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The (missing) politics of Nudge 

The “architecture of 
choice” in the 
supermarket aisle 

Reflexive 
consumerism and the 
political agency of 
citizens  
 



To nudge… the politics of the 
architecture of choice 











In most places and 
spaces – there are 
already architectures 
of choice in place… 
 
 
Who has 
participated in 
making that 
architecture?  
What interests?  
What values?  
How transparent, 
inclusive, 
responsive? 





…and be nudged…  
consumer political agency 



























The issue is not food 
shopping and eating 
habits… but rather how 
consumers act (or at 
least think) as citizens – 
how they think  about 
and support 
organisations that want 
to change the food 
system.  
 
(Freidberg 2004, 520)  
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