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On Friday 14 February 2025, Monash  
University Equity Diversity and Inclusion 
and Monash XYX Lab hosted a co-design 
workshop as part of the Victorian Higher 
education Summit on Gender-Based Violence 
Prevention and Response. The focus of the 
workshop was two-fold: to demonstrate the 
effectiveness of co-design as a practice, while 
channeling that energy toward the development 
of communication campaign approaches that 
effectively relay messaging about consent within 
the Australian Tertiary Education sector. 
The following pages outline the key principles 
the workshop surfaced.

https://www.monash.edu/mada/xyx-lab
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Communication campaigns play a major role 
in activating and shifting community attitudes 
and behaviours to social issues. While posters 
and other print-based media are central modes 
for communication, they are now joined and 
reinforced by digital, interactive and motion-
based media.
—	 TramLab Toolkit for Gender-Sensitive Communication 
	 Campaigns. Improving The Safety Of Women and Girls 
	 on Public Transport, Monash University XYX Lab, 
	 Latrobe University, RMIT University, 2021 (link)

https://www.monash.edu/__data/assets/pdf_file/0007/2738752/211027_Toolkit_Comms-Campaign.pdf
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Above: The poster visualisations developed by teams within the co-design workshop. These are compiled 
together as Instagram posts. They can be downloaded from the “workshop assets” folder, linked on the last page.
Remember to #xyxlab and #monash_uni when posting.
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Gender-sensitive co-design, as a form of 
equitable action aimed at solving real-world 
challenges, is a mode to redress gender inequity 
in cities. By harnessing the lived experiences 
of diverse voices, and by extending the socio-
cultural understanding of cities... participatory, 
gender-sensitive co-design has much to 
contribute to the quest for inclusive cities.
—	 Nicole Kalms, Gene Bawden. ‘Lived experience. Participatory practices for gender-sensitive spaces 

and places’ in Contentious Cities: Design and the Gendered Production of Space (1st edition).  
Berry, J., Moore, T., Kalms, N., & Bawden, G (eds). (2020). Routledge.
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Workshop 
steps
Listed, right, are the steps 
undertaken to build both 
knowledge and narratives 
through the co-design process. 
The slides that were used to 
demonstrate each step are 
available in the “workshop 
assets” folder.

 	 (Individual exercise) Determine who is most 
important in a consent campaign. Who needs 
to know, who needs to act?

1 	 As a group discuss who emerged from the 
individual brain storm then decide on the 
audience for the campaign.

2 	 As a group document what you know of the 
audience: what they already understand of 
consent and what gaps might there be?

3 	 Learn from precedents and their contexts: 
what might you adopt and what might you 
avoid in your group’s approach?

4 	 Using sorting cards determine what might 
motivate or engage your audience, then build 
the campaign to demonstrate the outcome.
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The following pages demonstrate the key 
principles surfaced by the co-design process for 
effective communication strategies related to 
understanding consent in the context of tertiary 
education. They ARE NOT publication-ready 
campaigns, rather representative of the many 
ideas that surface through a carefully staged 
co-design process. As many groups identified, 
without representation from the audience they 
intended to target as part of their working 
group, assumptions were made that may not 
accurately represent the audience. If any of these 
campaigns were to be developed, inclusion of 
the target audience(s) would be essential.
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With grateful thanks to the organisers, 
facilitators and especially the participants 
of the summit co-design workshop. 
Without your active participation and 
creativity, we would not have the results 
represented in the following pages.



Power 
influencer
Can significant and respected 
figures within your educational 
organisation act as champions  
of change and key messengers?
Can a serialised approach  
be adopted to include 
influencers from across faculties,  
disciplines, student bodies, or  
management areas?



Male  
allyship
Can your campaign target men as 
allies, rather than represent them 
as perpetrators? Can you motivate 
this group through conversational 
language, normalising the narrative 
as part of their daily engagement? 



Everyday 
actions
Can you relate your message  
to analogous situations that occur 
in everyday student life, therefore 
normalising the processes of 
consent, and presenting ways  
of finding the appropriate 
information?



Bystander
vigilance
Can you encourage a campus 
community to be alert to 
harassment and behaviour that  
is not consensual, and know  
how to act?



Gamify 
engagement
Can you engage specific groups 
through specific references and 
appropriate gamification? 
Can you develop your idea to 
include additional components  
such as online training?



Intersectional 
representation
Can you ensure diverse and 
inclusive representation? Can you 
consider age, gender, sexuality, 
ability and ethnicity across a range 
of campaign outputs?



Word play
Can you utilise word play to 
strengthen your copy writing?  
Can you relate your campaign 
to student clubs or societies on 
campus (such as a chess club)?



Own the 
challenge
Can you make your audience 
understand and own their 
participation and obligations  
in consensual acts?



Multi-language 
approach
Can your communication include 
languages other than English that 
represent the cultural diversity  
of your institution? 

Please note: Google Translate was used to 
generate this image. It is only intended as a  
visual representation and may not be accurate.



Short, sharp  
and simple
Can your message be one that is 
read and understood immediately 
through minimal use of words 
and image? 
Can a clutter-free layout stand 
out amid the visual noise of its 
competitor images and messages?



Event focus
Can your message be specific to 
a major event, series of events or 
occasions that have historically 
generated challenges?
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WHO NEEDS  
TO KNOW?

CONSENT IN

HIGHER EDUCATION

THE 
AUDIENCE

WHO NEEDS  

TO ACT?

Resources
Scan the QR code or click here to 
connect to the workshop resources 
and selection of Instagram posts.
Remember to #xyxlab and 
#monash_uni

https://drive.google.com/drive/folders/1FK9cbaPPl0q2fTwuea6sWpva7L9OBFOP

