119

communication process and basic principles of business
writing; effective message organisation and types of busi
ness reports; report writing techniques and use of word
processing packages and equipment; practical job search
techniques and oral presentation skills.

Introduction to Management
(replaces ADM122)

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject provides students with a basic
understanding of management functions and the proc
ess by which Australian managers influence individual and
work group performance. Topics include organisational
variables and the informational, interpersonal and decision
making roles of contemporary managers; structural influ
ences on organisational performance and strategies for
dealing with conflict and change; group and motivational
and leadership issues in the management of individual/
group performance.

ADM150

Operations and Manufacturing
Management

Contact: Four hours per week for one semester
Prerequisites: Nil
Syllabus: Introduction to the transformation of materi
als or information into both goods and services, productive
systems, productivity and manufacturing management,
types and characteristics of manufacturing systems, inte
gration of process technology capabilities and product/
market requirements through the product-process matrix,
plant visits.
AMRINE, M.T., RITCHEY, J.A. and MOODIE, Manu
facturing Organisation and Management (Sth ed.),
Prentice-Hall, N.J. 1987.
BUFFA, E.S. and SARIN, E.S., Modern Production!
Operations Management (3rd ed.). Random House,
New York, 1987.
HEIZER, J. and RENDER, B., Production and Operations
Management: Strategies and Tactics, Allyn and Ba
con, Mass, 1988.

ADM 151

Quality Management

Contact: Equivalent of four hours per week over one
semester.
Prerequisite: Nil.
Syllabus: Introduction to Total Quality Management
philosophy which links customer requirements for quality
with the product manufacturing process and vendor mate
rial quality standards. Plaiming for quality, design for
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manufacture, control of the manufacturing process, statis
tical process control and Total Quality Management.
DEMING, W.E., Quality, Productivity and Competitive
Position, MIT Press, 1982
JURAN, J.M., (Ed.), Juran's Quality Control Handbook
(4th ed.), McGraw Hill, 1988
WADSWORTH, H.M., STEPHENS, K.S. & GODFREY,
A.B., Modern Methods for Quality Control and Im
provement, Wiley, 1986.
HETZEL, B.S., Health and Australian Society, (3rd ed.).
Penguin, 1980.
WALPOLE, R. (Ed.), Community Health in Australia,
Penguin, 1979.

ADM212

Innovative Management

Contact: Four hours per week for one semester.
Prerequisite: ADM130.
Syllabus: This subject focuses on an understanding of
the theory and principles of management which allow an
entrepreneurial culture to develop within organisations.
Topics include the innovative organisation; leadership of
task groups; creative planning process; motivation theories
and techniques; decision making; power, politics and in
fluence and the concept of “intrapreneurship”.

ADM219

Control of Office Services

Contact: Four hours per week for one semester.
Prerequisites: ADM119, ADM129.
Syllabus: Analysis of the administrative control proc
ess. Ajjplication of this process in areas of reprographics,
records management, forms design and office supplies and
equipment. Examination of office security functions.
Development of competence in various control techniques
involving quality, quantity, cost, feedback and the use of
desk manuals.

ADM22S

Shorthand

Contact: Four hours per week for two semesters.
Prerequisites: ADM119, ADM129. (This is an elective,
two unit, one year subject).
Syllabus: Exposition of the history and principles of a
shorthand system (Pitman 2000). Acquisition and applica
tion of the theory to develop systematic and careful note
taking skills to use shorthand for rapid note taking.

ADM229

Business Support Services

Contact: Four hours per week for one semester.
Prerequisites: ADM119, ADM129.
Syllabus: Examination of the means of dispersion of
information throughout the organisation, the various
types of manual, electronic and computer based equipment
available for communication and work management within
the organisation. The procedures and practices necessary
for effective office communication.

ADM230

Planning for Conferences and
Meetings

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: The administrative planning process at vari
ous levels in an organisation. Application of planning
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processes for conferences, meetings, seminars and associ
ated travel arrangements. Law and practice of meetings.

ADM234

Employee Relations

Contact: Four hours per week for one semester.
Prerequisite: ADM13O
Syllabus: This subject will focus on the scope for major
attitudinal change in industrial/employee relations at the
enterprise and/or industry level particularly focussing on
current issues and trends including cooperative consulta
tion, the freeing up of awards and emphasis on techniques
for conflict avoidance rather than conflict resolution.
Specific areas covered will include Australian industrial
relations history and systems, award structures, conditions
of employment, new Industrial Relations Act 1988, pro
ductivity improvement negotiations, employee participa
tion and involvement programs, work practices^ skills
training issues, review of comparative labour systems.
Students will be encouraged to read journals, newspa
pers and current publications to ensure they are up to date
with the industrial relations scene.
PLOWMAN, D. & DEERY, S., Australian Industrial
Relations, (latest Edition), McGraw-Hill, Sydney
HILL, J.D., & HOWARD, W.A., Industrial Relations, An
Australian Introduction, Longman, Melbourne, 1984.
FORD, G.W., HEARN, J.M. & LANSBURY, R.D., Aus
tralian Labour Relations: Readings (4th ed.), Macmil
lan, Sth Melbourne, 1987.
LANSBURY, R. & BAMBER, G.J., International &
Comparative Industrial Relations: A Study ofLondon,
Allen & Unwin, 1987.
DAVIS, E. & LANSBURY, R., (Eds) Democracy and
Control in the Workplace, Longman Cheshire, Mel
bourne, 1986.
MARTIN, R., Trade Union in Australia, (latest edition).
Penguin, Ringwood.
National Wage Case Decisions, June 1986, September
1987, February 1988, May 1989.

ADM237

Office Administration

Contact: Four hours jjer week for one semester. This
subject is for students completing Bachelor of Business
(Office Administration) under previous course.
Prerequisite: Nil.
Syllabus: Evaluation of administrative techniques with
emphasis on effective supervision, staff selection and
training, clerical methods improvement, preparation of
office manuals, establishment of work standards and an
appreciation of work simplification objectives of office
planning and layout, principles of forms design and records
control, selection of office equipment.
SAVILLE, J. ,AustralasianOffice Administration, Macmil
lan, 1983.
TEDESCO, E.H. & MITCHELL, R.B., Administrative
Office Management, J. Wiley and Sons, 1984.

ADM239

Supervision of Office Systems
Personnel

Contact: Four hours per week for one semester.
Prerequisite: ADM13O.
Syllabus: The principles and practices involved with
supervising office personnel. Exploration of the theories of

supervision and simulation assignments for practical ap
plication of such theories.

ADM240/ADM241 Work Placement
Contact: A program of work experience of two full
days per week during the final semester of the course.
Prerequisite: Satisfactory completion of the first three
semesters of the Associate Diploma in Secretarial Studies
(Medical or Legal).
Syllabus: Students will be required to work in ap
prove placements during the final semester(s) of the
course. Any organisation which is representative of the
medical or legal environment may be selected for practice
experience.

ADM242

Work Systems: Processes and
Issues

Contact: Four hours per week for one semester.
Prerequisite: Students should normally have completed
the first academic year of their Bachelor of Business
course.
Syllabus: This elective subject investigates the nature
of work process characteristics and productivity outcomes
arising from the application of system analysis/design
considerations and quality control and planning techniques.
Topics will include systems thinking and frameworks for
analysing productivity issues and work systems; manage
rial interrelationships, work process flows and “value
added” analysis; systems design layout and logistics
management. Seminars on practical issues and techniques
for achieving work system productivity will be provided.

ADM247

Practice Management

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject aims to develop an understand
ing of the principles and practices involved with supervis
ing an office with particular emphasis given to the profes
sional practice.
Assessment: Assessment will be progressive through
assignments, case studies and final examination.

ADM254

Office Automation

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: An introduction to office automation proce
dures and integrated office automation. This course in
cludes word processing - its components and implication;
electronic mail, telephone communications, telex inter
face, teleconferencing, system design, equipment selec
tion, work measurement and control.
BARCOMB, D., Office Automation, Digital Equipment
Corporation, USA, 1981.
CECIL, P.B., Management of Word Processing
Operations,The Benjamin/Cummings Pub Co, Cali
fornia, 1980.
CHORAFAS, D.N., Office Automation, The Productivity
Challenge, Prentice-Hall, NJ, 1982.

ADM255

Secretarial Practice (Legal) 1

Contact: Eight hours per week for one semester.
Prerequisites: ADM144 and ADM142.

Syllabus: Introduction to legal shorthand and typewrit
ing of legal documents with practical work timed to coin
cide with terminology taught in the subject Legal Proce
dures 2 (FIN254). Reception duties, making appointments,
telephone techniques, ethics and etiquette necessary in a
leg^ office, time management, introduction to legal filing,
consultation, professional confidence and secrecy, and
client interviewing.
DU FREE, G.C. & NAMANNY, D.S., Legal Office Typ
ing, South-Western, 1975.
PARRY, A.K., The Secretary’s Guide to the Legal Office,
Pitman Publishing, 1976.

ADM256

Secretarial Practice (Legal) 2

Contact: Eight hours per week for one semester.
Prerequisites: ADM255 and FIN254.
Syllabus: Extension of legal shorthand practised paral
lel with categories taught in Legal Procedures 3 (FIN255).
Legal correspondence,legal documents — particularly re
lating to conveyancing, committee work, agendas, min
utes, legal office technology, job seeking and job success.
References as for ADM255 Secretarial Practice (Legal) 1.

ADM261

Management Decision Making

Contact: Four hours per week for one semester.
Prerequisites: MAT161 or MAT164 or MAT166.
Syllabus: This subject is designed to extend student
awareness of quantitative techniques that can be used to aid
management decision making. Classes are used to under
stand the uses, limitations and applicability of a variety of
statistical tools widely used in management decision making
for increasing the effectiveness of organisational perform
ance and business operations. A problem solving approach
is taken in this subject and use will be made of computer
based exercises and operations research concepts.

ADM262

Organisational Change

Contact: Four hours per week for one semester.
Prerequisite: ADM269.
Syllabus: This elective subject develops and extends
student awareness of practical problems in coping with and
adapting to organisational change. Emphasis is placed on
examining techniques for describing and anticipating
change, as well as evaluating strategies for effective man
agement of planned changes within work organisations. A
comprehensive list of reference materials will be provided
during the first week of classes. This will include a wide
range of journal references, as well as resource materials
from the Productivity Promotion Council of Australia.

ADM263

Management Projects

Contact: Four hours per week for one semester.
Prerequisite: ADM232 or ADM269
Syllabus: This core subject explores practical consid
erations in the analysis and design of management systems
and procedures. Students completing the subject are ex
pected to acquire a sound understanding of relevant tools,
techniques, services and equipment necessary for conduct
ing and/or evaluating management projects.
GREINER & METZGER, Consulting to Management,
Prentice-Hall, 1983.
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ADM264

Managerial Communication

Contact: Four hours per week for one semester.
Prerequisite: ADM121 or ADM123.
Syllabus: Content of the course is designed principally
to improve oral skills in a business context. Students are
provided with workshops in oral communication, persua
sive communication, interviewing techniques and the
preparation and presentation of action oriented reports.

ADM265

Public Administration

Contact: Four hours per week for one semester.
Prerequisite: ADM 122 or ADM130.
Syllabus: This elective subject examines structural
characteristics, process assumptions and relationships
between different systems of public administration in
Australia. Topics include similarities and differences be
tween public/private sector management; Federal, State
and Local government interrelationships in a changing
society; administrative discretion, accountability and re
sponsiveness; privatisation issues and control mechanisms
for regulating organisational performance.
McCallum, B., The PubHc Services Manager, Long
man Cheshire, Sydney, 1984.

ADM266

Human Resource Management

Contact: Four hours per week for one semester.
Prerequisite: ADM 122 or ADM 130.
Syllabus: This subject provides students with an appre
ciation of the hiunan resource management function within
organisations and its contribution to organisational effec
tiveness. Topics include human resource planning, recruit
ment, selection, placement, training and development.
Current issues are explored from the perspective of both
the line manager and the human resource specialist. Class
sessions are planned to maximise active student participa
tion.
MINER, J.B. & MINER, M.G., Personnel and Industrial
Relations: A Managerial Approach, Macmillan, 1985.
McCarthy, T. & stone, R., Personnel Management
in Australia, John Wiley, 1986.
SCHULER, R.S. et al. Personnel!Human Resource Man
agement in Australia, Harper & Row, 1988.
Journals: Personnel, Personnel Journal, Human Resource
Management, Worhand People, Personnel Psychology,
Training and Development. Others as required.

ADM267

Entrepreneurship and Small
Business Management

Contact: Four hours per week for one semester.
Prerequisite: Students will normally have completed
the first two years of their business degree course.
Syllabus: This subject is designed to assist participants
to understand the elements of entrepreneurship and small
business management. Topics covered include the per
sonal characteristics of entrepreneurs, marketing and fi
nancial planning for a new venture, development of feasi
bility studies and business plans, philosophies of success
ful entrepreneurs. A special feature of this program will
involve the participants working in groups of four on the
conduct of a feasibility study and the development of a
business plan for anew venture. They will be provided with
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the opportunity to present business plans to a group of
financiers and/or venture capitalists for evaluation.
ENGLISH, J., How to Organise and Operate a Small
Business in Australia, George Allen and Unwin, Syd
ney, 1984.
EVERET, J,E. & DAVIDSON, A.G., Managing a Small
Business in the Microcomputer Age, Prentice-Hall,
Englewood Cliffs, 1985.
WELSH, J.A. & WHITE, J.F., The Entrepreneur’s Master
Planning Guide, Prenhce-HalX, Englewood Cliffs, 1983.

ADM268

International Management

Contact: Four hours per week for one semester, to
include classes, seminars and visiting speakers. Where
offered during summer semester this course may incorpo
rate overseas visits.
Prerequisites: MKTl 12 and ADM122 or ADM130.
Syllabus: Content of this elective subject relates man
agement theory to varying cultures, as well as exploring the
complex challenges of the multinational business enter
prise and the significance of cross-cultural variables in the
business environment. After an examination of the envi
ronment and concerns of international business, topics will
focus on current issues associated with managerial values,
practices and strategies.
ROBINSON, R.D., International Business Management:
A Guide to Decision Making, Dryden Press, 1978.
Various international journals.

ADM269

Management of Organisational
Performance (replaces ADM232)

Contact: Four hours per week for one semester.
Prerequisite: ADM13O should normally be completed
before this unit is taken.
Syllabus: This unit continues directly on from ADM 130
and focuses on the process of management with particular
emphasis on productivity techniques/issues. Topics in
clude leadership skills, achieving results through people,
organisational design and current issues in management.
EUNSON, B., Behaving-Managing Yourselfand Others,
McGraw Hill, Sydney, 1987.
HOLT, D.H., Management, Principles andPractice, Pren
tice-Hall, NJ, 1987.
PETERS, T. & W ATERM AN, R., InSearchofExcellence,
Harper & Row, 1984.
STONER, J.A.F., COLLINS, R.R, & YETTON, P.W.,
Management in Australia, Prentice Hall, Australia,
1985.

ADM273

Secretarial Practice (Medical) 1

Contact: Eight hours per week for one semester.
Prerequisites: ADM 144 and ADM142.
Syllabus: Introduction to medical shorthand and medi
cal typewriting with categories timed to coincide with
terminology as taught in the subject Medical Language.
Reception and appointments, telephone, ethics and eti
quette in the medical office. Introduction to medical filing,
publicity, consultation, professional confidence and se
crecy, acceptance of patients, chaperoning. Medical corre
spondence, addressing doctors, scientific pap>ers, manu
scripts. Medical case histories and reports. Introduction to
medical machine transcription.

BREEXDW, M., Handbook for the Medical Secretary,
McGraw-Hill, 1970.
BREDOV,M.,MedicalSecretarialProcedures,McGTSiWHill.1970.
LANGDON, A., The Australian Medical Secretary - A
Course ofMedical Secretarial Assignments, Chisholm
Institute of Technology, 1987.

ADM274

Secretarial Practice (Medical) 2

Contact: Eight hours per week for one semester.
Prerequisite: ADM273.
Syllabus: Extension of medical shorthand practised
parallel with categories taught in Medical Language,
medical correspondence, scientific papers, manuscripts.
Committee work; agendas, minutes; admission of patients,
booking theatre. Medical statistics and research, refer
ences and resources, biographic material. Medical records.
Forms and documents in a medical office. Job seeking and
job success.
Assessment: Assessment will be on the basis of class
tests, assignments and final speed tests.
BREDOW, M., Handbook for the Medical Secretary,
McGraw-Hill, 1970.
BREDOW,M.,MedicalSecretarialProcedures,McGTa.wHill,1970.
LANGEXDN, A., The Australian Medical Secretary - A
Course ofMedical Secretarial Assignments, Chisholm
Institute of Technology, 1987.

ADM275

Medical Language 1

Contact: Four hours p>er week for one semester.
Prerequisite: Nil.
Syllabus: Introduction to physiology, medical termi
nology, anatomical terminology - cells and tissues; planes
and surfaces. The body as a whole. The skin and breast.
Musculoskeletal system. Cardiovascular system. Respira
tory system. In all units both medical and surgical proce
dures will be covered with common diagnostic tests (Pa
thology and Radiology).
Text: CHABNER, D.E., The Language of Medicine, WB
Saunders Co, 1976.
DENNIS, R.L. & DOYLE, J.M., The Complete Handbook
for Medical Secretaries and Assistants.
Clinical Abbreviationsfor Hospital Use, Victorian Hospi
tals Association, 1973.
Dorlands Pocket Medical Dictionary.

ADM276

Medical Language 2

Contact: Three hours per week for one semester.
Prerequisite: ADM275.
Syllabus: Haemic and lymphatic systems. Digestive
system. Endocrine system. Urinary system. Obstetrics and
gynaecology. Central nervous system - psychiatric termi
nology. Organs of special sense.
In all units, both medical and surgical procedures will
be covered with common diagnostic testing (pathology and
radiology). Medical terminology will be reinforced in
ADM274 Secretarial Practice 2
CHABNER, D.E., The Language of Medicine, WB Saun
ders Co., 1976.
DENNIS, R.L., DOYLE, J.M., The Complete Handbook
for Medical Secretaries and Assistants.

Clinical Abbreviationsfor Hospital Use, Victorian Hospi
tals Association, 1973.
Dorlands Pocket Medical Dictionary.

ADM280

Advanced Manufacturing
Technology

Contact: Four hours per week for one semester.
Prerequisites: ADM 150, ADM151.
Syllabus: An examination of advanced manufacturing
technology hardware and software that will improve the
performance of manufacturing organisations. Specific areas
covered will include CAD/CAM, Computer Integrated
Manufacturing, Manufacturing Automation Protocol,
Robotics, Flexible Manufacturing Cells and Systems.
DE GARMO, E.P., Material Process and Manufacturing,
Collier MacMillan, 1986.
KALPAKSIAN, S., Manufacturing Processes for Engi
neering Materials, Addison-Wesley, 1984.
Manufacturers’ Catalogues.

ADM281

Customer Service

Contact: Four hours per week for one semester.
Prerequisite: ADM 151
Syllabus: The history and development of Customer
Service initiatives; Customer Service Culture; Customer
service objectives and strategy; measurement; alternative
structures available for Customer Service oriented organi
sations; human resource implications of a Customer Serv
ice Culture.
LA LONDE, B., and ZINSER, P., Customer Service:
Meaning and Measurement, The National Council of
Physical Distribution Management, 1976.
CHRISTOPHER, M.. SCHARY, M.P. & SKJOTTLARSEN, T., Customer Services and Distribution
Strategy, Halsted Press, 1979.

ADM282

Human Resource Management
Information Systems

Contact: Four hours per week for one semester.
Syllabus: Database concepts, DBMS classifications,
rational database tools and methods as applied to human
resources information systems, payroll administration
systems, personnel administration systems, personnel
planning systems, hands-on design, coding and documen
tation of a database system for personnel.
GALLAGHER, M.L., Computers and Personnel Manage
ment, Heinemann, Redwood Bum, Trowbridge, 1986.

ADM283

Safety and Environmental Issues

Contact: Four hours per week for one semester.
Prerequisites: Nil.
Syllabus: The need for a safety system concept and the
moral, legal and economic impetus for change. The Health
and Safety Act and the Environmental Protection Author
ity Act. Principles of accident prevention; accident causa
tion models; safe life and fail safe; system redundancy and
diversity; and effective safety strategies. Safety programs;
accident prevention, ergonomics; major environmental
problems of industry; and various legislative and adminis
trative approaches to pollution control.
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ADM286

Materials Management

Contact; Four hours per week for one semester.
Prerequisites: ADM 150 and MATI 64.
Syllabus: This subject will take a total system approach
and consider the essentials of materials management in a
logisitics framework. It is concerned with the flow of
materials to, within, and from an organisation, including
materials acquisition, materials quality, inventory man
agement, and the materials management organisation. It
will also be concerned with the major elements of a
business logistics systems, role of purchasing and supply
management, transportation and the concept of door-todoor freight forwarding, how physical distribution and
supply relate to marketing and production.
COYLE, J.J., BARDI, E.J., & LANGLEY, C.J., The
Management of Business Logistics, West, St Paul,
1988.
GILMORE, P., The Management of Distribution - An
Australian Framework (2nd ed.), Cheshire Longman,
1987.
HEINRITZ, F.S., Purchasing (6th ed.), Wiley, 1981.
TOMKINS, J.A. & WHITE, J.A., Facilities Planning,
Wiley, 1984.

ADM287

ADM302

ADM300/301 Special Studies Subjects
Contact: Independent study equivalent to four hours
per week for one semester.
Prerequisite: Nil.
Syllabus: Students opting for special studies subjects
offered by the School of Management will need to find a
research area for individual investigation under the super
vision of an appropriate number of staff. Proposals to
undertake a special studies subject should be prepared at
least six weeks before the start of semester, in order for the

Issues in Office Administration

Contact: Four hours per week for one semester.
Prerequisite: A major study in the Office Administra
tion strand of the Bachelor of Business, usually involving
all strand subjects.
Syllabus: Examination of the issues currently affecting
the office administration function in the organisation and in
society. Development of expertise in research design
methodology and information gathering and the analysis
and interpretation of such information. Development of
logical and considered report writing and presentation
skills.

ADM308

Human Resource Development

Contact: Four hours per week for one semester.
Prerequisite; ADM 130
Syllabus: The emphasis in this subject will be on
employee development. Specific areas to be covered in
clude human resource planning, recruitment, election,
placement, understanding training needs at all levels of
enterprises, training development for individual needs,
employee incentives and involvement, participative man
agement techniques and people management for produc
tivity.
CRAIG, R.L., Training and Development Handbook (2nd
ed.), AITD, New York, 1985
LAIRD, D., Approaches to Training and Development
(2nd ed.), Addison Wesley Reading, 1985
CAMP, R.R., BLANCHARD, P.M., HUSZCZO, G.E.,
Towards a More Organisationally Effective Training
Strategy and Practice, Reston, Englewood Cliffs, 1986
CLARK, R., Australian Human Resource Management,
McGraw Hill, Sydney, 1988
Journals
Asia Pacific Human Resource Management,{pxe.v\ov&\y
Human Resource Management Australia).
Work and People, Training and Development in Australia,
Training.
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student to arrange a supervisor and finalise a viable study
program, with a written contract detailing performance
requirements and assessment methods. A literature review
and a substantial report is normally required for formal
assessment and an oral examination may also be requested.
Information on staff members’ interests in particular areas
of management can be obtained from the Secretary of the
School of Management, or the School’s Administration
Office.

Human Resource Management
Research Project, Part 1

Contact: Four hours per week for one semester.
Prerequisites; ADM266, ADM269
Syllabus: Introduction to methodological and episte
mological issues in Human Resource Management, proc
esses of critical evaluation and analysis, research para
digms, development of research proposal, structure, form,
purpose, and justification, literature search techniques,
applications of quantitative and qualitative research meth
odologies, preparation and defense of research proposal.

ADM309

Human Resource Management
Research Project, Part 2

Contact: Four hours per week for one semester.
Prerequisite: ADM308
Syllabus: The evaluation and utility of research meth
odologies in an organisational context, identification of
Human Resource Management research issues, extended
analysis of various Human Resource Management func
tions in work settings, concepts of observation, communi
cation, research principles, data collection based on re
search proposal from Human Resource Management
Research Project Part 1, preparation of final report in
consultation with Human Resource Management practi
tioners.

ADM323

Strategic Planning for Financial
Institutions

Contact: Four hours per week for one semester.
Prerequisites: ADM 130, FIN24O.
Syllabus: Strategic planning overview, stakeholders
and strategists, corporate mission and objectives, appraisal
of present position, strategy formulation and statement,
finalisation of objectives, compilation of strategic plan,
annual budget, managing the plan, strategy evaluation.
GLUECK, W.F. & JAUCH, L.R., Business Policy and
Strategic Management, McGraw-Hill, NY, 1984.

LANE, R.J., Business Strategy: Strategic Planning for
Competitive Advantage, Chisholm Institute of Tech
nology, Melbourne, 1986.

ADM325

Administrative Skills Through
Individual Learning

Contact: Four hours per week for one semester.
Prerequisite: ADM225 or students with pre-tested levels
in shorthand and typewriting with relevant work experi
ence. Course Leader will interview all prospective stu
dents.
Syllabus: Application of the advanced skills of short
hand and typewriting and word processor operation through
the use of self-paced skills packages. Execution of a v ariety
of business tasks using multiple input and output media.
Simulation activities providing experience in a variety of
office roles and in acting in the capacity similar to that of
an administrative or executive assistant. Development of
the practical skills required to operate as an independent
organiser, coordinator and decision maker.
A selection of suitable texts is available in the Office
Administration Resource Centre.

ADM334

Labour Relations

Contact: Four hours per week for one semester.
Prerequisite: ADM13O or an approved equivalent, and
FIN171 for Bachelor of Business (Management) students.
Syllabus: This unit is an interdisciplinary study. It aims
to extend student awareness of environmental considera
tions in Australian industrial relations and to develop an
appreciation of the relationship between labour and man
agement, including vested interests and current concerns.
On completion of the subject, students will be able to
identify major participants; recognise the major features of
Australian industrial relations system and process interre
lationships; recognise the costs of unfavourable environ
ments; devise ways of constructively dealing with conflict
issues; and understand the negotiating process.
HEARN, I.M. & HOWARD, W.A., Australian Industrial
Relations: Case Studies, MacMillan, 1984.
PLOWMAN, D. & DEERY, S., Australian Industrial
Relations, (2nd ed.), McGraw-Hill, Sydney, 1985.
Journal of Industrial Relations and other periodicals.

ADM335

International Business

Contact: The equivalent of four hours per week for one
semester. The summer semester offering may incorporate
overseas visits.
Prerequisites: Students will normally have completed
the first academic year of the Bachelor of Business degree
course.
Syllabus: This subject examines the various forms of
international business operation. Topics include the inter
national environment including cultural variables; the role,
structure and impact of multinationals; strategies and struc
tures of the firm in international business.
DANIELS, J.D. & RADEBAUGH, L.H., International
Business, (4th ed.), Addison-Wesley Publishing Co,
Reading, Mass, 1986.
PHATAK, A.V., International Dimensions of Manage
ment, Lent Publishing Co, Boston, Mass, 1984.

ROBOCK, S.H. & SIMMONDS, K., International Busi
ness and Multinational Enterprises, (3rd ed.), Irwin
Homewood, 1983.
Journal of International Business Studies.

ADM336

HRM Appraisal and Development

Contact: Four hours per week for one semester.
Prerequisite: ADM266.
Syllabus: Appraisal of performance, setting perform
ance standards, appraisal methods, problems in perform
ance appraisal, links with reward decisions; appraising
skills training, interviewing skills; training and develop
ment objectives, determining training needs, training and
development methods and evaluation of outcomes; intro
duction to organisational development methods.
LAIRD, D., Approaches to Training and Development,
(2nd ed.), Addison-Wesley, 1985.

ADM337

Managing the Environment

Contact: Four hours per week for one semester.
Prerequisite: Students will normally be in the third year
of their Bachelor of Business degree course.
Syllabus: Early emphasis is placed on identification of
emerging environmental issues and trends that will require
successful management of change opportunities. Consid
erable attention is given to providing practical framework
for environmental scanning, scenario building and tech
niques for strategic issue analysis and management.

ADM338

Information Management

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: The aims are to develop an awareness of
office procedures and systems and their integration, to
develop the skills and knowledge to adapt changing tech
nological systems to the human need of the office and to
enable the student to develop an awareness of the role of the
administrative information manager and the need to pro
vide a smoothly operating information complex. The sub
ject will be studied in the general context of communica
tion networks and office systems theory and will also
specify telecommunication technologies, the interrelation
ship of office functions and a range of leadership tech
niques.

ADM339

Designing Productive Office
Systems

Contact: Four hours per week for one semester.
Prerequisites: ADM219, ADM13O, ADM239.
Syllabus: The interaction between the technical and
behavioural factors to be provided for, in office systems
design and the resultant impact on productivity: productiv
ity analysis; occupational health and safety; job design,
office design.

ADM340

Strategic Management

Contact: Four hours per week for one semester, with
emphasis on case study preparation and presentation.
Prerequisites: Students undertaking this subject should
be in the final academic year of their Bachelor of Business
degree course and will normally have completed ADM337.
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Syllabus: This integrative subject develops skills in the
practical analysis and evaluation of business policy. Spe
cific areas covered include the nature of business policy
making and strategic management; the strategic decision
process; formulation of strategic plans; policy implemen
tation and strategy evaluation.
GLUECK, W.F., Business Policy and Strategic Manage
ment, McGraw-Hill, 1984.
ROWE, A.J. et al.. Strategic Management and Business
Policy, Addison-Wesley, 1985.
Students are required to read widely from current journals.

operating policies for capacity changes, techno logy change
and dealing with opportunities for vertical integration.
HAYES, R.H. & WHEELWRIGHT, S.C., Restoring Our
Competitive Edge: Competing Through Manufactur
ing, John Wiley & Sons, New York Harvard Case
Studies in Manufacturing
SASSER, W.E., CLARK, K.D., GARVIN, M.B.. JAIKUMAR, R. & MAISTER, D.H., Cases in Operations
Management: Strategy and Structure, Richard Irwin
Inc., Illinois, 1982.

ADM344

Contact: Four hours per week for one semester.
Prerequisites: Students undertaking this subject will be
in the final academic year of their Bachelor of Business
degree.
Syllabus: A production/operations management based
software package which explores the decisions and options
involved in sales forecasting, inventory control, distribu
tion planning, location analysis, aggregate planning, qual
ity control, process design and work measurement, capac
ity planning and long-term project scheduling.
CLELAND, D.L, KING, W.R., Systems Analysis and
Project Management, McGraw Hill, 1983.
COYLE, J.J., BARDI, E.J., LANGLEY, S.J., The Man
agement of Business Logistics, West, St Paul, 1988.
HARMS, C.G., HUFF, S.W., The Swift Shoe Company
(4th ed.), Irwin, Homewood, Illinois, 1988 (accompa
nies software package).
GILMOUR, P„ The Management of Distribution: An
Australian Framework, Longman Cheshire, Mel
bourne, 1987.
S PROUSTER, J., Total Quality Control.

Human Resource Management
Strategy and Planning

Contact: Four hours per week for one semester.
Prerequisite: ADM266.
Syllabus: Introduction to strategic plarming and man
agement, strategic processes, strategy formulation, evalu
ation and implementation, strategic decision making.

ADM350

Problem Solving Theory and
Practice

Contact: Four hours per week for one semester.
Prerequisite: Completion of the first academic year of
a Business degree.
Syllabus: The basic problem solving process in theory
and practice; group and individual problem solving; prob
lem identification methods, perception, assumptions,
communication processes, synectic tools, probing sys
tems; idea generation tools including morphology, brain
storming, reversal; idea evaluation systems; decision
making; implementation processes; problem solving strate
gies.

ADM360

Cross Cultural Communication
and Negotiations

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus:This subject is designed to provide students
with the necessary skills to undertake international com
munications and negotiations. The focus will be on the
importance of culture and communication in creating a
competitive edge in international business dealings; devel
oping cultural awareness; understanding international con
tracting and framework for negotiation; planning and pre
paring for negotiations; the negotiation ritual; evaluating
performance; selected country studies.
Assessment: Assignments and class test.

ADM381

Manufacturing Strategy

Contact: Four hours per week for one semester.
Prerequisite: Students undertaking this subject will
normally be in the final academic year of their Bachelor of
Business degree.
Syllabus: This subject concentrates on long-term struc
tural decisions in operations, including the consideration
of major changes to the production process which would
require advance planning for implementation. It focuses on
the broad issue of manufacturing strategy and organisa
tions, including the use of manufacturing as a competitive
weapon. This is a case-oriented course which examines the
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ADM382

ADM383

Manufacturing Simulation

Issues in Global Manufacturing
Management

Contact: Four hours per week for one semester.
Prerequisites: Students will normally have completed
the first academic year of the Bachelor of Business degree.
Syllabus: This subject will focus on the leading edge
practices used in a variety of manufacturing environments
both in Australia and overseas. Other topics will include
the context and challenges of the international marketplace;
developing an export focus; forms of international busi
ness operations.
Columbia Journal of Work Business, Harvard Business
Review, Management International Review, Asia
Pacific Journal of Management, Journal of Interna
tional Business Studies.

ADM385

Industrial Placement Program

Contact: Students will be required to spend one semes
ter working four half days per week in manufacturing
organisations.
Prerequisites: ADM 150, ADM151
Syllabus: The objective of this subject is to provide
students with an opportunity to integrate within a realworld operational context, the theoretical material and
techniques that have been acquired in prerequisite subject
areas.

Students will be required to spend the semester work
ing full-time in a manufacturing organisation. They will
undertake a substantial industry report to be negotiated
with the organisation and the coordinating member of staff.
This will provide the student with practical manufacturing
work experience and also enable experience in the formu
lation of an operational problem, the building of a model,
data collection, processing and analysis and the reporting
of results and recommendations to the organisation in
volved; and finally the practice skills needed in the interac
tion with industrial or commercial personnel.
GREINER, L.E. & METZGER, R.O., Consulting to Man
agement^ Prentice-Hall, New York, 1983.

ADM388

Issues in Human Resource
Management

Contact: Four hours per week for one semester.
Prerequisite: ADM266.
Syllabus: This elective subject in the Bachelor of
Business degree gives students an in-depth exposure to and
knowledge of major issues impacting on human resource
management in Australian organisations in the 1990s and
beyond. Topics explored will depend on current develop
ments in human resource management and the specific
interest of students enrolled in the subject. Possible topical
areas of interest include:
1. How HRM can deal with productivity issues.
2. EEO, Affirmative Action and Freedom of information.
3. Occupational health and safety.
4. Managing careers in shrinking organisations.
5. The uses of psychological tests in selection.

ADM390

Entrepreneurship

Contact: Four hours p>er week for one semester.
Prerequisite; Completion of at least half the Bachelor
of Business course.
Syllabus; Perspectives on entrepreneurship and entre
preneurs; venture creation and entry hurdles; venture ideas,
their sources and evaluation; main competitive entry
wedges; the technological innovation process; financing
new ventures; people management in small businesses;
marketing in small businesses; preparing the “business
plan”.
RONSTADT, R., Entrepreneurship :Text, Cases andNotes,
Dover, 1984.
VESPER, K.H., New Venture Strategies, Prentice Hall,
1984.

ADM613

Personnel Administration

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Personnel management: defined and ana
lysed, history, aims, major functions, personnel depart
ments — traditional roles and areas of specialisation.
Employment process: recruitment and selection - strate
gies and techniques, termination, law of employment.
Training: concept of training, education, development.
Personnel records: types of records, useful statistics. Per
formance appraisal; rationale and techniques. Wage and
salary administration: concepts, methods, motivational
aspects, salary information and courses, role of fringe
benefits, superannuation. Industrial relations: Australian

history, framework of legislation. Commonwealth and
State industrial legislation. Contemporary problems and
trends.
SCHULER, R.S., et al. Personnel!Human Resource Man
agement in Australia, Harper & Row, 1988.
Journals: Personnel Practice Bulletin, Personnel
Management,Work and People.

ADM638

International Business

Contact: Three hours per week for one semester.
Prerequisites: FIN635 and FIN636 or FIN616.
Syllabus: Evaluation of the role of Australian business
in the world of economy; strategies and structures of the
firm in international business; international business and
technology transfer; role of multinationals.

ADM641

The Management Process

Contact: Three hours per week for one semester.
Prerequiste: Nil.
Syllabus: Topics covered include the evolution of
organisation and management theory, individuals and work,
groups and work, the decision making process, the organi
sation communication process, planning and controlling
the integration of organisational and individual needs.
HILMER, F.G., When the Luck Runs Out, Harper &. Row,
Sydney, 1985.

ADM642

Agribusiness Management

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: An introduction to management theory fo
cusing upon individual and group behaviour within the
organisation; leadership and communication; motivation;
planning; decision-making; organising individuals and
groups; handling conflict; control, power, and influence;
managing change; and exploring current issues in Austra
lian Industrial Relations.
DOWNEY, D. & TROCKE, J., Agribusiness Manage
ment, McGraw-Hill, 1980.
BEIRLEIN, et al. Principles ofAgribusiness Management,
Reston, 1985.

ADM650

International Management
Process

Contact: Three hours p>er week for one semester.
Prerequisite: Nil.
Syllabus: This subject studies organisational culture
and leadership issues influencing managerial style in vari
ous international envirorunents. Students will examine
motivation techniques, group dynamics and effective
management of individual/team effort. Managerial com
munication in the international envirorunent will also be
examined.

COT113

Computer Technology 1

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Computer equipment: history of computing;
major components; CPU architecture; data representation;
the role of the operating system; assembly level program
ming; peripher^ devices; communications devices. File
organisation and storage: secondary storage devices; serial
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and sequential files; random and relative files; indexed
files.
CAPRON. H.L. & WILLIAMS. B.K.. Computers and
Data Processing, (2nd ed.). The Benjamin/Cummings
Publishing Co. Inc.. Menlo Park. California, 1984.
FUORI, W.M. & AUFIERO. J.A.. Computers and Infor
mation Processing, Prentice-Hall. Englewood Cliffs.
NJ. 1986.
MANDELL. S.L.. Computers and Data Processing Concepts and Applications, West Publishing Co.. St
Paul. Minnesota. 1985.

COT114

Computer Technology 2

Contact: Four hours per week for one semester.
Prerequisites: COT113. SFTlll.
Syllabus: Basic operating system concepts: files and
directories; access control and security; resource alloca
tion; range of opierating system functions; multi-program
ming interrupt handling; timesharing. Operating system
syntax: in a variety of operating systems, e.g. Unix. MSDOS. PRIMOS, AOS; command syntax; macros. Ad
vanced operating system concepts: concurrent program
ming; file control subsystems; access to shared data, locks,
semaphores; coop>erating concurrent processes; schedul
ing schemes; memory management.
LISTER, A.M., Fundamentals ofOperating Systems, (3rd
ed.), MacMillan, London, 1984.
THEAKER & B ROOKES, A Practical Course on Operat
ing Systems, Springer-Verlag, NY, 1983.
Manufacturers’ reference manuals as indicated.

COT172

Data Processing

Contact: Four hours p>er week for one semester.
Prerequisite: Nil.
Aim: To introduce students to the use of computers in
business.
Syllabus: Hardware: Components of a computer, clas
sification of computers, ev aluating hardware requirements,
future directions. Software: Introduction to operating sys
tems, interactive file manipulation and editing, introduc
tion to application programs. Information Systems: Com
puter based operational and information systems, use of
computers for transaction processing, use of computers for
decision support, development of information systems,
evaluating system requirements.
Assessment: Practical work and examination.
O’BRIEN, J. A., Computers in Business Management (An
Introduction), (3rd ed.), Richard D. Irwin Inc., 1982.

COT173

Information Technology

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: This unit will provide students with a basic
appreciation of the role, usefulness and limitations of
information technology in a business environment.
Assessment: Examination and practical assignments.
MANDELL, S.L., Computers and Data Processing, Con
cepts and Applications, (3rd ed.). West Publishing Co.,
St Paul, Minnesota, 1985.
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COT213

Computer Technology 3

Contact: Four hours per week for one semester.
Prerequisite: COT114.
Syllabus: Structures and techniques underlying data
base; file organisations, data structures, index structures.
The database concept: data sharing, related data, data
independence, data integrity, data dictionary. Data models:
hierarchical, network, relational. Relational database: rela
tional algebra, relational calculus, referential and entity
integrity. Microcomputer DBMS: facilities and features,
limitations, study of a micro DBMS product. Mini/mainframe relational DBMS with SQL interface: data defini
tion, creating and amending tables and rows, data manipu
lation.
DATE, C.J., An Introduction to Database Systems, Vol. I,
(4th ed.), Addison-Wesley, Reading, Mass., 1986.
MCFADDEN, F. & HOFFER, F. Data Base Management,
Benjamin/Cummins, 1988.
KROENKE, D., Database Processing, (2nd ed.), SRA,
Chicago, 1983.

COT214

Computer Technology 4

Contact: Four hours per week for one semester.
Prerequisite: COT213.
Syllabus: CODAS YL DBMS concepts. Physical data
base design: conversion of logical data model to physical
database design, indexing, clustering, hashing. Design
considerations, for relational DBMS implementation, for
CODASYL DBMS implementation.CODASYL DBMS
implementation Data Definition Language, Data Manipu
lation Language, Database Query Language. Database end
user facilities; query languages, query by example, natural
language. Database admirtistration and utilities to support
this function. Data dictionary, directory systems. Distrib
uted database. Trends in database architecture and stan
dardisation.
DATE, C.J., An Introduction to Database Systems, Vol. I,
(4th ed.), Addison-Wesley, Reading, Mass., 1986.
MCFADDEN, F. & HOFFER, F. Data Base Management,
Benjamin/Cummins, 1988.
KROENKE, D., Database Processing, (2nd ed.), SRA,
Chicago, 1983.

COT313

Computer Technology 5

Contact: Four hours per week for one semester.
Prerequisite: COT214.
Syllabus: Data communications concepts and facili
ties: Remote I/O devices and networks; Data communica
tions codes; Data communications hardware; Telephone
and Telex networks; Packet-switched networks; Digital
data networks; Local area networks; Protocols and Open
System Interconnection; Australian telecommunications
facilities. Types of systems; centralised, de-centralised and
distributed. Processing distribution, data distribution,
horizontal, hierarchical, advantages and disadvantages.
Network architectures and layered protocols. The move to
Open Systems Interconnection; ISO initiatives and manu
facturers products. Response time in real-time and/or dis
tributed systems: factors influencing response time. Com
ponents of response time. Introductory queuing theory:
Using the results of classical queuing theory to examine the

ability of systems to react to uniform and peak loads. The
dynamic nature of (real-time) distributed systems. The
need for transaction logging and fall-back procedures for
the entire range of possible failures, hardware software,
overload etc. Some typical distributed systems, and their
complexity with respect to the need for real-time file
updating. Implementing the Data Model in distributed
systems. Partitioning and replication theories. Analysing
the data model for distributing purposes. Reliability, secu
rity, recovery and testing in a distributed environment.
BLACK, U.D., Data Communications and Distributed
Networks, (2nd ed.), Prentice-Hall, 1987.
HALS ALL, F., Data Communications.Computer Networks
and OSI, (2nd ed.), Addison- Wesley, 1988.
STAMPER, D.A., Business Data Communications,
Benjamin/Cummings, 1986.

COT314

Computer Technology 6

Contact: Four hours per week for one semester.
Prerequisite: COT214.
Syllabus: Graphics: introduction to computer graph
ics, graphics primitives, interactive computer graphics,
coordinate systems and menus, graphics transforms,
computer animation, microcomputer graphics hardware,
graphics languages, graphics packages, solid modelling
techniques. Contemporary developments: A selection of
contemporary developments in hardware and software.
CHANCE, D., Computer Graphics: With 29 Ready to Run
Programs, Blue Ridge Summit, Pennsylvania, 1981.
FOLEY, J.D. & VAN DAM, A., Fundamentals ofInterac
tive Computer Graphics, Addison-Wesley, Reading,
Mass., 1982.
NEWMAN, W.M. & SPROULL, R.F., Principles ofInter
active Computer Graphics, (2nd ed.), McGraw-Hill,
London, 1979.
PERSON, R., Animation Magic, McGraw-Hill, Berkeley,
Calif., 1985.
WATTE, M., Computer Graphics Primer, Howard W.
Sams & Co., Indianapolis, Ind., 1980.
WATTE, M. & MORGAN, C., Graphics Primer for the
IBMPC, Osbome/McGraw-Hill, Berkeley, Calif., 1983.

FINlll

Contract Law

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Contract Law in Australia; elements of a
contract; terms of a contract; matters affecting the validity
and enforceability of a contract; parties’ rights and obliga
tions; discharge of a contract; and remedies for breach.
KHOURY, D. & YAMOUNI, Y., Understanding Con
tract Law, Butterworths, latest edition.

FIN115

Law of Business Organisations

Contact: Four hours per week for one semester.
Prerequisite: FIN 111.
Syllabus: Law relating to sole trader, partners, joint
ventures, companies, trusts.
Assessment: Assignment 20 per cent. Exam 80 per
cent.

FIN 122

Business Law

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Australian legal systems; law of contract;
law relating to business entities; legal regulation of busi
ness.
KHOURY, D. & YAMOUNI, Y., Understanding Con
tract Law, Butterworths, latest edition.

FIN130

Money and Capital Markets

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: The purpose and function of financial mar
kets; financial development; characteristics and functions
of money and financial assets; money demand and money
supply; financial flows; financial intermediation and fi
nancial institutions; the mathematics of finance; the deter
mination of interest rates; types sources and conditions
attached to short, medium and long term business finance.
BRUCE, R., McKERN, B., POLLARD, I. & SKULLY,
M., Handbook ofAustralian Corporate Finance, (2nd
ed.), Butterworths, Sydney, 1986.
CAREW, E., Fast Money 2, Allen and Unwin, Sydney,
1985.
LEWIS, M.K. & WALLACE, R.H., Australia s Financial
Institutions and Markets, Longman Cheshire, Mel
bourne, 1985.

FIN151

Legal Procedures

Contact: Two hours per week for one semester.
Prerequisite: Nil.
Syllabus: An understanding of the legal terminology
and concepts in conveyancing, family law, corporate af
fairs, business names and criminal litigation.
Osborn's Concise Law Dictionary, (6th ed.). Sweet &
Maxwell, 1976.

FIN171

Macroeconomics

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Analysis of movements in and determinants
of the major components of aggregate demand; consump
tion, investment, government, exports, imports. An evalu
ation of government policies and their effects on full
employment, price stability and external viability in the
context of the Australian economy.

FIN212

Pricing for Marketers

Contact: Four hours per week for one semester.
Prerequisite: MKT 112.
Syllabus: Influences on pricing decisions; theory of the
firm; pricing models; implementing pricing decisions.
LIVSEY, Y.F., Pricing, MacMillan, 1974.
McLOSKEY, Pricing in Marketing, 1982.
WATSON, D., Pricing Theory and its Uses, 1979.
WINKLER, J., Pricing for Results, Pan, 1979.

FIN217

Business Statistics and Forecasting

Contact: Four hours per week for one semester.
Prerequisite: MAT164.
Syllabus: Students will study the appreciation of power
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and limitations of a number of the important statistical and
forecasting techniques used in the analysis of basic busi
ness problems. Topics covered include: Probability and
commonly used probability distributions; Estimation and
hypotheses testing; Analysis of variance; Correlation
Analysis; Techniques of business forecasting; time series
decomposition, simple linear and logarithmic regression,
multiple regression, exponential smoothing, growth curves;
Index numbers.

FIN218

Marketing Law

Contact: Four hours per week for one semester.
Prerequisite: FINlll.
Syllabus: The focus of the course will be upon the
current Trade Practices Act and an examination of the legal
control of restraint of trade, monopolisation, exclusive
dealing, mergers and price discrimination and the prob
lems raised by these phenomena in the national economic
context. The legislation will be discussed from the view
points of government, businessmen and lawyer. Legisla
tionrelating to justification of prices and consumer protec
tion with the allied problems of product liability and
techniques of marketing will also be examined.

FIN222

Commercial Law

Contact: Four hours per week for one semester.
Prerequisite: FIN 111.
Syllabus: The aim of this subject is to make students
aware of the commercial implications of financial deci
sions and to enhance students’ analytical skills in this area.
Topics covered include: negotiable instruments, insurance
law, consumer credit law and bankruptcy.
LATIMER, P., Australian Business Law, CCH, 1987.
PEDEN, J., Cases and Materials on Mercantile Law, (2nd
ed.), Butterworths.

FIN230

Money Market Operations

Contact: Four hours per week for one semester.
Prerequisite: FIN130.
Syllabus: This subject will combine classroom teach
ing and direct observance experience of the money markets
covering the following areas: background to the money
markets, participants, interest rate and exchange rate deter
mination, instruments traded in the money and currency
markets, strategies and money and currency market trading
operations.
CAREW, E., Fast Money 2, Allen and Unwin, Sydney,
1985.
CRAPP, H. & MARSHALL, J., Money Market Maths,
Allen and Unwin, Sydney, 1986.
RIEHL, H. & RODRIGUEZ, R.M., Foreign Exchange and
Money Markets, McGraw-Hill, NY, 1983.

FIN232

Production Planning and Control

Contact: Equivalent of four hours per week over one
semester.
Prerequisites: ADM 150, ADM151.
Syllabus: Planning and controlling inventories and
output levels in production systems including forecasting,
distribution management, materials requirement planning
(MRP), short-run capacity plaiming and control, and proj
ect management.
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BEDWORTH, D.D., & BAILEY, J.E., Integrated Produc
tion Control System: Management, Analysis. Design
(2nd ed.), M Wiley, 1987.
HUTCHINS, D., Just in Time, Gower Technical Press,
1988.
VOSS, C.A. (Ed), International Trends in Manufacturing
Technology-Just in Time Manufacture, IFS Publica
tions, 1988.
Current issues of Harvard Business Review.

FIN233

Monetary Theory and Policy

Contact: Four hours per week for one semester.
Prerequisites: FIN 171, FIN271.
Syllabus: This subject examines the major factors
determining interest rates and exchange rates in a modem
monetary economy. Topics include: home determination,
financial flows, government intervention, inflation and
policy options.

FIN240

Commercial Banking and Finance

Contact: Four hours per week for one semester.
Prerequisite: FIN130.
Syllabus: The aim of the subject is to provide an
overview of commercial banking, and to introduce stu
dents to the concepts and issues involved in the decision
making processes of bank management. Topics include the
commercial banking environment, banking risks and capi
tal adequacy, liquidity management, lending principles
and policies, investment management, and integrative asset
liability management concepts.
GRADDY, D.B., SPENCER, A.H. & BRUNSEN, W.H.,
Commercial Banking, Reston Publishing Co, USA,
1985.
HEMPEL, G.H., COLEMAN, A.B., & SIMONSON, D.G.,
Bank Management, (2nd ed.), John Wiley and Sons,
1986.

FIN245

Company Law and Accounting

Contact: Four hours p>er week for one semester.
Prerequisites: FIN 111 and either ACC103 or ACC104.
Syllabus: Background to company law and the Na
tional Companies and Securities Legislation, the corporate
entity, the process of incorporation, the company constitu
tion, company finance, management and control, under
standing and interpreting company reports, the Seventh
Schedule, accounting standards, issues in company report
ing.
LIPTON, P. & HERZBERG, A., Understanding Company
Law, (2nd ed.). Law Book Co, Sydney, 1986.
WEBB, L., Company Reporting, Chisholm Publications,
1986.
Australian National Companies and Securities Legisla
tion, (5th ed.), CCH, Sydney, 1986.

FIN254

Legal Procedures 2

Contact: Four hours per week for one semester.
Prerequisite: FIN151.
Syllabus: A detailed working knowledge of the civil
legal procedure and forms involved in legal work in Victo
ria: the parties and documents involved in civil litigation
work, the structure of the courts and role of solicitors and
barristers.

Supreme Court Rules, County Court Rules, Justices Act
and Rules.

FIN255

Legal Procedures 3

Contact: Four hours per week for one semester.
Prerequisite: F1N254.
Syllabus: A detailed working knowledge of proce
dures and forms in regard to conveyancing, opening a file,
arranging for search of title, letters to clients and solicitors,
arranging settlement and costing out.
Trartsfer ofLand Act, Property Law Act, Cluster and Strata
Titles Act, Estate Agents Act, Sale ofLand Act.

FIN260

Banking and Lending Practice

Contact: Four hours per week for one semester.
Prerequisites: FIN 130, FIN 111.
Syllabus: Credit and lending decisions - objectives,
analysis of borrowers’ financial statements, banker and
customer, negotiable instruments, securities law, legal
aspects of international trade, electronic banking.
EDWARDS, R. & TUCKER, G., Understanding Cheques
and Payment Orders, Serendip Publications, 1987.
MORGAN, R., Guide to Australian Cheque Law, CCH,
1986.
RAJANAYAGAM, M.J.L., The Law Relating to Nego
tiable Instruments, Butterworths, 1980.
WEAVER, S. A. & CRAIGIE, C.R., Banker and Customer
in Australia, The Law Book Co, 1975.
WEERASOORIA, W.B. & COOP, F.W., Banking Law
and Practice in Australia, Butterworths, 1980.

FIN271

Microeconomics

Contact: Four hours pier week for one semester.
Prerequisite: Nil.
Syllabus: Examination of the inputs for decision making
in respect to pricing and output by business firms in the
Australian economy. An emphasis on those aspects of
traditional economic theory which have applicability in the
business world today.

FIN273

The International Economy

Contact: Four hours per week for one semester.
Prerequisites: FIN171 andFIN271.
Syllabus: Students should gain an appreciation of the
economic development, structure and operation of the
world economy and the impact that these factors have on
the Australian economy. Topics include: development of
the capitalistic economic order; alternative approaches to
economic development and the impact of these approaches
on the world economy; world trade; international organisa
tions and trading blocs; dynamic world influence on the
Australian economy.

FIN275

Futures and Options Markets

Contact: Four hours per week for one semester.
Prerequisite; FIN240.
Syllabus: Introduction to the futures markets, price
relationships, development of futures in Australia, hedging
uses and techniques, introduction to options, role and use
of options, price relationships.

COX, J.C. & RUBENSTEIN, M., Options Markets, Pren
tice-Hall, NJ, 1985.
POWERS, M. & VOGEL, D.,lnside the Financial Futures
Markets, (2nd ed.), Wiley, NY, 1984.
REBELL, A.L. & GORDON, G., Financial Futures and
Investments Strategy, Dow Jones-Irwin, NY, 1984.
SLATYER, C.W., Australian Financial Futures Trading.
Allen and Unwin. Sydney, 1985.

FIN280

Financial Institutions Law

Contact: Four hours per week for one semester.
Prerequisite: FIN260.
Syllabus: Legislation and laws covering different types
of financial institutions; banks, building societies, mer
chant banks, credit unions, finance companies, msurance
companies, regulation of securities markets, legal issues in
financial institutions operations: guarantees, mortgages,
consumer lending and credit laws, specialist banking trans
actions, international banking.
B AXT, R., FORD, H.A. J., SAMUEL, G.J. & MAXWELL,
C., An Introduction to the Security Industry Code,
Butterworths, Sydney, 1982.
BENJAMIN, H., The Sale of Goods, (2nd ed.). Sweet and
Maxwell, London, 1980.
EDWARDS, R. & WESTON, R., International Trade: A
guide to the Australian Exporter, Butterworths, Syd
ney, 1985.
NEVm, P.K., Project Financing, (4th ed.). Euromoney
Publications, London, 1983.
RENDELL, R., International Financial Law, (3rd ed.).
Euromoney Publications, London, 1982.
WOOD, P., Law and Practice ofInternational Trade, (5 th
ed.). Sweet and Maxwell, London, 1984.

FIN299

Law and Managerial
Responsibility

Contact: Four hours per week for one semester.
Prerequisites: FIN122, ADM266
Syllabus: The place of litigation in organisations, line
and staff functions and legal implications, analysis of
current government legislation and structures, overview
and examination of WorkCare, wage and salary admini
stration, equal employment legislation, quality of work life
issues in terms of legal requirements.

nN300/301 special Studies Subjects
Contact: Independent study equivalent to four hours
per week for one semester.
Prerequisite: Students will normally have completed
the first two years of their Business degree course.
Syllabus: Students opting for special studies subjects
offered by the School of Banking and Finance will need to
find a research area for individual investigation under the
supervision of an appropriate member of staff. Proposals to
undertake a special studies subject should be prepared at
least six weeks before the start of the semester, in order for
the student to arrange a supervisor and finalise a viable
study program with a written contract detailing perform
ance requirements and assessment methods. A literature
review and a substantial report is normally required for
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formal assessment and an oral examination may also be
requested. Information on staff members particular areas
of banking and finance can be obtained from the Secretary
of the School of Banking and Finance, or the DSBS office.

FIN302

Business Chinese 1

Contact: Six hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject provides a practical introduc
tion to standard (Mandarin) Chinese in everyday and
business situations. Topics include: introductions; exchange
of information; numbers; expressions of time; dining at
hotels, restaurants; socialising; entertainment; currency;
asking directions; telephone procedures.

FTN303

Business Chinese 2

Contact: Six hours per week for one semester.
Prerequisite: FIN302.
Syllabus: This subject continues the work covered in
FIN302, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: planning daily
activities; seeking medical treatment; entertainment in
China; common topics of conversation; preparation for
long distance journeys; Chinese festivals; sale/purchase of
technical equipment, raw materials; arranging methods of
payment.

FIN306

Business Japanese 1

Contact: Six hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject provides basic communicative
competence at spoken Japanese, and provides an introduc
tion to written Japanese. Topics include: introductions;
exchange of information; numbers expressions of time;
dining at hotels, restaurants; socialising; entertainment;
currency; asking directions; telephone procedures.

FIN307

Business Japanese 2

Contact: Six hours per week for one semester.
Prerequisite: FIN306.
Syllabus: This subject continues the work covered in
FIN306, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: personal life;
exchanging information; invitations; shopping; personal
business etiquette; prices; buying and selling; tourism. It
also introduces additional Kanji and discusses honorifics.

FIN313

Capital Gains Tax

Contact: Four hours per week for one semester.
Prerequisite: FIN393
Syllabus: To introduce the concepts in Part IRA of the
IncomeTax Assessment Act 1936 (Cth) commonly known
as the Capital Gains Tax provisions and to examine how
these provisions apply in practice and in relation to other
provisions of the Act.
CCH Master Tax Guide (latest ed.).
CCM Capital Gains Tax (latest ed.).
Income Tax Assessment Act 1936 (Cth).

FIN320

International Law

Contact: Four hours per week for one semester.
Prerequisite: FIN 111.
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Syllabus: This subject examines the law affecting a
person engaged in international business either in Australia
or from Australia. Areas treated are international trade
conventions, tariffs and trade, exports, carriage of goods by
sea and air, bill of landing and The Hague rules, payment
and documentary credits, negotiable instruments, interna
tional commercial arbitration, the role of confirming houses
and merchant banks, marine insurance, taxation and the
protection of trade marks and patents.

FIN321

Business Chinese 3

Contact: Six hours per week for one semester.
Prerequisite: FIN303.
Syllabus: This subject continues the work covered in
FIN303, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: parts of speech;
numerals; simple and compound sentences; cultural and
business topics.

FIN322

Business Chinese 4

Contact: Six hours per week for one semester.
Prerequisite: FIN321.
Syllabus: This subject continues the work covered in
FIN321, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: parts of speech;
simple and compound sentences; sentence members; culturaJ topics.

FIN323

Business Chinese 5

Contact: Six hours per week for one semester.
Prerequisite: FIN322.
Syllabus: This subject continues the work covered in
FIN322, and will emphasise the acquisition of practical
language skills for aural comprehension and exjjression, as
well as cultural and business topics.

FIN324

Business Chinese 6

Contact: Six hours per week for one semester.
Prerequisite: FIN323.
Syllabus: This subject continues the work covered in
FTN323, and will emphasise the acquisition of practical
language skills for aural comprehension and expression, as
well as cultural and business topics.

FIN325

Business Japanese 3

Contact: Six hours per week for one semester.
Prerequisite: FIN307.
Syllabus: This subject continues the work covered in
FIN307, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: grammar and
vocabulary; 20 additional characters per week; honorifics
and etiquette usage; cultural and business topics.

FIN326

Business Japanese 4

Contact: Six hours per week for one semester.
Prerequisite: FIN325.
Syllabus: This subject continues the work covered in
FIN325, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: grammar and
vocabulary; 20 additional characters per week; honorifics
and etiquette of a higher nature; business and cultural
topics.

FIN327

Business Japanese 5

Contact: Six hours per week for one semester.
Prerequisite: FIN326.
Syllabus: This subject continues the work covered in
FIN326, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: grammar and
vocabulary; 15 additional characters per week; honorifics
and etiquette of a higher nature; business and cultural
topics.

FIN328

Business Japanese 6

Contact: Six hours per week for one semester.
Fherequisite: FIN327.
Syllabus: This subject continues the work covered in
FIN327, and will consolidate and build on the sentence
patterns and vocabulary. Topics include: grammar and
vocabulary; 15 additional characters per week; honorifics
and etiquette of a level suitable for interaction in social and
business settings; business and cultural topics.

FIN329

Multinational Trade and Industry

Contact: Four hours per week for one semester.
Prerequisites: FIN171 and FIN271.
Syllabus: This subject will provide students with an
understanding of the issues and concepts that underpin
Australia’s main microeconomic policies, with particular
emphasis on policies affecting international trade. Topics
include: industry policy; industry regulation; tariffs and
trade; resource policy; foreign investment policy; assis
tance to agriculture; international institutions.

FIN330

Case Studies in International
Trade

Contact: Four hours per week for one semester.
Prerequisites: FIN240 and FIN273.
Syllabus: Students will deepen their knowledge of
Australia’s traditional and emerging trading partners
through lecture contact with business people who have
successful record in this field. Case studies of particular
countries, covering economic, legal and financial aspects,
will also be undertaken.

FIN333

International Banking and
Finance

Contact: Four hours per week for one semester.
Prerequisite: F1N240.
Syllabus: The international monetary system, debt and
country risk, the foreign exchange market, hedging, corpo
rate use of the foreign exchange market, the Euromarkets,
foreign banks, multinational banking, tax havens and off
shore financial centres.

FIN361

Law in Labour Relations

Contact: Four hours per week for one semester.
Prerequisite: FIN 111.
Aim: The aim of this subject is to provide students with
a sound knowledge of the legal background to relationships
between labour and management.
Syllabus: The contract of employment and the com
mon law; the effect of Federal and State awards on the
contract of employment; industrial injuries; discrimina
tion; unemployment benefits and retraining.

FIN363

Investments and Portfolio
Management

Contact: Four hours per week for one semester.
Prerequisite: FIN240.
Syllabus; Evaluation, formulation and implementation
of a flexible portfolio policy and management. Yield
patterns in the Australian capital market, value analysis
and selection of securities, forecasting, portfolio theory,
construction and management.
SHARPE,
Investments, (3rded.), Dryden, NY, 1985.

FIN365

Treasury Management

Contact: Four hours per week for one semester.
Prerequisite: FIN240.
Syllabus: Treasury functions, risk assessment evalu
ation, strategy formulation and implementation, liquidity
and cash management, audit and control.
FABOZZI, F.J. & MASONSON, L.N. (Eds.), Corporate
Cash Management, Dow Jones-Irwin, NY, 1985.
STIGUM, M.L. & BRANCH, R.O. Jnr., Managing Bank
Assets and Liabilities, Dow Jones-Irwin, NY, 1983.

FIN370

Labour Economics

Contact: Four hours per week for one semester.
Prerequisites: FIN171 and FIN271.
Syllabus; A study of the Australian labour market with
a view to identifying the factors which influence the supply
of and the demand for labour in that market. An examina
tion of the system of wage determination will be under
taken to ascertain what contributes to wage differentials
and labour market issues such as institutional rigidities and
technological change.

FIN372

Public Finance

Contact: Four hours per week for one semester.
Prerequisites: FIN171 and FIN271.
Syllabus: The role of the government in the economy.
Ways of measuring the size of the government in the
economy. Government revenue raising, financing a govenunent deficit - what to do with a surplus, concepts of the
National Debt. Government outlays - types and trends in
government expenditure and outlays. Federal/State finan
cial relations. Objectives of taxation policy in Australia,
the tax base, the incidence of various taxes, tax reform in
Australia. Evaluation of public expenditure programs.
Income distribution and implication for resource alloca
tion.
GROENEWEGAN, P.D., Public Finance in Australia:
Theory and Practice, Prentice-Hall, (2nd ed.), 1984.
GROENEWEGAN, P.D, (Ed.), Australian Taxation Pol
icy, Longman Cheshire, 1980.

FIN373

Managerial Economics

Contact: Four hours per week for one semester.
Prerequisites; FIN171, FIN271 andMAT164.
Syllabus; An overview of corporate economics; de
mand and supply analysis; analysis of market structure;
budget decisions; strategic planning.

FIN380

Lending Decisions and Pricing

Contact: Four hours per week for one semester.
Prerequisites: FIN240 and FIN260.
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Syllabus: Background to lending decisions, loan pric
ing - methods and realities, project finance, cash flow
finance, company expansion, diversification and start-up
finance, takeover, acquisition, merger and management
finance, liquidations, inventory and accounts receivable
finance, international lending, syndicated lending, real
estate lending, consumer lending and pricing.
BRUCE. R..McKERNB., POLLARD,!. & SCULLY.M.,
Handbook ofAustralian Corporate Finance, (2nd ed.).
Butterworths. Sydney. 1986.
Chisholm Institute of Technology Case Study Notes.

FIN393

Taxation Law

Contact: Four hours per week for one semester.
Prerequisites: FIN115 and ACC249 for Accounting
students; and FIN 111 and FIN245 for Banking and Finance
students.
Syllabus: The taxable subject; income recognition;
nature of income; classes of income; trading stock; assess
able income and exempt income; allowable deductions;
special classes of taxpayers including trusts, partnerships,
and companies, primary production; objections and ap
peals.

FIN395

Tax Planning

Contact: Four hours per week for one semester.
Prerequisite: F1N393.
Syllabus: Tax planning with particular reference to
legal decisions affecting trusts, partnerships, companies,
tax avoidance, residence, source, objectives and appeals.

FIN418

Marketing Law

Contact: Four hours per week for one semester.
Prerequisite: FIN 111.
Syllabus; The regulation of marketing mix elements;
the product itself, pricing, packaging, advertising, sales,
distribution and after sales service. The regulation of
competition.

FIN613

Advanced Company Law

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus; An in-depth study of the company as a
corporate entity, contractual effect of the memorandum
and articles of association, the raising and maintenance of
capital (including loan finance, and a consideration of the
kinds of securities av ailable), the rights of shareholders, the
relationship of the company to parties dealing with it,
reporting requirements, the duties of its directors and
officers, and the control of takeovers.

FIN614

Commercial Banking Decisions

Contact: Three hours per week for one semester.
Prerequistes: ACC625, FIN626.
Syllabus: Problems with accounting reports; ratio
analysis; credit analysis/project analysis; loan security;
cash flow lending; asset based financing; capital projects;
effects of financial intermediation upon the bank’s balance
sheet.

FIN615

Competition and Consumer Law

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: In-depth study of trade practices including
cartelisation and its various forms: price fixing; exclusive
dealing; contracts in restraint of trade. Monopolisation and
its various forms: price discrimination, mergers, RPM,
consumer protection on a federal and state level and credit
law affecting merchandising.
Trade Practices Act (Federal).

FIN616

International Banking and
Finance

Contact: Three hours per week for one semester.
Prerequisites: ACC625, FIN614, F1N626 and FIN638.
Syllabus; The international financial system; the Euro
pean monetary system and the EEC; Euro-Markets; trade
finance and trade facilitation agencies; international bank
management issues; global banking issues; country risk
analysis; effect on banks of catering to needs of multinational/transnationals; interaction between politics, public
policy and international banking.

FIN617

Corporate Secretarial Practice

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject comprises two segments: The
Administrative Function in Business and Government:
Management fundamentals; investigations, planning coor
dination, control, communication, forecasting, budgeting,
committees; departmental organisation; record mainte
nance, security; system analysis and design; documents
and form design; office equipment and layout; manage
ment responsibility and EDP; credit management; insur
ance; business names, patents, trade marks, copyright;
export and import procedures; the law and procedure of
meetings.
The Law and Procedure of Meetings: Private and
public meetings; conduct, notice, quorum, agenda; rules of
debate; notions, amendments, addendums, proxies; defa
mation; terms; minutes; company meetings: directors,
members, creditors; Stock Exchange requirements as to
meetings of listed companies.

FIN618

Financial Institution’s Planning
and Strategy

Contact: Three hours per week for one semester.
Prerequisites: ACC625, FIN614, FIN616, FIN626,
FIN627 and FIN638.
Syllabus: Bank organisational structure; external fi
nancial environment and constraints; future horizons;
marketing positions; strategy formulation; relationship
banking; new financial services; effects of strategy and
products on banks financial statements; promotion and
delivery of financial services; financial strategy manage
ment evaluation.

FIN619

International Trade Law and
Export Procedures

Contact: Three hours per week for one semester.
Prerequisite: Nil.
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Syllabus: Law of international trade, sales transac
tions, rights and duties and legal aspects of financing
international trade. Shipping documents, methods of pay
ment, overseas sales representation. Dispute resolution,
litigation and arbitration.

FIN620

International Banking & Finance

Contact: Three hours per week for one semester.
Prerequisite: Successful completion of Semester 1 and
Semester 2 of 1st Year of Graduate Diploma in Interna
tional Business.
Syllabus: International financial markets, forecasting
exchange rate movements and financing decisions under
different exchange rate regimes.
International capital budgeting decisions, foreign
exchange market tax havens, balance of payments theory
and countertrade practices.

FIN621

International Economics

Contact: Three hours p>er week for one semester.
Prerequisite: Nil.
Syllabus: This subject introduces students to the role of
economics in international trade. Topics include: the eco
nomic importance of trade, barriers to international trade,
the regionalisation of trade, exchange rate determination,
advanced balance of payments theory and the domestic
impact of the international economy.

FIN622

Capital Markets, Financial
Institutions and Funding Decisions

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: In this subject students examine: the struc
ture and operation of the financial system, financial insti
tutions and financial intermediation, yield curve analysis
and interest rate and exchange rate management.
Students also investigate sources of short term, me
dium term and long term finance, lending/borrowing crite
ria and cases in determining a funding plan.

FIN623

International Accounting and
Taxation

Contact: Three hours p>er week for one semester.
Prerequisite: Nil.
Syllabus: Accounting topics include: accounting for
foreign currency translation, international consolidation
principles and international management accounting sys
tems. Taxation topics include: sources and residence, taxa
tion of non-residents, foreign source income and interna
tional tax planning.

FIN626

Capital Markets, Financial
Institutions and Funding Decisions

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Development of money and financial mar
kets and financial flows analysis; intermediation; eco
nomic role of the different financial institutions; determi
nation of interest rates and yield curve analysis in financial
markets; exchange rates and money supply; sources of
short term, medium term and long term finance; sources of
overseas borrowing; an introduction to interest rate and

exchange rate management; performance of the financial
system.

FIN627

Treasury Management for
Financial Institutions

Contact: Three hours per week for one semester.
Prerequisites: ACC625, FIN614, FIN638 and FIN626.
Syllabus: Risk management; investment management;
costing and pricing; hedging mechanisms; integrative assets/
liability management; capital management.

FIN635

Portfolio Management and Theory

Contact: Three hours per week for one semester.
Prerequisites: ACC625, FIN614, FIN616, FIN626,
FIN638 and nN627.
Syllabus: Investment markets, sources of information
and investment stategies; measuring investment return and
risk; capital asset pricing model; arbitrage pricing theory;
taxation; shares and share analysis; valuation; commodi
ties and financial future markets; real estate; portfolio
management; asset allocation; monitoring.

FIN638

Banking Law and Practice

Contact: Three hours per week for one semester.
Prerequisites: ACC625, FIN626.
Syllabus: Legal background of the Australian financial
system; banker-customer relationship; legal structures and
nature of customers; financial instruments; legal aspects of
negotiable and allied instruments in trade; electronic bank
ing and legal issues.

FIN639

Penalties and Prosecutions

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Specific anti-avoidance legislation s260 and
Part IV A, liability of tax advisors, collection of tax from
taxpayers debtors, departure prohibition orders, penalities.
Tax Offences s8A-s8ZN Taxation Administration Act
1953 (Cth), Tax File Number System and Privacy legisla
tion.

FIN640

Business Law

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Contract Law in Australia; elements of a
contract; terms of a contract; matters affecting the validity
and enforceability of a contract; parties rights and obliga
tions; discharge of a contract; remedies for breach; types of
insurance; the duty of utmost good faith in relation to
insurance contracts; insurable interests; disclosure and
misrepresentations; the insurance contract; expiration,
renewal and cancellation; insurance intermediaries; con
cept of negotiability; types of negotiable instruments and
users.

FIN641

Economics

Contact: Three hours per week for one semester.
Prerequiste: Nil.
Syllabus: Analysis of supply and demand; macro and
micro economics; intermediate price theory; market struc
ture; competitive policy; the macro economy; the Keynsian
model; Government stabilization policy; policy debates.
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FIN642

Company & Commercial Law

Contact: Three hours per week for one semester.
Prerequisite: ACC640.
Syllabus: Law relating to sole trader, partners, joint
ventures, companies, trusts.

FIN643

Taxation Administration

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Objections and Appeals, Reviews to Admin
istrative Appeals Tribunal and appeals to Federal Court,
Collection of Tax, Preparation of Returns, Tax Audits,
access to information from the FCT, S263 and S264.
Freedom of Information Act 1982 (Cth), Administrative
Decisions Judicial Review Act 1977 (Cth), Administrative
Appeals Tribunal Act 1975 (Cth).

FIN645

Taxable Entities

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject will cover: taxation of compa
nies, shareholders, trusts, beneficiaries, partners and part
nerships.

FTN646

Capital Gains Tax

Contact; Three hours per week for one semester.
Prerequisite; Nil.
Syllabus: Identification of Capital Gains Taxable Asset,
acquisition and disposal, calculation of net capital gains
and losses, effect of rollovers. Capital Gains Tax conse
quences on return of capital, bonus shares, convertible
notes, options, employee share schemes. Capital Gains
Tax effects entrusts, companies, partnerships and superan
nuation funds, tax planning for Capital Gains Tax, tax
consequences of death and change of residence.

F1N647

Remuneration and Retirement
Packages

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Specific deductions. Fringe Benefits in de
tail including: Loan Fringe Benefits, Car Fringe Benefits,
Property Fringe Benefits, Residual Fringe Benefits, Super
annuation, Occupational and Supierannuation Standards
Act 1987 (Cth), Taxation of Eligible Termination Pay
ments, preparation of Fringe Benefits Tax Returns.

FIN648

International Tax

Contact; Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Residence, Source, Withholding Taxes,
Foreign Tax Credit System, Tax Havens, Double Tax
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FIN649

Taxation Law and Practice

Contact: Three hours p>er week for one semester.
Prerequisite: FIN642.
Syllabus: The taxable subject; income recognition;
nature of income; classes of income; trading stock; assess
able income and exempt income; allowable deductions;
special classes of taxpayers including trusts, partnerships
and companies; p»rimary production; objections and ap
peals.

FIN644

Treaties, Thin Capitalisation specific exemptions dealing
with international aspects of tax. Double Tax Treaties,
proposed accruals system of foreign taxation. Foreign Tax
systems.

Current Issues in Taxation and
Tax Planning

Contact; Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Recent tax planning techniques, recent cases
and rulings of the Federal Commissioner of Taxation.
Possible future tax law changes such as the Accruals
foreign tax system, particular relevant practical problems
in taxation, selection of miscellaneous topics not covered
in other subjects depending on current importance of
issues.

FIN650

Indirect Taxes

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus; Sales Tax, Customs and Excise Duties, Payroll
Taxes, Bank Account Debits Tax, Financial Institutions
Duty, Land Tax, Stamp Duties.

FIN691

Tax Planning

Contact; Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Common techniques used in tax planning;
the use of various forms of taxpaying entities: partnerships,
trusts, interposed companies; the special problems of pri
vate companies; taxation of dividends: problems concern
ing rebates; loss companies: utilisation of past losses; tax
problems of international and offshore operations: interna
tional agreements; the use of superannuation and other
fringe benefits for employees; tax planning for senior
executives; statutory attempts to avoid avoidance.
References: The relevant statutes. Other to be advised.

MAT123

Mathematics for Computing

Contact: Four hours per week for one semester.
Prerequisite; Year 11 Mathematics or equivalent.
Syllabus: Number systems: N, Z, Q, R, positional
notation, conversion to and from other bases, number
storage in computers and limitations. Logic and set theory:
propositions, logical operators, predicate logic and quanti
fiers, methods of proof including mathematical induction,
set algebra, power set, product set, partitions of a set.
Relations and functions: binary relations, graphical repre
sentation, properties of relations, equivalence relations,
composition of relations, functions, injections, surjections,
bijections. Graphs; simple graphs, trees, application to
sorting and searching. Descriptive statistics: a comparison
of classical and modem techniques to summarise data; use
of available computer packages. Probability and random
variables: binomial, Poisson and normal distributions.
Text; SKVARCIUS, R. & ROBINSON, W.B., Discrete
Mathematics with Computer Science Applications,
Benjamin/Cummings, 1986.
ANDERSON, D.R., SWEENEY, D.J. & WILLIAMS,
T.A., Statistics for Business and Economics, (3rd ed.).
West Pub. Co., 1987.

BHATTACHARYYA. G.K. & JOHNSON. R. A., Statisti
cal Concepts and Methods, 1977.
MOLLUZZO, J.C. & BUCKLEY, F., A First Course in
Discrete Mathematics, Wadsworth, 1986.
REES, D.G., Essential Statistics, Chapman and Hall, 1985.
STANAT, D.F. & Me ALLISTER, D.L.F., Discrete Mathe
matics in Computer Science, Prentice-Hall, 1977.
VELLEMAN, P.F. & HOAGLIN, D.C., Applications,
Basics and Computing of Exploratory Data Analysis,
Duxburg Press, 1981.

MAT 161

Business Statistics

Contact: Two hours per week for one semester.
Prerequisite: Nil.
Syllabus: Use and interpretation of statistics; frequency
distributions; association of variables; summary statistics
for average value, variation, correlation; time series; simple
linear regression; graphical techniques.
Students will be required to have the use of a suitable
calculator.

MAT164

Business Mathematics and
Statistics

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Descriptive statistics for one and two vari
ables; time series and forecasting; linear functions; use of
a statistical package; introduction to probability; confi
dence limits and hypothesis tests; simple and compound
interest; mathematics of finance.

MAT166

Statistics and Business
Mathematics

Contact: Two hours per week for one semester.
Prerequisite: Nil.
Syllabus: Review of basic algebra; solution of equa
tions; introductory calculus; introductory (descriptive)
statistics; introduction to probability.

MAT665

Statistics for Marketers

Contact: Three hours per week for one semester.
Syllabus: A course in basic statistics designed for post
graduate students in the field of marketing. The topics to be
covered include: descriptive statistics, empirical distribu
tions, probability distribution, probability models, hypothe
sis testing, goodness-of-fit tests, contingency tables, short
term forecasting and least squares curve fitting techniques.
AAKER, D.A. & DAY, G.S., Marketing Research, Wiley,
1983.
EPPER, G.D. & GOULD, F. J., Quantitative Concepts for
Management, Prentice-Hall, 1979.
LEVIN, R.I., Statistics for Management, Prentice-Hall,
1987.

MKT112

Marketing Theory and Practice

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: The history of marketing and the develop
ment of the marketing concept; the analysis of marketing
situations into organisation, market, competition, resources
supply, regulation, pressure group and economics compo

nents; marketing strategy and public relations; tactical
marketing including the product, pricing, packaging, ad
vertising, direct mail, exhibition, sales literature, merchan
dising, sales promotion, selling, distribution and after sales
service; organising and controlling marketing.

MKT113

Statistics for Marketing

Contact: Four hours per week for one semester.
Prerequisite: MAT166.
Syllabus: Normal distribution; sampling distributions;
introduction to SPSS; relationships between variables;
cross-tabulation, simple and multiple linear regression,
one way ANOVA; introduction to forecasting.

MKT115

Applied Marketing

Contact: Two hours per week for one semester.
Prerequisite: MKT 112.
Syllabus: This unit exposes students at an early stage in
their course to some conceptual and specialist areas of the
discipline and provides them with a vehicle to present their
ideas in both a written and oral way.
Assessment: Written and oral presentations and par
ticipation.

MKT123

Introduction to Agribusiness

Contact: Four hours per week for one semester.
Prerequisite: Nil
Syllabus: This subject introduces students to the agri
business system as a whole and develops an understanding
of the linkages between the components of the system.
Topics include a statistical description of the agribusiness
sector; the organisation of the agribusiness channel; pxjwer
relationships in the channel and an in-depth look at the
production, processing and marketing of a selection of
food and fibre products. Case studies are used to apply the
ideas learnt in the core business units to agribusiness
organisations.
BEIERLEIN, J.G., SCHNEEBERGER, K.C.,
OSBURN,D.D., Principles of Agribusiness Manage
ment.

MKT210

Operations Process

Contact: Four hours per week for one semester.
Prerequisite: MATI 66.
Syllabus: To enable business graduates to interact and
communicate effectively with the operations functions.
This requires an understanding of both the activities in
volved in the operations function and the decision making
techniques needed to manage and control it.
Assessment: Assignment 30 per cent; Field Study
Report 30 per cent; Examination 40 per cent.
BESTWICK, P.F. and LOCKYER, K., Quantitative Pro
duction Management, Pitman, 1982.
BUFFA, E.S., Modern ProductionJOperations Manage
ment, (7th ed.), Wiley, 1983.

MKT211

Buyer Behaviour

Contact: Four hours per week for one semester.
Prerequisites: MKTl 12 and MKTl 15.
Syllabus: Introduction to consumer and industrial buyer
behaviour, the individual, personality, attitudes, attitudes
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change, culture, social influences, family influences, diffu
sion and adoption, decision processes, market segmenta
tion, consumerism.
ASSAEL, Consumer Behaviour and Marketing Action,
Kent, 1984.
SCHIFFMAN & KANUK, Consumer Behaviour, Pren
tice-Hall, 1983.

MKT212

Marketing Research

Contact: Four hours per week for one semester.
Prerequisites: MKTl 13 and MKT115.
Syllabus: Introduction, importance to marketing, deci
sion process, problem identification, planning and over
seeing a research project, sources of information, question
naire design, sampling, group interviews, depth inter
views, data analysis, research reporting, managing market
ing research.
AAKER & DAY, Marketing Research, Wiley, 1983.
KINNEAR & TAYLOR, Marketing Research, McGrawHill, 1983.

MKT213

Marketing Support Systems

Contact: Four hours p)er week for one semester.
Prerequisites: COT173 (formerly EDP172), MKTl 13
and MKTl 12.
Syllabus: Information technology, impact of Informa
tion technology on marketing, decision support systems in
marketing. Creating models for decision making in mar
keting, information needs of decision makers, data base
utilisation, solving non-routine and financial marketing
p>roblems with software packages. A hands-on course with
spreadsheets, databases, modelling packages and commu
nication systems.
BUZZEL, R.D. (Ed.), Marketing in an Electronic Age,
Harvard Business Pubs., 1985.
FITZROY, V., Analytical Methodsfor Marketing Manage
ment, McGraw-Hill, 1976.
RENDER, B. & STAIR, R.M., Quantitative Analysis for
Management, (2nd ed.), Allyn and Bacon, 1985.

MKT220

Marketing Planning and Control

Contact: Four hours p>er week for one semester.
Prerequisite: MKTl 12.
Syllabus: Marketing planning procedure and admini
stration; evaluation and control in marketing planning;
Australian case studies in corporate marketing planning
and strategy; designing a product strategy; monitoring
existing products, developing new products; promotion
strategies; distribution strategies.
McEXDNALD, M., Marketing Plans, Heinemann, 1984.

MKT222

Agricultural Systems

Contact: Thirteen hours p>er week for one semester at
the Dookie Campus of VCAH.
Prerequisites: Nil
Syllabus: This subject introduces agricultural produc
tions as a biological process. Composition and structure of
soils, plant and animal systems, interactions between soils,
plant and animals and how these affect the efficiency of
agricultural production systems. This subject makes exten
sive use of the farm enterprises at VCAH Dookie.
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CAMPBELL, K.O. and BAUYER, J.W., The Scientific
Basis ofAgriculture, University Press, Sydney, 1988
REID, R.L., A Manual ofAustralian Agriculture (4th ed.),
Heinemann, Sydney, 1981

MKT224

Communication and
Information 1

Contact: Four hours p>er week for one semester at the
Dookie Campus of VCAH.
Prerequisites: Nil
Syllabus: Introduction to computer op>erating systems,
word processing, spreadsheets and databases; alternative
communication channels; learning processes; information
collection and retrieval; writing and sjieaking skills.
BARKER, L.L., Communication, Prentice Hall Inc, 1984
RUSSELL, H.M., (ed). Guide to Australian Agricultural
Information Systems, Dept. Agriculture, Victoria.

MKT225

Physical Sciences 1

Contact: Five hours p>er week for one semester at the
Dookie Campus of VCAH.
Prerequisites: Nil
Syllabus: Physical quantities and units, physics in
agricultural studies, energy use in agriculture, water supply
and hydraulics, physical parameters of agricultural ma
chinery, electricity, atomic structure, quantities in chemis
try, carbon chemistry and biological comjxjunds, major
classes of reactions.
ATKINS, P.W. & CLUGSON, M.J. Principles ofPhysical
Chemistry, Longman, UK, 1982.
BESANKO, R.J., & JENKINS, T.H., General Engineer
ing Science, Oxford University Press, London, 1973.

MKT226

Agricultural Systems 2

Contact: Five hours per week for one semester at the
Dookie Campus of VCAH.
Prerequisite MKT222
Syllabus: Animal and plant health, factors affecting
health, management of the environment of animals and
plants (animal housing, irrigation systems), labour effi
ciency in agricultural production, plant and animal breed
ing, harvesting and post-harvest handling of agricultural
and horticultural products.
References: As for MKT222

MKT227

Communication and
Information 2

Contact: Four hours pier week for one semester at the
Dookie Campus of VCAH.
Prerequisites: MKT224
Syllabus: This subject is a continuation of MKT224,
Communication and Information 1. The syllabus is the
same as for MKT224.

MKT228

Physical Sciences 2

Contact: Five hours per week for one semester at the
Dookie Campus of VCAH.
Prerequisites: MKT225
Syllabus: Surveying, design and installation of irriga
tion systems, engineering properties of soils, agricultural
structures, envirorunental modification, acids, bases and

buffers, redox systems, agricultural chemicals.
References: As for MKT225

MKT229

Farm Management Economics

Contact: Four hours per week for one semester at the
Dookie Campnis of VCAH.
Prerequisites: Nil
Syllabus: Farm accounting, gross margin analysis,
budgeting, opportunity cost, marginal analysis, production
economics, supply and demand theory, the determinants of
supply for agricultural products.
KAY, B.D. , Farm Management: Planning Control and
Implementation, McGraw Hill, Sydney, 1986
MAKEHAM, J.P. & MALCOLM L., The Farming Game,
Gill, Armidale, 1981.

MKT230

Government and Agribusiness

Contact: Four hours p>er week for one semester at the
£>ookie Campus of VCAH.
Prerequisite: Nil
Syllabus: The impact of macroeconomic jx)licy on
agribusiness, history of agricultural policy in Australia, the
resjxjnsibilities of the Commonwealth and State govern
ments, agricultural policy in develop>ed and developing
countries, international trade policy. Government and rural
resource management. Government and the food process
ing industry, patents, plant variety rights.
CAMPBELL , K.O. & FISHER, B.S., Agricultural Mar
keting and Prices, Longman-Cheshire, Melbourne,
1982.
SEIPER, E., Rationalising Rustic Regulation, CIS, 1987.

MKT249

Product Management

Contact: Classes of four hours per week for one semes
ter.
Prerequisites: MKT112, ACC103.
Syllabus: This subject aims to develop an in-depth
understanding of the techniques used to successfully de
velop and manage products and brands. It also aims to
explore the role of a product and brand manager within the
organisation.
Assessment: Assignments andCases, Field Work Study,
Participation and Examination.
CRAWFORD, C.M., New ProductionManagement, Irwin,
1983.
URBAN, G.C. & HAUSER, J.R.,DesignandMarketing of
New Products, Prentice-Hall, 1980.

MKT250

Retail Management Principles

Contact: Four hours pjer week for one semester.
Prerequisite: MKT112.
Syllabus: An overview of retailing from a management
p)ersp>ective. The development of retailing; the Australian
retail industry and its environment; merchandising plan
ning, control and distribution; pricing merchandise; selling
and sales pn’omotion; store location, layout and presenta
tion.
DAVIDSON, SWEENEY & STAMPFL, Retailing Man
agement, (Sth ed.), Wiley, 1984.
MASON, B. & MAYER, M.L., Modern Retailing Theory
and Practice, Business Publications, 1987.

MKT251

Social Marketing

Contact: Four hours p)er week for one semester.
Prerequisites: MKTl 15 and MKTl 12.
Syllabus: Understanding the non-profit market; mar
ket analysis; the marketing program; administration and
control and applications.
KOTLER, P., Marketing for Non-profit Organisations,
(2nd ed.), Prentice-Hall, NJ, 1982.

MKT276

Agribusiness Marketing
Management

Contact: Four hours per week for one semester.
Prerequisite: MKTl 12
Syllabus: Functional, institutional and managerial
approaches to the marketing of food and fibre; marketing
efficiency; alternative channels for marketing food and
fibre products; introduction to transpjort economics and
logistics; grading; power relationships in the agribusiness
channel; consumer and industrial buyer behaviour in food
marketing; the development of new food products.
BRANSON, R.E. & NORWELL, D.G., Introduction to
Agricultural Marketing, McGraw Hill , New York,
1983.
RHODES, V.J., The Agricultural Marketing System, John
Wiley and Sons, New York, 1980.

MKT280

Logistics Elements

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Overview of logistics elements; introduction
to physical distribution functions; commercial logistics
information systems; materials management; customer
service via distribution channels.
GILMOUR, P. (Ed.), Physical Distribution Management
in Australia, (2nd ed.), Longman Cheshire, 1979.
SCHARY, P.B., Logistics Decisions: Text and Cases,
Dryden Press, 1984.

MKT300/301 Special Studies Subjects
Contact: Independent study equivalent to four hours
per week for one semester.
Prerequisite: Students will normally have completed
the first two years of their Business degree course.
Syllabus: Students opting for special studies subjects
offered by the School of Marketing will need to find a
research area for individual investigation under the super
vision of an app>rof)riate member of staff. Proposals to
undertake a special studies subject should be prepared at
least six weeks before the start of the semester, in order for
the student to arrange a supervisor and finalise a viable
study program (with a written contract detailing perform
ance requirements and assessment methods). A literature
review and a substantial report is normally required for
formal assessment and an oral examination may also be
requested. Information on staff members’ interests in par
ticular areas of marketing can be obtained from the Secre
tary of the School of Marketing or the David Syme Busi
ness Schools Administrative Office.
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MKT312

Marketing Management

Contact: Four hours of class work for one semester.
Prerequisites: MKT212. MKT213 and MKT249.
Syllabus: The development of corporate marketing
strategies; marketing planning procedure and administra
tion; evaluation and control in marketing planning; Austra
lian case studies in corporate marketing planning and
strategy. Concepts of product management; designing a
product strategy; monitoring existing products; develop
ing new products.
ANSOFF, H.I., Corporate Strategy, Penguin, 1968.
CRAVENS, Strategic Marketing, Irwin, 1982.
CRAWFORD, C.M., New Products.
OHMAE, K., The Mind of the Strategist, Penguin, 1983.
HISRICH, R.D. & PETERS, M.P., Marketing Decisions
for New and Mature Products, Merrill Columbus,
1984.
Harvard Business Review, Marketing Planning and Strat
egy Series, (Parti,II, IH,IV).

MKT313

Strategic Marketing

Contact: Four hours class work for one semester.
Prerequisites: MKT211, MKT212 and MKT312. If
possible this unit should be studied after all other compul
sory units are completed.
Syllabus: The development of appropriate market strate
gies and plans for a range of products, through the use of
cases. This course builds on the theories explored in
MKT112 and sharpens the students ability to analyse,
evaluate and implement successful changes in the market
ing mix. A theoretical grounding in sales management,
marketing research, buyer behaviour and promotion will
be helpful to the student undertaking this unit.
RING, NEWTON, BORDEN & BIGG ADIKE, Decisions
in Marketing - Cases ondText, Business Publications,
1984.

MKT320

Industrial Marketing

Contact: Four hours per week for one semester.
Prerequisites: All first year subjects and MKT212.
Syllabus: Industrial marketing in perspective, indus
trial marketing research, organisational buyer behaviour,
structure of Australian industry, new industrial products,
marketing strategy and program development, production
and logistical interface, industrial channel decisions, in
dustrial communications, selling and industrial salesforce
issues, industrial post-sale service. The subject is taught by
case studies and specified literature reading plus a field
study done in a syndicate mode.
HUTT, M.D., & SPEH, T.W., Industrial Marketing Management, Dryden, 1985.
LAPLACA, P.J., Industrial Marketing Management Cases and Readings, Random House, 1984.
LINK, P.L., Marketing of Technology, Nelson, 1987.

MKT321

Agribusiness Strategy

Contact: Four hours per week for one semester.
Prerequisite: MKT220
Syllabus: Alternative approaches to planning; strate
gic planning - philosophy and techniques; competitive
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strategy; technology and innovation management; ethical
issues.
ANSOFF, I., Corporate Strategy, Penguin, 1987
LINK, P., The Marketing ofTechnology, Thomas Nelson,
Australia, Melbourne, 1987

MKT322

Animal Management

Contact: Four hours per week for one semester at the
Dookie Campus of VCAH.
Prerequisites; MKT226
Syllabus: Beef management, dairy management, sheep
management, pig management, poultry management.
(Students select three of five modules to study in depth.)
References: Depend on module selected.

MKT325

Plant Management

Contact: Four hours per week for one semester at the
Dookie Campus of VCAH.
Prerequisites: MKT226
Syllabus: The location and scale of principal plant
production enterprises in Australia, plant establishment
practice, fertilisers, management of weeds, pests and dis
eases, plant breeding, selection of plant types and varieties,
machinery management. Students will select three out of
the following five modules to study in depth: crops, pas
ture, fruit, vegetables, vines.

MKT326

Agricultural Process Engineering

Contact: Four hours per week for one semester at the
Dookie Campus of VCAH.
Prerequisites: MKT228
Syllabus: Harvesting and handling of agricultural and
horticultural products, processing (grading, drying, refrig
eration, fermentation, cooking), industrial engineering and
process analysis, process control and economic’analysis of
processing systems.
HENDERSON S.M & BERRY, R.L., Agricultural Proc
ess Engineering, AVI Publishing, Westport, 1979.

MKT327

Technology and Agribusiness

Contact: Four hours per week for one semester at the
Dookie Campus of VCAH.
Prerequisites: MKT228
Syllabus: The importance of technology and techno
logical change in agribusiness. Organisational environ
ment for the successful adoption of new technology. Re
combinant DNA technology, reproduction technology
(embryo transplants), laser technology, information tech
nology and its use in monitoring agricultural production
processes and in agricultural marketing.

MKT330

Services Marketing

Contact: Four hours per week for one semester.
Prerequisites; MKT112 and all other first year sub
jects.
Syllabus: An in-depth analysis of the different market
ing techniques that apply to service professional and non
profit organisations.
LOVELOCK, Services Marketing, Prentice-Hall, 1984.

MKT340

Promotion: Direct and Public
Relations/Publicity

Contact: Four hours per week for one semester.
Prerequisite: MKT346.
Syllabus: The scope of direct marketing and the devel
opment of the direct marketing plan. In addition to below
the line activities of sales, promotion and public relations/
publicity will be studied as they relate to the overall
promotional plan.
BAIER, M., Elements ofDirect Marketing, McGraw-Hill,
1985.
JENKINS, N.,The Concept ofDirect Marketing, Australia
Post, 1984.
MacNAMARA, J., Public Relations Handbook, Margaret
Gee Group, 1984.

MKT342

Advanced Marketing Research

Contact: Four hours per week for one semester.
Prerequisites: MKT112, MKT212 and MKT211.
Syllabus: This subject takes the prerequisite subject
MKT212 on to an advanced level. The emphasis is on the
logic of analysis and techniques associated with data analy
sis and marketing information systems. The course also
covers the development of market specific models oriented
towards forecasting.
KINNEAR & TAYLOR, Marketing Research, McGrawHill, 1983.

MKT346

Marketing Communication

Contact: Four hours per week for one semester.
Prerequisites: MKT112, MKT115 andMKT212.
Syllabus: This subject focuses on the marketing com
munication mix of marketing strategy based on a market
ing management’s perspective. Itreviews the role of adver
tising, sales promotion, publicity and the interface with
personal selling.
Assessment: Combination case study examination.
REED, P.W., Marketing Communication Strategy Plan
ning, Course Notes, Chisholm Printing Services, 1989.

MKT347

Sales Strategy and Negotiation

Contact: Four hours per week for one semester.
Prerequisite: MKT 112.
Syllabus: The role of selling and sales management in
marketing today; the sales management process and deter
mination of the field force effort; principles of territory and
account management; development of call and sales strate
gies; communication and selling principles; practical
application and development of personal communication
skills.

MKT348

Logistics

Contact: Four hours per week for one semester.
Prerequisites: MKT112, MKT 113, MKT213 and
M ATI 66.
Syllabus: The course covers the essentials of business
logistics. Physical distribution and supply as a major
management function. The elements of a business logistics
system. The role of purchasing and supply management.
Transportation and the concept of door to door freight
forwarding. How physical distribution and supply relate to

marketing and production. The communication process
and information system design. The administrative struc
ture of an integrated logistics system, the human factors.
Assessment: Continuous throughout the semester based
on class participation, assignments, and final examination.
COYLE, J.J. & B ARDI, E.J., The Management ofBusiness
Logistics, (3rd ed.). West Publishing Co., 1988.

MKT350

Retail Buying and Merchandising

Contact: Four hours per week for one semester.
Prerequisite: MKTl 12.
Syllabus: Merchandise planning and budgeting, in
cluding concepts of merchandise classification, stock re
plenishment, and retail inventory control; pricing and
repricing; sourcing; selection and negotiation; sales man
agement and sales force scheduling and productivity analy
sis; profit performance and information needs.
DAVIDSON, SWEENEY & STAMPFL, Retailing Man
agement, (5th ed.), 1982.
SHUCH, M.L., Retail Buying and Merchandising, Pren
tice-Hall, 1988.
WINGATE, J.W. «St FRIEDLANDER. JN/., The Manage
ment of Retail Buying, (2nd ed.), Prentice-Hall, 1978.

MKT353

International Marketing

Contact: Four hours per week for one semester.
Prerequisite: MKTl 12.
Syllabus: Scope of multi-national marketing, multina
tional environment, managing foreign markets, product
policy in foreign markets, promotion in a foreign market,
distribution and pricing, export procedures, finance and
control of foreign marketing.
Assessment: Students are required to make detailed
seminar presentations on a specific topic and prepare a
major report on an aspect of multinational marketing. A
semester test is also required.
CATEORA, P., International Marketing, (6th ed.), Irwin,
1987.
JAIN, S.C., International Marketing Management, (2nd
ed.), Kent, 1987.

MKT360/361 Retail Internship
Contact: An attachment to a retail organisation on three
days per week in the semester.
Prerequisites: MKT250, MKT35O (the latter may be
taken in the same semester).
Syllabus: The aim of the internship is to provide
students with in-company, practical experience. They will
be required to undertake a range of tasks, carry responsi
bilities, and submit reports related to both retail buying and
selling. Assessment based on projects completed and sat
isfactory performance.
Assessment: The PQ grading will apply.

MKT362

Advertising Management

Contact: Four hours per week for one semester.
Prerequisite: MKT346.
Syllabus: Students will obtain an understanding and
appreciation of the role of advertising management and an
appreciation of how an advertising agency works.
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MKT363

Marketing Internship

Contoct: Four hours per week for one semester (equiva
lent).
Prerequisite: A marketing elective.
Syllabus: The objective of an internship is to give
students first hand experience in working in business in the
marketing speciality in which they expect to be employed
on graduation and to integrate theory with practice. Sepa
rate internship programs are drawn up for each student.

MKT364

Sales Management

Contact: Four hours per week for one semester.
Prerequisite: MKT346.
Syllabus: Sales Plarming; sales force organisation;
sales person selection, training supervision and compensa
tion; sales operation analysis and control.

MKT365

Manufacturing Processes

Contact: Four hours per week for one semester.
Prerequisite: MKT348.
Syllabus: The nature of manufacturing processes, in
cluding production methods, resource requirements and
quality control. The interrelationship between manufactur
ing and marketing including production planning and
scheduling.
DILWORTH, J.B., Production and Operations Manage
ment: Manufacturing and Non-manufacturing, Ran
dom House, 1979.

MKT366

Retail Project

Contact: One semester.
Prerequisite: MKT250.
Syllabus: Students undertake aproject on an individual
basis which requires an in-depth analysis, interpretation
and formal presentation of a retail issue or problem.

MKT367

Retail Cases

Contact: Four hours per week for one semester.
Syllabus: Framework for approaching retail manage
ment problems through case studies: break even analysis;
marketing research, influence of consumer purchasing
patterns, competition and the envirorunent; formulation of
merchandise, promotion, presentation, pricing, location
and distribution strategies.

MKT370

Advanced International
Marketing

Contact: Students will be required to keep in regular
contact with subject leader during semester. At least eight
contact periods per semester is suggested.
Prerequisite: MKT353.
Syllabus: This is a project based subject requiring
detailed analysis and research of an international market
ing topic approved by the subject leader.
Assessment: Students are required to prepare an indepth research paper and verbally present their report to a
panel. Research progress reports through the semester are
also received.

MKT371

Financial Services Marketing

Contact: Four hours per week for one semester.
Prerequisites: MKTl 12 and FIN240.
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Syllabus: Product and services marketing, impact of
financial markets, deregulation of our marketing financial
services, management and organisational focus in finan
cial services, selecting and positioning in financial mar
kets, relationship banking, developing and delivering new
financial services, pricing and promotion in financial serv
ices, internal marketing.
DONNELLY, J., BERRY, L. & THOMPSON, T., Market
ing Financial Services, Dow Jones, NY, 1985.
LOVELOCK, C., Services Marketing, Prentice-Hall, NJ,
1985.
McIVOR, C. & NAYLOR, G., Marketing Financial Serv
ices, Institute of Bankers, UK, 1986.

MKT372

Marketing Internship

Contact: Four hours per week for one semester (equiva
lent).
Prerequisite: A marketing elective.
Syllabus: The objective of an internship is to give
students first hand experience in working in business in the
marketing speciality in which they expect to be employed
on graduation and to integrate theory with practice. Sepa
rate internship programs are drawn up for each student.

MKT374

Advanced Marketing
ResearchzQuantitative Techniques

Contact: Four hours per week for one semester.
Prerequisites: MKT212, and MKT211.
Syllabus: This subject has a supplier orientation rather
than the buyer orientation of MKT212. It aims to provide
students with skills in marketing research quantitative
techniques in addition to providing the opportunity to
discuss some of the important issues in marketing research.
Assessment: Group project and presentation, seminar
and participation.
KINNEAR & TAYLOR, Marketing Research: An Applied
Approach, (2nd ed.), McGraw-Hill.

MKT375

Advanced Marketing
Research:Qualitative Techniques

Contact: Four hours per week for one semester.
Prerequisites: MKT212 and MKT211.
Syllabus: This subject has a supplier orientation rather
than the buyer orientation of MKT212. It aims to provide
students with skills in Marketing Research qualitative
techniques in addition to providing the opportunity to
discuss some of the issues in Marketing Research.
Assessment: Group project, seminar and participation.
WALKER, Applied Qualitative Research, Gower, 1985.

MKT376

International Agribusiness

Contact: Four hours per week for one semester.
Prerequisite: MKTl 12
Syllabus: The economic benefits from trade; the role of
agriculture as an export industry; barriers to trade in food
and fibre products; exchange rates; the financial legal and
cultural environment of food and fibre marketing; interna
tional marketing management.
ANDERSON, K., & HAYAMI, Y.,ThePoUticalEconomy
ofAgricultural Protection, Allen and Unwin, Sydney,
1985.

JAIN, Subhash C., International Marketing Management,
PWS-Kent Publishing, Boston, 1987.

MKT377

Sales Promotion and Public
Relations

Contact: Four hours per week for one semester.
Prerequisite: MKT346.
Syllabus: This subject develops further understanding
of below-the-line (sales promotion, public relations/publicity) tools as they relate to an overall promotional pro
gram.
Assessment: Examination and assignments.
FRANKEL, B. & PHILLIPS, H.W., Your Advertising’s
Great... How’s Business?, Dow Jones - Irwin, Home
wood, Illinois, 1986.
MACNAMARA, J., Public Relations Handbook, Marga
ret Gee Group, 1984.

MKT378

Direct Marketing

Contact: Four hours per week for one semester.
Prerequisite: MKT346.
Syllabus: Scope of direct marketing. Determining the
market and the offer. Direct marketing media strategy
including direct response: broadcast and print media and
direct mail: list building, procurement, evaluation and
maintenance. Direct marketing and creating strategy.
Control and evaluation procedures for direct marketing
strategies. Content and purpose of a direct marketing plan.
Assessment: Examinations and assignment.
BAIER, M., Elements ofDirect Marketing, McGraw-Hill,
(International Student ed.), 1985.

MKT379

Marketing High Technology
Products

Contact: Four hours per week for one semester.
Prerequisites: All of first and second years of Market
ing degree.
Syllabus: The syllabus covers the following areas: the
world of industrial innovation, the need for new industrial
products and high-tech marketing, the process of develop
ing and launching a high-tech product or services, idea
generation and screening for high-tech marketers, organ
isational buyer behaviour and high-tech markets, innova
tion: strategic issues, the development phase, market re
search for high-tech decisions, launch planning and imple
mentation.
Assessment: Assignments, case studies and a project.
LINK, P.L., Technology to Market - An Australian Per
spective, Nelson Wadsworth, Melbourne, 1987.

MKT380

Logistics Systems and Strategy

Contact: Four hours per week for one semester.
Prerequisite: MKT280.
Syllabus: This subject aims to provide an understand
ing of how the individual processes inlogistics systemscan
be welded into successful operational and forward plans.
Topics such as logistic information communication, opera
tional planning and system control and forward planning
will be covered.
Assessment: Syndicate Report, Game Participation
and Examination.

BALLOU, R.H., Business Logistics Management, Plan
ning and Control, (2nd ed.), Prentice-Hall, 1985.
CHRISTOPHER, M., The Strategy of Distribution Man
agement, Gower, 1985.

MKT385

Marketing Strategy

Contact: Four hours per week for one semester.
Prerequisites: MKT112, ADM281 and ADM282.
Syllabus: The development of appropiate market strate
gies and plans for a range of products using the case study
methods. This subject builds on the theories explored in
MKT112 and includes the evaluation and analysis of the
implemenUtion of a successful marketing mix in the
manufacturing environment.
ANSOFF, H.I., Corporate Strategy, Pelican, 1980.
CRAVENS, D.W., Strategic Marketing, Irwin, 1987.
OHMAE, K., The Mind of the Strategist, Penguin, 1982.
PORTER, M.E., Competitive Advantage, The Free Press,
1985.
RIES, A. & TROUT, J., Marketing Warfare, McGrawHill, 1986.
Harvard Business Review, Business Horizons, Journal of
Marketing, and other relevant journals will be used
during the semester.

MKT396

Commodity Trading Management

Contact: Four hours per week for one semester.
Prerequisite: MKT276
Syllabus: Commodities compared with branded prod
ucts; factors influencing commodity prices; futures mar
kets; agricultural price instability — causes, effects, meth
ods of price stabilisation; commodity price forecasting fundamental and technical approaches; trading profitabil
ity and risk management.
SWAGER, J., Commodity Trading Management, Wiley,
New York, 1984

MKT399

Agribusiness Project

Contact: Eight hours per week for one semester.
Prerequisites: Completion of first five semesters of the
Bachelor of Business (Agribusiness).
Syllabus: An independent evaluation of some aspectof
the agribusiness industry consisting of: a review paper, a
research project and the presentation of a seminar.

MKT411

Marketing Planning and Control

Contact: Four hours per week for one semester.
Prerequisite; MKT112.
Syllabus: The marketing planning function and types
of marketing plans; the developmentof corporate goals and
corporate marketing strategies to meet those goals; market
ing planning procedures and the integration of marketing
plans into corporate plans; the administration of planning;
evaluation and control in marketing planning, analysis and
compilation of marketing plans in practice.
ANSOFF, H., Corporate Strategy, Penguin, 1983.
CRAVENS, D., Strategic Marketing, Irwin, 1986.
McEXDNALD, M., Marketing Plans - How to Prepare
Them, Heinemann, 1984.
OHMAE, K., The Mind of the Strategist, Penguin, 1982.
PORTER, M.E., Competitive Advantage, The Free Press,
1984.
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MKT412

Marketing Research Techniques

Contact: Four hours per week for one semester.
Prerequisites: MKTl 12 and MAT166.
Syllabus: The subject aims to provide students with an
imderstanding of tools and techniques of marketing re
search applicable to consumer and industrial marketing.
Purposes of marketing research; planning aproject; formu
lating the problem; marketing information systems; pri
mary and secondary sources of information; sampling
techniques; bias; data analysis; questionnaire design; atti
tude research; test marketing; forecasting; the research
report.
ZDCMUND, W.G., Exploring Market Research, Dryden,
1986.

MKT413

Case Studies in Marketing

Contact: Four hours per week for one semester.
Prerequisites: MKTl 12, and should be taken in final
semester.
Syllabus: Framework for approaching marketing prob
lems through case studies: break-even analysis, marketing
research, demand concepts, influence of the consumer,
product policy, pricing policy, advertising, sales manage
ment and competition. Seminars in effective communica
tion.
CAREY, LOVELOCK & WARD, Problems in Market
ing, McGraw-Hill, 1984.

MKT414

Buyer Behaviour

Contact: Four hours per week for one semester.
Prerequisite: MKTl 12.
Syllabus: Introduction to buyer behaviour. Psycho
logical influences on buyer behaviour, sociological influ
ences on buyer behaviour, economic influence on buyer
behaviour, consumerism, industrial and organisational
buyer behaviour, buyer response to innovation, business
decisions; their impact on buyer behaviour, application of
buyer behaviour theories, models of buyer behaviour.
ASSAEL, Consumer Behaviour and Marketing Action,
Kent, 1984.
SCHIFFMAN & KANUK, Consumer Behaviour, Pren
tice-Hall, 1983.

MKT443

Product Management

Contact: Four hours per week for one semester.
Prerequisite: MKTl 12.
Syllabus: The product planning function and organisa
tional structures for product management, including analy
sis of the product manager’s role; the nature, importance
and develojjmOTt of product policies; monitoring, review
ing, revitalising and deleting existing products; developing
new products from idea generation to test marketing and
commercialisation; control of new product, analysis through
the use of case studies and simulated management games.

MKT446

Promotional Planning

Contact: Four hours per week for one semester.
Prerequisite: MKTl 12.
Syllabus: The process of controlling the promotional
element of the marketing mix. The course focuses on a
marketing/product management perspective of initiating
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and controlling the process of marketing communication,
including the use of advertising, sales promotion, publicity
and the interface with personal selling.

MKT447

Personal Selling Strategy

Contact: Four hours pjer week for one semester.
Prerequisite: MKTl 12.
Syllabus: Planning p>ersonal selling skills, account
management, strategy implementation and control. An
outline of the dynamics of commercial negotiations. An
overview of the management of the sales function.

MKT448

Distribution Management

Contact: Four hours jjer week for one semester.
Prerequisite: MKTl 13.
Syllabus: The subject covers the essentials of business
logistics. Physical distribution and supply as a major
management function. The elements of a business logisitics system. The role of purchasing and supply manage
ment. Transportation and the concept of door to door
freight forwarding. How physical distribution and supply
relate to marketing and production. The communication
process and information system design. The administrative
structure of an integrated logistics system, the human
factors.
BALLOU, R.H., Business Logistics Management, Plan
ning and Control, (Student ed.). West Publishing,
1987.
GILMOUR, P.J., The Management of Distribution: An
Australian Framework, (2nd ed.), 1987.

MKT453

International Marketing

Contact: Four hours per week for one semester.
Prerequisites: MKTl 12 and MKT411.
Syllabus: Scope and concept of international market
ing. Adaption to foreign marketing conditions and busi
ness customs. Environmental influences on international
marketing. International business strategies and options.
Market selection, evaluation and intelligence. Corporate
internationalisation. Marketing to developing countries,
trading blocs. Principles of foreign investment. Financial
framework. Students are required to make a seminar pres
entation on a foreign marketing situation, and to prepare an
in-depth study into an aspect of the subject.
C ATEOR A, P.R., International Marketing, (Sth ed.), Irwin,
1982.
KEEGAN, W.J., Multinational Marketing, (2nd ed.), Pren
tice-Hall, 1980.
TERPSTRA, V., International Marketing, (3rd ed.), Dry
den Press, 1983.
Finance of International Trade, National Bank of Aus
tralasia, 1980.

MKT462

Advertising Management

Contact: Four hours per week for one semester. An
elective subject for the Associate Diploma in Marketing.
Prerequisite: MKT446.
Syllabus: Students will develop the creative and media
processes of advertising, building on the work conducted
in MKT446 Promotional Planning.

MKT464

Sales Management

Contact: Four hours per week for one semester.
Prerequisite: MKT447.
Syllabus: Planning for sales management, organisa
tion of the field force, performance measurement, selection
recruitment and training, sujjervision, compensation con
trol and evaluation of sales staff.
HUGHES & SINGLER, Strategic Sales Management,
Addison-Wesley, 1985.

MKT470

Retail Principles

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Principles and practice of retail management
with particular emphasis on those asjjects of special rele
vance to suppliers of goods and services to the retail
industry; the structure of the industry, trends, merchandise
planning and control, pricing and promotion, store loca
tion, layout and presentation, store management.
DAVIDSON, SWEENY & STAMPFE, Retailing Man
agement, Wiley, 1984.

MKT471

Retail Merchandise Management

Contact: Four hours jjer week for one semester.
Prerequisite: Nil.
Syllabus: The role of the retail buyer, strategic mer
chandising, the development, ranging, budgeting, and
selection of merchandise, inventory control and ordering,
negotiation, and merchandising arithmetic, channel rela
tionships, interface with suppliers, information flow.
BOHLINGER, M.S., Merchandise Buying, WC Brown,
1983.
DAVIDSON, SWEENY & STAMPFE, Retailing Man
agement, Wiley, 1984.

MKT611

Buyer Behaviour

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: Essential concepts in psychology and sociol
ogy relev ant to consumer behaviour; essential frameworks,
models and concepts; fundamental processes of motiva
tion, jjerception and learning in individual behaviour;
nature and influence of individual predispositions, includ
ing jjersonality characteristics, attitude formation and
change; the social influences of culture, class reference
groups and family; consumer decision processes; diffu
sions of innovations and fads; asp>ects of industrial buying.
ASSAEL, Consumer Behaviour and Marketing Action,
Kent, 1984.
SCHIFFMAN & KANUK, Consumer Behaviour, Pren
tice-Hall, 1983.

MKT612

Marketing Research and
Forecasting

Contact: Three hours p>er week for one semester.
Prerequisite: MAT661.
Syllabus: Nature and scopje of marketing research,
methodology in marketing research, sources of informa
tion, questionnaire design, sampling techniques, interpre
tation and analysis of data, managing the marketing re
search process, forecasting, spjecialised areas of marketing
research.

AAKER & DAY, Marketing Research, Wiley, 1983.
KINNEAR & TAYLOR, Marketing Research, McGrawHill, 1983.

MKT616

Marketing Theory and Practice

Contact: Three hours p)er week for one semester.
Prerequisite: Nil.
Syllabus: The marketing concept and corporate objec
tives and strategies; the marketing environment; marketing
decision making and problem solving; designing the mar
keting strategic mix; planning, controlling and evaluating
the marketing effort.
DAVIDSON, J.H., Offensive Marketing, (2nd ed.). Pen
guin, 1987.
OHMAE, K., The Mind of the Strategist, Penguin, 1983.
STANTON, MILLER & LAYTON, Fundamentals ofMar
keting, McGraw-Hill, 1985.

MKT626

Marketing Communication
Strategies

Contact: Three hours class work and three hours pri
vate assignment work per week for one semester.
Prerequisite: MKT616.
Syllabus: Importance of promotion; role of communi
cation in promotional strategy; elements of the p>romotional mix; establishing the promotional budget; promo
tional strategy; consumer behaviour; advertising and soci
ety.

MKT627

Product Management

Contact: Three hours per week for one semester.
Prerequisite: MKT616.
Syllabus: The product management system; the con
cept of the product manager; his role, responsibilities and
scopo of function; the management of irmovation; develop
ing product strategies and brand positioning policies;
managing and monitoring existing products; rejuvenating
and rationalising the product line; developing, testing, and
launching new products; legal, social and environmental
considerations in new product develojjment; development
of product line marketing plan and relationship to corpo
rate marketing planning p)rocess.

MKT628

Sales Management

Contact: Three hours por week for one semester.
Prerequisite: MKT612.
Syllabus: The nature, role and scope of sales manage
ment; the sales organisation; the selection, recruitment,
training and development of salesmen; the motivation,
compensation and devaluation of salesmen; the sales proc
ess; sales forecasting and estimating market potential;
sales budgeting and profitability; plaiming sales territories;
determining sales quotas and the optimum allocation of
sales effort and resources.
STANTON, W.J. & BUSKIRK, R.H., Management ofthe
Sales Force, Richard D. Irwin Inc, 1987.
CHURCHILL, FORD & WALKER, Sales Force Manage
ment, Richard D. Irwin Inc, 1985.

MKT633

Advanced Marketing Research

Contact: Three hours per week for one semester.
Prerequisite: MKT612.
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Syllabus: The nature and role of Marketing research,
advanced research design issues, information collection,
advanced data analysis techniques, presenting results and
their relationship with marketing recommendations, ethi
cal issues in marketing research applications.
KJNNEAR & TAYLOR, Marketing Research, McGrawHill, 1983.

MKT634

Marketing in Foreign
Environments

Contact: Three hours per week for one semester.
Prerequisite: MKT616.
Syllabus: The distinctions in overseas marketing;
environmental influences; marketing intelligence; market
ing mix implications; export procedure. Case work will be
used where appropriate.
CATEORA, P., International Marketing, Irwin, 1983.
KEEGAN, W.1., Multinational Marketing, (2nd ed.), Pren
tice-Hall, 1984.

MKT635

Special Assignment

Contact: Full year subject.
To qualify for the award of Graduate Diploma in
Marketing, each student is required to submit a major
assignment on a subject relating to either a macro or micro
marketing issue. This major assignment covering two
semesters provides the student with the opportunity to
advance marketing knowledge, esp>ecially with regard to
Australian practices in marketing management. Further
more, this subject is the culmination of studies in Market
ing at the Graduate Diploma level and provides tangible
evidence of the knowledge and ability gained by the
students. Students are required to enrol in this subject at the
start of their third semester of the course and to complete
the subject at the end of their fourth semester. Students are
required to complete the Special Assignment within the
two year duration of the course, and must not attempt to
carry it over outside that period.
Assessment: The PQ grading will apply.

MKT636

Marketing Decision Systems

Contact: Three hours per week for one semester.
Prerequisite: MKT616.
Syllabus: Review of marketing decision making con
cepts, modelling marketing phenomena, the concept of a
marketing decision support system, the impact of cunent
and future technological development and marketing.
FITZROY, P.T., Quantitative Methods in Marketing Man
agement, McGraw-Hill, Melbourne, 1975.
KEEN, P. & SCOTT-MORTON, M., Decision Support
Systems: An Organisational Perspective, AddisonWesley, 1978.
KOTLER, P., Quantitative Marketing: A Model Building
Approach, Prentice-Hall, NJ, 1982.

MKT637

Marketing Strategy

Contact: Three hours per week for one semester.
Prerequisite: MKT616.
Aim: To provide students with an opportunity to think
strategically about marketing situations; to integrate the
theoretical and functional aspects of marketing into a
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practical problem-solving framework; to prepare students
for strategic decision-making.
Syllabus: Principles and practice of marketing plan
ning; the framework for problem solving and strategy
formulation; application of principles and framework to
practical case studies.

MKT638

Industrial Marketing

Contact: Three hours per week for one semester.
Prerequisite: MKT616.
Aim: To provide an in-depth understanding of market
ing principles as applied to industrial or business-to-business products and services.
Syllabus: Industrial marketing in p>erspective; organi
sation buying processes and behaviour; structure of Aus
tralian business; assessing industrial marketing opportuni
ties; strategic issues in industrial marketing; managing the
industrial product line; business-to-business services and
service levels; industrial marketing channels; production
and logistical interface; industrial marketing communica
tions; evaluation and control issues in industrial marketing.

MKT640

Logistics Elements

Contact: Forty-two hours over five day modules.
Prerequisite: Nil.
Syllabus: Overview of Logistics Elements; logistic
customer service; logistics as a system for creating flows of
materials from point of supply to point of production and
flows of goods from production to consumer; and concept
of integrated logistics management and functions of the
major operational activities it comprises.
ROSENBLCXDM, B., Marketing Channels: A Manage
ment View, (2nd ed.), Dryden Press, 1983.
SCHARY, P., Logistics Decisions: Text and Cases, Dry
den Press, 1984.

MKT641

Logistics Management I

Contact: Forty-two hours over five day modules.
Prerequisite: Nil.
Syllabus: Packing and materials handling and trans
port economics. Modem packaging, use of shippers to
assemble effective loads, coding, automated picking, inter
action of packaging within company, materials handling
processes and objectives, and selection of handling equip
ment. Distributions centres: the operation of a distribution
centre-receiving, picking, and despatch; automatic pick
ing; impact of warehouse location on distribution channel;
choosing a warehouse location; and warehouse design.
GILMOUR, P., The Management of Distribution: An
Australian Framework, Longman, 1979.
ORLICKY, J., Materials Resource Planning, McGrawHill, 1975.

MKT642

Logistics Management II

Contact: Forty-two hours over five day modules.
Prerequisite: Nil.
Syllabus: Material and product inventory control: the
use and implementation of a materials requirements plan
ning systems; EOQ and just-in-time inventory strategies;
and changes to inventory control for different types of
product. Resources used in transport, characteristics and

costs of modes, terminals, line haul and local delivery
trade-offs, regulation, and technology impacts.
GILMOUR, Physical Distribution Management in Aus
tralia^ (2nd ed.), Longman, 1979.
LABORDUS, N., Practical Physical Distribution, PDM
Publishing, 1983.

MKT643

Decision Techniques

Contact: Forty-two hours over five day modules.
Prerequisite: Nil.
Syllabus: Management decision making through ana
lytical techniques: nature and methods of forecasting,
decision trees, collection and estimation of data, linear
programming, load allocation, spreadsheets on a personal
computer, and applying quantitative techniques to man
agement Simulation methods: deterministic and stochas
tic models, hand simulations, building computer simula
tions, using simulation models in managing logistics, and
implementation of simulation results.
LEE, S.M., MCXDRE, L.J. & TAYLOR, B.W., Manage
ment Science, Brown, 1981.
SADLER, I., ASOR National Conference Proceedings,
“Simulation as an aid to Decision-Making”, 1981.

MKT644

Logistics Control Systems

Contact: Forty-two hours over five day modules.
Prerequisite: Nil.
Syllabus: Timed availability of goods, manufacturing
costs, and lot size; production planning constraints, ma
chine capacity, manpower and material availability; pro
duction planning documents; sales forecasts and purchas
ing; and quality control. Cost definition, cost allocation and
cost/volume profit analysis; budgets for cost variance
analysis; logistic profit centres, planning and evaluating
capital investment; cost and customer service levels.
Logistics information systems: order processing, inven
tory control, point-of-sale, requirements plaiming, routes,
loads, vehicles, and warehouse systems; and overall inter
face of logistics and marketing information systems.
HORNGREN, C.T., Cost Accounting: A Managerial Em
phasis, (4th ed.), Prentice-Hall, 1981.
KEEN, P.G.W. & MORTON, M.S.S., Decision Support
Systems: An Organisational Perspective, AddisonWesley, 1978.

MKT645

Distribution Environment

Contact: Forty-two hours over five day modules.
Prerequisite: Nil.
Syllabus: Legal aspects of logistics: bills of lading, air
waybills, bills of exchange, customs, responsibilities of
carriers, and hazardous materials. Organisational behav
iour including managing individuals and groups including
safety; group dynamics in decision-making; leadership;
techniques and skills of negotiating; and identifying reducingAesolving conflict. The effect of the economic environ
ment, international trade and protection, business environ
ment, government regulation, and prevailing social norms
on the logistic operations. The logistic function in a firm:
line and staff authority over logistics; interface with mar
keting, production and accounting; corporate planning and
investment; and product life cycles and product design.

DABSCHEK, B. & NILAND, J., Industrial Relations in
Australia, Allen and Unwin, 1981.

MKT646

Special Project

Contact: Ten hours over several modules.
Prerequisite: Nil.
Syllabus: Students will demonstrate their ability to
analyse logistic problems by investigating a relevant area
connected with dieir employment. They will plan a strate
gic change in logistics infrastructure, study the distribution
channels used, carry out a logistics audit, review and re
design a logistics information system, and demonstrate the
profit contribution of the logistics system with the com
pany.

MKT647

Strategic Logistic Planning

Contact: Forty-two hours over five day modules.
Prerequisite: Nil.
Syllabus: Operational planning and system control:
information requirements for planning, definition of de
tailed objectives, conducting a distribution audit, monitor
ing and controlling to achieve plans. Forward planning
including future logistics investment, generation and as
sessment of strategic options, contribution of logistics to
corporate profits, and relationship between logistics strat
egy and corporate plans.
CHRISTOPHER, M., The Strategy of Distribution Man
agement, Gower, 1985.
LAMBERT, D.M. & STOCK, J.R., Strategic Physical
Distribution Management, Irwin, 1982.

MKT650

International Market Dynamics

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: The application of the marketing concept to
the world marketplace including: the globalisation of
markets, megamarketing and segmentation of the interna
tional environment. Review of the environment of selected
countries including: trends, politics, international aid,
economic policy, trade policy, social and cultural develop
ments.

MKT651

International Marketing and
Logistics

Contact: Three hours per week for one semester.
Prerequisite: Nil.
Syllabus: This subject examines evaluating and man
aging alternative distribution methods including local
agents, licensing, joint venture, franchising, management
contracts, technology transfers, free trade zones and local
manufacture. Students will study customer service, the
inventory implications of international trade, product
development, pricing considerations and promotions is
sues in international markets.

MKT652

Marketing Planning &
Opportunity Analysis

Contact: Three hours per week for one semester.
Prerequisites: MKT650 and MKT651
Syllabus: This subject examines: international market
research procedures — including the collection of primary
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data and the accessing of secondary data through interna
tional information systems, cultural differences in buying
behaviour, techniques in market opportunity analysis,
analysis of international competitors, strategies for enter
ing international markets and planning techniques for
companies operating overseas.

MKT653

International Marketing Policy &
Strategy

Contact: Three hours per week for one semester.
Prerequisites: MKT650 and MKT651.
Syllabus: In this subject, we review strategic options
facing international companies and review the techniques
for implementing, controlling and evaluating attempts to
establish the company internationally. The subject em
ploys case studies to demonstrate the practical problems
and issues to be addressed by companies seeking to main
tain a presence in the international environment.

MKT654

Field Project

Contact: Three hours per week for one semester.
Prerequisite: MKT652.
Syllabus: Company analysis and country market analy
sis culminating in the preparation of a detailed marketing
plan for an existing company and product(s). The project
will utilise all of the skills established in previous subjects
and through action-learning, relates these skills to actual
marketing situations. The project will take the form of a
proposal or a submission to management.

MKT670

Agribusiness Microeconomics

Contact: Fourteen hours over two sessions.
Prerequisite: Nil.
Syllabus: Explores the theory of demand and consumer
behaviour, supply and firm response within profit maxi
misation, price determination, and industrial structure with
applications to the agribusiness and agricultural sectors.
Introduction to economic policy. Impact of economic
policy on agribusiness.
CASAVANT, K. & INFANGER, G.L., Economics and
Agricultural Management: An Introduction, Reston
Press, 1984.
State of Play - The INECS Economics Special Report,
Allen and Unwin, 1988.

MKT671

Agribusiness Marketing

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: The marketing concept in agribusiness.
Development of corporate and marketing strategic plan
ning. Marketing management. Design of product line strate
gies, product life cycles, product development, packaging
and servicing. Distribution, pricing, promotional mix and
strategies. Performance analysis. Industrial marketing.
Customer and consumer analysis.
BRANSON, R. & NORVELL, D., Introduction to Agri
cultural Marketing, McGraw-Hill, 1983.
KOTLER, P., Marketing Management, Analysis, Planning
and Control, (Sth ed.), Prentice-Hall, 1984.

66

MKT672

Agribusiness I

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: Identification of members of the food and
fibre sector, the various subsectors, the role and function of
agribusiness firms, and the magnitude of agriculture and
agribusiness. Price determination factors, production,
consumption, substitutes, elasticity, domestic consump
tion, and price over time, space and quality. Understanding
the impact of farm management, grades and standards,
transportation, production, and price determination upon
agribusiness.
CASAVANT, K. &. INFANGER, C., Economics and
Agricultural Management: An Introduction, Reston
Press, 1984.
TOMEK, W.G. &. ROBINSON, K., Agricultural Product
Prices, Cornell University Press, 1981.

MKT673

Agribusiness II

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: Description, analysis, and evaluation of the
characteristics and performance of agribusiness subsectors
and institutions. Marketing alternatives and futures mar
kets. Analyse alternative investment opportunities within
agribusiness and production agriculture and explore fi
nance alternatives.
LEE, D. & LEE, J., Agribusiness Procedures and Prac
tices, McGraw-Hill, 1980.
ROY, E. et al.. Economics: Applications to Agricultural
and Agribusiness, (3rd ed.). Interstate, 1981.

MKT674

Agribusiness Trade and Policy

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: Economic and social problems in agricul
ture. Foundation, development, and implementation of
agricultural policy and the impacts upon agribusiness.
Policy participants, trade-offs, alternatives, and choices.
Role and impacts of trade Institutions affecting interna
tional trade. World food problems and the future alterna
tives for international trade. The international financial
environment. Exchange rates. Risk management in inter
national business.
ANDERSON, K. & HAYAMI, Y., The Political Economy
ofAgricultural Protection, Allen and Unwin, 1986.
CATEORA, P., International Marketing, Irwin, 1983.

MKT676

Agribusiness Channels

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: Examines the marketing channel including
participants, intermediaries, envirorunent, behaviourprocesses, conflict, power, control, leadership, and product
design within the agribusiness sector. Channel topics in
clude designing the charmel, selecting members, manag
ing, appraising performance, and channel communication.
Other topics including logistics, sales and sales man
agement, industrial marketing and retailing.
DALTON, G.E., Managing Agricultural Systems, Elsevier
Science, 1983.

ROSENBLOOM, B., Marketing Channels, (2nd ed.),
Dryden, 1983.

MKT677

Strategic Agribusiness

Contact: 42 hours over five day module.
Prerequisite: Nil.
Syllabus: Explore strategic marketing and business
planning for the firm within the agribusiness sector. Analy
sis of customers and segments, existing and potential
competitors, industry, environment, and market character
istics. Internal appraisal and analysis. Cost dynamics,
alternative competitive strategies, market growth strate
gies, investment strategies, strategic planning for interna
tional business, and formal planning systems.
AAKER, D., Strategic Market Management, John Wiley,
1984.
ANSOFF, I., Corporate Strategy, Penguin, 1987.

MKT691

Marketing Principles and Practice

Contact: One and a half hours per week for one semes
ter.

Prerequisite: Nil.
Syllabus: Marketing and its place in business; the role
and importance of marketing research; consumer behav
iour and analysis; specialised functions in marketing in
cluding distribution, promotion and pricing; practical stud
ies demonstrating the application of marketing principles.
KOTLER, P., FITZROY, P.T., SHAW, R. & CHAN
DLER, P., Marketing in Australia, Prentice-Hall, 1983.
NOVEMBER, P., PracticalMarketing in Australia, Wiley,
1984.

SFTlll

Software Development 1

Contact: Four hours p>er week for one semester.
Prerequisite: Nil.
Syllabus: Introduction to computer systems, hardware
and software. Programming as a discipline. What is a
program: data plus processing. Programming elements:
sequence, selection and repetition. Procedures and Func
tions: types of data, data storage. Internally stored data:
variables and constants. Externally sorted data: files, rec
ords, fields and characters. Control data versus informa
tion. Types of files: sequentialAion-sequential. Stages of
writing a program: determining requirements, design,
implementation, testing. Design tools and algorithms.
Translation: Source program, compilation/compiler, ob
jectprogram, loader/linker, executable code, syntax errors,
logic errors, execution errors, debugging, programming
standard guidelines. Program documentation. Introduction
to a programming language: purpose and uses. Functional
decomposition of a problem. Tools used in functional
decomposition of a problem. Defining data: single data
items and complex data structures. One dimensional ar
rays.
BROOKS, F.P., The Mythical Man-Month: Essays on
Software Engineering, Addison-Wesley, Reading,
Mass., 1975.
FREIDMAN, D.P. & FELLEISEN, M. The Little Lisper,
MIT Press.

FREEDMAN, D.P. & WEINBERG, G.M., Ethnotechnical Review Handbook, or its republished version
Handbook of Walkthroughs, Inspections and Techni
cal Reviews, Little, Brown and Company, 1982.
KERNIGHAN, B.W. & PLAUGER, P.J., The Elements of
Programming Style, (2nd ed.), McGraw-Hill, NY,
1978.
MYERS, C.J., Composite/Structured Design, Van Nos
trand Reinhold, NY, 1978.
SMITH, J.D. An Introduction to Scheme, Prentice-Hall,
New Jersey, 1988.
TEXAS INSTRUMENTS: PC-Scheme Language Refer
ence Manual, Texas Instruments Inc., Austin, Texas,
1987.
TEXAS INSTRUMENTS, PC-Scheme Tutorial, Texas
Instruments Inc, Austin, Texas, 1987.
WEINBERG, G.M., The Psychology of Computer Pro
gramming, Van Nostrand Reinhold, NY, 1971.

SFT112

Software Development 2

Contact: Four hours per week for one semester.
Prerequisites: SFTl 11, COTl 13.
Syllabus: Design tools: structure chart and pseudoc
ode. Design heuristics; coupling and cohesion; factoring;
module size and complexity; fan-in and fan-out; span of
control; scojje of control and scope of effect. Structured
data types represented by constructors, selectors and predi
cates. Relative file processing. Sequential file processing.
Comparison of chosen implementation language to other
availabale languages.
BROOKS, F.P., The Mythical Man-Month: Essays on
Software Engineering, Addison-Wesley, Reading,
Mass., 1975.
FREIDMAN, D.P. & FELLEISEN, M. The Little Lisper,
MIT Press.
FREEDMAN, D.P. & WEINBERG, G.M., Ethnotechnical Review Handbook, or its republished version
Handbook of Walkthroughs, Inspections and Techni
cal Reviews, Little, Brown and Company, 1982.
KERNIGHAN, B.W. & PLAUGER, P.J., The Elements of
Programming Style, (2nd ed.), McGraw-Hill, NY,
1978.
MYERS, C.J., Composite/Structured Design, Van Nos
trand Reinhold, NY, 1978.
SMITH, J.D. An Introduction to Scheme, Prentice-Hall,
New Jersey, 1988.
TEXAS INSTRUMENTS: PC-Scheme Language Refer
ence Manual, Texas Instruments Inc., Austin, Texas,
1987.
TEXAS INSTRUMENTS, PC-Scheme Tutorial, Texas
Instruments Inc, Austin, Texas, 1987.
WEINBERG, G.M., The Psychology of Computer Pro
gramming, Van Nostrand Reinhold, NY, 1971.
GRAUER, R.T. Structured Methods through COBOL,
Prentice-Hall, New Jersey, 1984.
JULLIF,P.Progr<3/nDcjign, Prentice-Hall, Sydney, 1986.
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SFT211

Software Development 3

Contact: Four hours per week for one semester.
Prerequisite: S FT 112.
Syllabus: Interactive programs; comparison with batch
programs; reliance on terminals for user input/output;
terminal types for specific applications; reliance on ran
dom-access files for data storage and retrieval; need for
systems that maximise probability of correct entry of data;
screen types: menu (processing choice), data entry (data
retrieval); screen layouts; screen handling modes: field,
block; screen fields: data only, control only, data plus
control; need for data validation; forms of data: entered
format, confirmation format, internal format; logic for data
entry operations: multiple fields, single field; logic for
enquiry operations: single record, multiple records: single
screen, multiple screens, paging forward, paging back
ward, record selection; hierarchy of menus, movement
between menus; help facilities: field level, screen level;
software development aids: provision of screen-handling
subroutines, enhancement of the source language. Trans
action-driven systems; differences between interactive
systems and transaction driven systems; concepts of a
transaction; transaction types: single-shot, conversational,
system generated; program types: delayed start, immediate
start; an ideal real-time monitor; problems of several users
simultaneously accessing shared files and records; locks:
shared, exclusive; deadlock; transaction victimisation;
transaction logging; rollback; rollforward.
BRCXDKS, F.P., The Mythical Man-Month: Essays on
Software Engineering, Addison-Wesley, Reading,
1975
FREEDMAN, D.P. & WEINBERG, G.M., Ethnotechnical Review Handbook, or its republished version
Handbook of Walkthroughs. Inspections and Techni
cal Reviews, Little, Brown and Company, 1982.
GRAUER, R.T., Structured Methods Through COBOL,
Prentice-Hall, Englewood Cliffs, NJ, 1984.
KERNIGHAN, B.W. & PLAUGER, P.J., The Elements of
Programming Style, (2nd ed.), McGraw-Hill, NY,
1978.
MYERS, C.J., Composite/Structured Design, Van Nos
trand Reinhold, NY, 1978.
WEINBERG, G.M., The Psychology of Computer Pro
gramming, Van Nostrand Reinhold, NY, 1971.

SFT212

Software Development 4

Contact: Four hours p>er week for one semester.
Prerequisite: SFT112, COT114.
Syllabus: Introduction: History; concepts; style; struc
ture and basic syntax of C. Basic languagae features variables; op>erators; data types; preprocessor; basic I/D;
arrays; strings and data structures; control structures; func
tions; variable scop>e; pointers and dynamic memory us
age. Abastract data structures - linked lists; queues and
stacks; binary trees. Other language features - bitwise
operators; preprocessor macros.
KELLY, A. & POHL, I. C By Dissection; Benjamin/
Cummings Publishing, 1987.
KELLY, A. & POHL, I. A Book On C Benjamin/Cummings Publishing, 1984.
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B. KERNIGHAN & D. RITCHIE. The C Programming
Language: Prentice-Hall, Second Edition 1988.
THE WATTE GROUP: C Primer Plus; Howard Sams &
Co, 1987.
SHILDT, H. C: The Complete Reference; Osborne
McGraw-Hill; 1987.
AMMERAAL, L. Programs & Data Structures In C: J.
Wiley & Sons, 1987.
HUTCHISON & JUST: Programming Using the C Lan
guage. McGraw- Hill, 1988.
TROY & KIPER: The C Programming Language; Scott
Foresman, 1987.
KAY & KUMMERFELD: C Programming in a Unix
Environment: Addison-Wesley, 1989.
COCHAN & WOOD: Topics in C Programming: Hayden
Books, 1987.
SCHILDT, H. Using Turbo C: McGraw-Hill, 1988.
KELLEY & POHL: Turbo C: The Essentials ofC Progranvmng: Benjamin/Cummings Publishing, 1989.
LAFORE, R: The Waite Group's Turbo C. Howard Sams
& Co., Revised Edition, 1988.

SFT275

Data Processing

Contact: Four hours per week for one semester.
Prerequisite: COT172, or equivalent.
Aim: To familiarise students with a commercial pro
gramming language and generally acceptable program
ming techniques; develop programs interactively; become
familiar with features available in a representative com
puter operating system.
Syllabus: Program design tools and techniques; COBOL
language features including sequential and other file han
dling techniques; interactive program development; use of
operating system features: file handling, editing, copying.
Assessment: Assignment work and examination.

SFT303

Industrial Project

Contact: Two hours practical work per week for two
semesters.
Prerequisites: SFT212, COT214, SYS216.
Syllabus: S tudents work in project groups (usually four
people) on system development tasks for a client who may
be either internal or external to Chisholm. In general,
projects involve all aspects of the system development life
cycle. Project management aspects of system development
are stressed. A student in part-time or full-time employ
ment in the computer industry may, with the agreement of
all the affected parties, introduce appropriate materials
from said employment as part of the assessment for this
subject.
CANNING, R. (Ed.), Project Management Systems, EDP
Analyzer, Vol. 14, No. 9, September, 1976.
TOMSETT, R. (Ed.), People and Project Management,
Yourdon Press, 1980.

SFT311

Software Development 5

Contact: Four hours per week for one semester.
Prerequisite: SFT211, SFT212.
Syllabus: Overview of language processors. The study
of system-defined data types, both elementary and struc
tured. The concepts of abstract data types and module

encapsulation. Sequence and data control in programming
languages. Storage management. A comparative presenta
tion of the languages, Fortran 77, PL/1, Pascal, Ada, Lisp,
APL, C and COBOL, Smalltalk. An overview of systems
software. Design principles and structure of modem gen
eral purpose operating systems. Introduction to perform
ance monitoring. System administration. Concepts of
dedicated operating systems, process control systems and
embedded systems, ftogramming issues in system soft
ware; data structures, finite state machines, scanning and
parsing, interrupt handling, device level programming,
concurrent programming. Interprocess communications.
Examples will be drawn from Unix, PC-EXDS, XINU,
VAX VMS and OST. The programming language required
for practical work will be C which must be available on
both the PCs and Unix (on the Pyramid). Any assembler
level programming required will be based on the 8088/86
architecture (IBM PC).
AHO, SETHI & ULLMAN, Compilers: Principles, Tech
niques and Tools, Addison-Wesley, Reading, Mass.,
1986.
ALLWORTH, S.T., Introduction to Real-Time Software
Design, MacMillan, London, 1981.
BACH, M.J., The Design of the Unix Operating System,
Prentice-Hall, Englewood Cliffs, NJ, 1986.
BECK, L.L., System Software: An Introduction to Systems
Programming, Addison-Wesley, Reading, Mass., 1985.
CALINGAERT, P., Assemblers, Compilers and Program
Translation, Pitman, London, 1979.
COMER, D., Operating System Design: The XINO Ap
proach, Prentice-Hall, Englewood Cliffs, NJ, 1984.

SFT312

Software Development 6

Contact: Four hours per week for one semester.
Prerequisites: SFT211, SFT212.
Syllabus: Programming support tools; cross-referencers; source program restructuring utilities; source code
control systems and version controls; source and object
library management and data hiding techniques. Integrated
support environments: language-sensitive editors; sym
bolic debug and trace facilities; interpreter-based develop
ment environments; integrated edit and compile environ
ments; the Ada programmings support environment. Quality
assurance; test data generators; test harnesses, documenta
tion and control: computer assisted flow charts and design
diagrams; WP for system documentation; WP and help
systems for user documentation; office automation for
project communication; computer assisted project control.
4GLs: End-user software development: query languages.
Implications for 4GLs: the impact of application tools on
prototyping; the relationship between software tools and
methodological approaches; daU driven design versus
procedural design; areas of application for 3GLs and 4GLs;
hybrid systems; application development using a 4GL ;
interfacing 3GL and 4GL components.
CHOR AF AS, D .N. Fourth and Fifth generation Program
ming languages, vol.2, McGraw Hill, 1986.
DATE, C.J. A Guide to Ingres, Addison Wesley, 1987.
GREGORY, W & WOJTKOWSKI, W. Application Soft
ware Programming with Fourth generation languages,
Loyd & Fraser, 1989.

MARTIN, J., An Information Manifesto, Savant 1983.
MARTIN, J., Fourth Generation Languages Volume I,
Savant, Camforth, 1983.
WATTS, R. Application Generators using Fourth genera
tionlanguages, NCC Publications, 1987.
Suppliers’ Reference Manuals.

SYS115

Information Systems 1

Contact: Four hours per week for one semester.
Prerequisites: Nil.
Syllabus: Basic business systems: system theory; ter
minology; typical systems, e.g. debtors, creditors, stock
control; typical documents used in business systems, e.g.
invoices, orders. Computerised business systems: main
frame, mini and micro; reasons for using each type; data
storage techniques; centralised versus distributed systems;
real-time, on-line, and batch systems. Basic design and
implementation considerations: operating systems and
equipment; design of screens, reports, file access and
organisation, including user access requirements; initial
file creation; backup and security; system installation.
CAPRON, H.L. Systems Analysis and Design, Benjamin
Cummings, 1986.
ELIASON, A.L. Online Business Computer Applications.
SRA. 1983.
GORE, M., STUBBE, J.W. Elements ofSystems Analysis,
(4th ed.) Wm. C. Brown, Dubuque, Iowa, 1988.
HICKS, J.O. Management Information Systems. West
Publishing, 1984.
KENDALL, P.A. Introduction to Systems Analysis and
Design, (A Structured Approach), Allyn & Bacon,
Boston, 1987
KOZAR, K. A. Humanized Information Systems Analysis
and Design, McGraw-Hill, New York, 1989.
O’BRIEN, J. A. Computers in Business Management.irw'm,
1985.
Penguin Dictionary of Commerce.
Penguin Dictionary of Computing.
PROVERBS, B. Business Practice in Australia, Pitman,
1981.
SEMPREVIVO, P.C. Systems Analysis: Definition, Proc
ess, Design, (2nd ed.) SRA. 1982.
WHITTEN, J.L., BENTLEY, L.D., HO, T.I.M. Systems
Analysis and Design Methods, Times Mirror, 1986.

SYS116

Information Systems 2

Contact: Four hours per week for one semester.
Prerequisite: Nil.
Syllabus: Introduction to the systems development life
cycle; organisational structures for computing; computer
professionals; skill requirements; job functions; analyst/
user interface. Planning and control of projects; task iden
tification; resource and time estimating; tools for project
control; team dynamics; project leadership; quality assur
ance. Information gathering and presentation; determining
user requirements; user responsibilities; types of informa
tion required; information gathering tools, e.g. interview
ing and questionnaires; report writing; presentation to
users. Documentation: data flow diagramming; deliver
ables; user and operational documentation; standards;
technical reviews.
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CAPRON, H.L. Systems Analysis and Design, Benjamin
Ciimmings, 1986.
ELIASON, A.L. Online Business Computer Applications.
SRA. 1983.
GORE, M., STUBBE, J.W. ElementsofSystems Analysis,
(4th ed.) Wm. C. Brown, Dubuque, Iowa, 1988.
HICKS, J.O. Management Information Systems. West
Publishing, 1984.
KENDALL, P.A. Introduction to Systems Analysis and
Design, (A Structured Approach), Allyn & Bacon,
Boston, 1987
KOZAR, K.A. Humanized Information Systems Analysis
and Design. McGraw-Hill, New York, 1989.
O ’B RIEN, J. A. Computers in BusinessManagement. Irwin,
1985.
Penguin Dictionary of Commerce.
Penguin Dictionary of Computing.
PROVERBS, B. Business Practice in Australia, Pitman,
1981.
SEMPREVIVO, P.C. Systems Analysis: Definition, Proc
ess, Design, (2nd ed.) SRA. 1982.
WHITTEN, J.L., BENTLEY, L.D., HO, T.I.M. Systems
Analysis and Design Methods, Times Mirror, 1986.

SYS215

Information Systems 3

Contact: Four hours per week for one semester.
Prerequisite: SYS116.
Syllabus: Overview: the nature of analysis, the system
development life cycle, and their relationship to strategic
planning; different systems development tools and meth
odologies. Data centred analysis: the data centred approach
to analysis, including entity relationship modelling, nor
malisation, functional modelling and procedure model
ling. Process centred analysis: the techniques, tools and
stages of the procedure centred approach to analysis,
including dataflow diagrams. Evaluation of analysis tools
and methods: evaluation, analysis and comparison of
methodologies, tools and techniques; the need for quality
assurance during system development, e.g. reviews, stan
dards.
CAPRON, H.L., Systems Analysis and Design, The
Benjamin/Cummings Publishing Co, Reading, Mass,
1986.
DE MARCO, T., Structured Analysis and Systems Speci
fications, Yourdon Press, NY, 1978.
GREIG, J.R., An Information Engineering Approach to
Systems Development. C.I.T., 1989.
HAWRYSZIEWYCZ, LT. Systems Analysis and Design;
Prentice-Hall 1988.
JACKSON, G., Relational Database Design with Micro
computer Applications, Prentice-Hall Int., 1988.
KOWAL, J.A. Analysing Systems; Prentice-Hall; 1988.
PETERS, L., Advanced Structured Analysis and Design'
Prentice-Hall 1988.
TASKER, D., FourthGeneration Data, Prentice-Hall 1989.
YOURDON, E., Modern Structured Analysis, PrenticeHall 1989.

SYS216

Information Systems 4

Contact: Four hours per week for one semester.
Prerequisites: SYS215, SFT112, COT114.
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Syllabus: Software ergonomics: the need for user
friendly software, screen design, report design, security
controls. Detailed design: the need for good system design
including quality assurance techniques, coupling and
cohesion, structure charts, design heuristics, module size,
program size, considerations, copy libraries. Prototyping:
what is a prototype, what happens when you prototype,
prototyping without specifications, prototyping and sys
tem design techniques. Implementation: design of security
and backup, conversion, file creation; parallel running,
system testing, user and acceptance, post-implementation
actions, reviews, efficiency, tuning and maintenance,
documentation which needs to be maintained during de
sign and implementation, user documentation and training,
standards, PRIDE, SDM70 etc.
CAPRON, H.L., Systems Analysis and Design, The
Benjamin/Cummings Publishing Co, Reading, Mass,
1986.
DE MARCO, T., Controlling Software Projects, Yourdon
Press, NY, 1982
PAGE-JONES, M., The Practical Guide to Structured
Systems Design, Yourdon Press, NY, 1988
SEMPREVIVO, P., Systems Analysis: D^initions, Proc
ess and Design, (2nd ed.), SRA, Chicago, 1982.
STUART, A., Writing and Analysing Effective Computer
System Documentation, Holt, Reinhart and Winston,
N.Y.1985.
SCHNEIDERMAN, B, Strategies For Effective HumanComputer Interaction, Addison-Wesley, N.Y. (1987)

SYS276

Data Processing

Contact: Four hours per week for one semester.
Prerequisite: COT 172 or COT173 or equivalent.
Aim: To enable the student to understand the role of the
systems analyst/designer in the commercial environment;
participate as an active (user-orientated) member of a
system development team.
Syllabus: Concepts of on-line, batch, real-time, data
base. Systems analysis techniques; systems design tech
niques; system implementation including file creation,
user training, system testing,cutover, system maintenance,
post-implementation review.

SYS315

Information Systems 5

Contact: Four hours per week for one semester.
Prerequisite: SYS216.
Syllabus: Information services management: role of
computing within organisations; programming by non
programmers, departmental computing the place of micro
computers, the role of the EDP department and the infor
mation centre; the growth of the development backlog and
attempts to improve productivity; the nature of mainte
nance and the increasing maintenance burden; the impact
of 4GLs and allied tools on the development process;
relevance of different kinds of control techniques e.g.
PRIDE, SDM70, etc.; critical failures in computing:
computing tools available to assist the system development
process and their relevance to different development envi
ronments. Social impacts of information technology: secu
rity, integrity, privacy: inter-related, highly important and
unresolved issues; invasion of the database by criminals

and invasion of individuals’ privacy by the computer; RSI,
job de-skilling, interface design and other critical and
unsolved problems; the next five years.
CASE, A.F. Information Systems Development, PrenticeHall 1986.
ROCK-EVANS, R. (ed) Analyst Workbenches - State of
the Art Report, Pergamon Infotech, 1984.
MARTIN, C.F. ^'Second Generation CASE Tools: A Chal
lenge to Vendors”, IEEE Software (March) pp 46-49
SHANKS, G. "‘Analyst Workbenches: The New Wave?"
ACS Bulletin (August) pp 5-8, 1988.
SPRAGUE, R.H. & McNURLIN, B.C. Information sys
tems Management in Practice, Prentice-Hall, 1986.
Plus selected journal articles and manufacturer’s manuals.

SYS316

Information Systems 6

Contact: Four hours per week for one semester.
Prerequisites: COT213, SYS216.
Syllabus: Nature of unstructured work environments:
definitions; the role of decision support, knowledge based,
expert and other systems for small, unstructured problem
domains; descriptive analysis of managerial work and
managerial information preferences; the managerial and
the expert domains, and cognitive styles; human-machine
interface issues, prototyping and iterative development.
Decision sup>port systems: institutional versus ad hoc DSS,
organisational issues; evolutionary development method
ologies; DSS architectures; hardware and software DSS
with emphasis on integrated packages and modelling; DSS
case studies. Knowledge based systems: the architecture of
knowledge-based systems; control structures; knowledge
representation; evolution of knowledge based systems
from academic Al research; tools for knowledge engineer
ing and the construction of expert systems.
BENNETT, J.W. (Ed.), Building Decision Support Sys
tems, Addison-Wesley, Reading, Mass, 1983.
HARMON, P. & KING, D., Expert Systems, Wiley, US,
1985.
HAYS-ROTH, F., WATERMAN, D.A. & LENAT, D.B.,
Building Expert Systems, Addison-Wesley, Reading,
Mass, 1983.
KEEN, P.G.W. & SCOTT MORTON, M.S., Decision
Support Systems: An Organizational Perspective,
Addison-Wesley, Reading, Mass, 1978.
MICHIE, D. (Ed.), Introductory Readings in Expert Sys
tems, Gordon and Breach, NY, 1982.
PUGH, D.S. (Ed.), Organization Theory: Selected Read
ings, (2nd ed.). Penguin, Harmondsworth, 1984.
SPRAGUE, R.H. & WATSON, J.H., Decision Support
Systems, Putting Theory into Practice, Prentice Hall,
Englewood Cliffs, 1986.

ZBM501

Accounting

Contact: Three hours per week.
Syllabus: Marketing directors need to plan and keep
track of expenditures within the marketing function as well
as understand the implications of financial reports for their
organisation and financial analyses of the customers and
competitors. Therefore while marketing directors do not
need to be experts in account preparation, they need to
know the capabilities and constraints of their own organi

sation’s accounting system and be able to request, and if
necessary, analyse pertinent accounting information of
their own and other organisations.

ZBM502

Organisational Dynamics

Contact: Three hours per week.
Syllabus: A marketing function is part of an organisa
tion which comprises people and other categories of re
sources. The control, allocation, and behaviour of people
resources varies over time and in different circumstances
and influences marketing performance and decision mak
ing. An understanding of the factors influencing behaviour
within a contingency framework is a natural concern for
marketing directors.

ZBM503

Decision Support Systems

Contact: Three hours per week.
Syllabus: The analysis of quantitative information,
both soft and hard is central to successful marketing man
agement. While few marketing directors will need to
conduct their own analysis first hand, they need to know
what can be achieved by others within the marketing
function. They also need to know how to deal with the
marketing function as a decision making sub-system and
how to evaluate developments in the application of tech
nology to business, and where appropriate, apply these to
their own organisation decision needs and influences.

ZBM504

Economic Analysis and Public
Policy

Contact: Three hours per week.
Syllabus: While economic phenomena are generally
beyond the control of marketing directors, their impact on
business conditions must be understood and as far as
possible, anticipated. The political and regulatory evironment is similarly crucial for the development of marketing
plans. The subject reviews international developments and
their domestic impact. To begin with, the external origins
of domestic derterminants and political pressures are ana
lysed. Responses and reactions by Australian economic
and political agencies are then reviewed in the context of
decision-making in today’s environment and the society of
tomorrow.

ZBM505

Finance

Contact: Three hours per week.
Syllabus: Although a marketing director is not a finan
cial director, financial matters do affect marketing deci
sions and marketing decisions affect financial matters. In
many respects marketing directors are the main point of
contact between the marketing function and the financial
side of the enterprise. Therefore while marketing directors
need some knowledge of finance they do not require the
full skills and knowledge level of a financial director.
However they do need to understand the financial limita
tions of their own organisation, of their customers and of
competitors. While they do not need to know the techni
calities they should be able to ask for and understand
analyses and assessments of the financial limitations of any
organisation.
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ZBM506

Legal Analysis

Contact; Three hours per week.
Syllabus: Marketing has become one of the most
heavily regulated sectors of business and yet many manag
ers operating within a marketing function have a sketchy
knowledge of the consequences of legal action or a com
petitor resulting from improper marketing action. As the
director responsible for marketing operations, a marketing
director carries heavy legal responsibilities.

ZBM507

Marketing Analysis

Contact: Three hours per week.
Syllabus: Analysis for marketing decisions, either on
the small scale such as deciding what price to charge a
customer for a product or on the large scale such as
deciding product policy, is a basic ingredient for effective
marketing decision making. A marketing director has to
direct the analytical activities of the marketing function.
Such a person therefore needs an appreciation of what
methods are appropriate, and what costs and other limita
tions place restrictions on their use.

ZBM508

Marketing Strategy and Tactics

Contact: Three hours per week.
Syllabus: Marketing analysis is only one input into
marketing decision making. While marketing directors
may not be directly involved in the mechanics of analysis
they will be involved in the mechanics of decision making,
particularly highlevel decisions such as marketing strategy
and general tactics. This unit reviews all of the director
level marketing decisions. It then reviews the influences on
these decisions which are covered in the other seven Part 1
units and builds a comprehensive model of decision mak
ing at the marketing director level.

ZBM511

Marketing Decision Making

Contact: Six hours per week.
Syllabus; Marketing management can be portrayed as
a cyclical process involving planning, implementation,
monitoring and modification. The second part of this
course is largely structured on this basis but starts with a
unit that draws together the material covered in the first part
of the course and includes additional material on marketing
decision making. It provides a foundation for the market
ing management process.

ZBM512

Marketing Planning

Contact: Six hours per week.
Syllabus: Plarming future action and helping others
plan future action is a significant part of a marketing
director’s job. This subject looks at the planning process,
its application at different levels within the marketing
function, and the relationship between marketing and
corporate plans.

ZBM513

Marketing Implementation

Contact: Six hours per week.
Syllabus; A major problem with many marketing
courses is their concentration on analysis and the avoid
ance of the day-to-day managerial action for which little
theory exists. This unit requires students to build theory
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around practice rather than the more usual theory first
pattern of study.

ZBMS14

Marketing Monitoring and
ModiHcation

Contact: Six hours per week.
Syllabus: This unit brings the management process full
circle with its emphasis on control through the measure
ment of outcomes as a starting point for further activities.
Monitoring and modification is necessary at several levels
within a marketing function and it is the responsibility of
marketing directors to see that this is not only done in a
coordinated way but also done well. All reading material is
provided.

of Technology

Map of Campuses

Burke Road

H

z
z

p

S'
o

SiLxienB'
Parking

M

3
s
a.

e Chthokn Irmtituie of Technology 1989

1990 14

5

